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Xian Feng

Founder and CEQ of China Business Cultural Tourism
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Affected by the outbreak of the global epidemic, 20th China Cultural Tourism Global Forum (hereinafter referred to as
"the Forum") with the theme of "Rise with the Tide" is scheduled to be held online on June 18-19, 2020.

Under the epidemic, growing is upward. This is the first great "online summit” + "online award" of the global cultural
tourism! About Ten Thousand People including targeted invitations, elites of different industries will gather in the Conference
and exchange ideas through this live broadcast platforms "China Internet News Center, China Network", China Cultural
Tourism Chief New Media — "Entrip’, wechat video , DouYin short video. Though the ways of cultural empowerment,
tourism promotion, development of new infrastructure, cultivation of new consumption, growth of new industries, innovation
of new services, there will be new vitality and new business cooperation opportunities!

Under the guidance of All-China Federation of Industry and Commerce, China Real Estate Chamber of Commerce
(CRECC), Hotel Investors Association of CRECC, and Asia Pacific Hotel Association (APHA) will take their advantages
to integrate and share resources, give opinions in a forward-looking perspective. After the epidemic, the organizer will hold
30 cooperative salons, and various offline docking activities as a follow-up extension of the "online summit" to realize the
connections of investors and managers, owners and designers, funds and projects, talents and enterprises, products and

channels, funds and projects, talents and enterprises, products and channels and match the needs of all parties exactly.
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Jim Qian
Global Partner of Fosun Group
Board Chairman & CEQ of Fusun Tourism Group

Joint President of APHA & CRECC

In the long term, the tourism is heading a good way.
And this trend will maintain after the epidemic. What kind
of attitude and way we take to face the danger is much more
important than improving our business. There are 3 points
that we can focus on. First, customers will value health and
safety more. Second, importance will be given to family and

leisure, wellness. The last, they prefer online life more.
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The epidemic has provided the tourism and hospitality industry with an extremely rare market transformation
power and the possibility of business model innovation.

Future hotels and B&Bs must be open, capable of discussing and building with community life, and living
together and prospering with local businesses. The courier brother can bring in the takeaway, and the hotel can also

deliver quality catering. In the long run, it is the hotel that has become a part of the community life. Even if it is an

important part, it must coordinate with the local life and business ecology.

Hotels in the future must be supported by technology. Through the improvement of the structure of capital and
the extension of the industrial chain, employees can regain their professional dignity. For a long time, the hotel has
been defined as a labor-intensive and experience-dependent industry, which has caused the organic structure of the
hotel industry’s capital to go up, and the roundabout production process cannot be developed. After reading some
materials about China’s services, how to rely on human tactics and experience to achieve VIP "satisfaction + surprise".
The essence of the modern service industry is standardized processes and large-scale production to achieve the
general satisfaction of ordinary customers, rather than line-up applause, general manager welcome, customer-specific
supplies and deliberate flattering. To achieve this transformation, we need to constitute technological advancement and

increased capital.

The personalized demand for accommodation products by leisure vacation tourists and business long-stay guests
cannot be met by traditional hotels, but non-hotel tourism accommodation products embedded in communities,

/ | / ot " villages and scenic spots, such as homestays, country inns, shared accommodation, etc. The platform and cost of sales
sl

R LA SR iy 4T Internet technology have effectively linked the fragmented demand of tourism consumption and the decentralized

R ERET R K

Dai Bin

Director of Data Center of Ministry of Culture and Tourism of PRC

Dean of China Tourism Academy
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cannot be compatible with the traditional hotel distribution system. The commercial application of big data and mobile

supply of tourism accommodation. In fact, technology is fundamentally changing the ways of travel. The younger
generation of consumers has developed the habit of online selection, online booking, online payment, and online

sharing, and the tradition will be subverted.
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Publisher of the Blue Lion Publishing House
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Recently, European young scholar Yuval Noah Harari published an article on this issue, called "The World After Coronavirus'. Herari
believes that mankind is facing a global crisis, and it forces the government to shorten the decision that had been negotiated for many years
to a few weeks, or even a few hours. These immature policies have turned humans into mice in large laboratories, which will change the
world and affect us in the next few years in economy, politics and culture. Among all the important choices, Herari believes that the choice
between totalitarian surveillance and citizen empowerment is the most dilemma today. He reminded people that the previous monitoring
was only on the surface of the skin. For example, after you click a link with your finger, the government. And big data companies will know

exactly what you are looking at.
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There are two stages of the most difficult challenging issue during the coronavirus outbreak. The first wave came when the virus
was really severe in China. There were lots of cancellations, so we had to work day and night to handle a 20-times volume increase in
cancellations from customers as well as changes and delays of trips. The second way is right now. The virus is well under control in
China, so we need to boost the confidence of the consumer and come up with very creative products so that consumers can resume
confidence in travel and boost the recovery of domestic business.

China is already taking the lead in difficult situations, so the rest of the world has the data from China’s experience to make
intelligent and wise decisions. The Chinese government took a very decisive move to lock down the country for four to eight weeks
and then got it over and done with. The result is so far positive, and I think that’s the right way to do. China is now working very hard
to restart the economy and the rest of the world can follow its footsteps for their situation, and eventually we will all be out of this
challenging situation. But right now, we really need to work as one team to share data and experiences and help each other during
these challenging times.

We are seeing signs of recovery now from the domestic market in China. Ctrip is among the first couple of companies to return
to work and many companies are now fully in operation. For Chinese travelers now it’s i (zhoubianyou), or travel around big
cities. There are products for parents to bring their family for relaxation on the weekend. After being locked down for two months a lot
of people would like to travel but we need to do it in a very safe and methodical way.

Trip.com is helping travel partners in overseas countries. Before we were allowed to travel we already started surveying our
partners and suppliers and what they really needed was cash flow from customers. Through our online initiative for the Tourism
Recovery V plan, with V standing for victory, we got very good deals for the attractions, hotels and travel suppliers that customers
would be able to prepay for. On one hand the customers benefit from these products, on the other hand the suppliers are also able to
get some cash flow in the meantime. That's how we, in the middle, add value for both the consumers and suppliers and help them in
the recovery process.

Such deals are receiving positive traction from the Chinese travel market. For the consumers, the demand is there. If you look
back, they already paid for their overseas holiday trips [before the virus outbreak], so the demand is there, the buying power is there.
They just need to find the right time and good deals to boost their confidence and then they will be able to travel. That's been very
positive.

Chinese travelers are already booking trips. I think right now China is probably controlling the virus much better, so consumers
feel confident to travel within China. Once the consumer confidence is up, then the second step is for us is to work with travel bureaus
in countries that already control the virus very well, such as Singapore, Japan and South Korea, to at least open up certain travel
destinations within them to Chinese citizens.

The virus has changed the behavior and preferences of Chinese travel market? s safety a top priority. If you put yourself in
their shoes, safety is number one. You don’t want to risk your family’s health to go to an area with beautiful scenery but which isn't
safe. Second, at this moment, is a good deal, which attracts consumers to a certain extent. For example, we're now promoting hotels
with Michelin restaurants to our customers. In the pre-Covid days, it’s very difficult to get seats at these restaurants. But business has
suffered due to the virus, so consumers are now able to get into popular restaurants or hotels in China at very reasonable prices. These

are the things we can do to support our consumers.
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Disney World
to Furlough
43,000 More
Employees

China’s

Travel Players
Stepping Out
of Coronavirus
Crisis with
Renewed Local
Focus

Airbnb Grabs
$1 Billion
Investment
from Silver
Lake and Sixth
Street Partners

Russia

Stops All
International
Flights, Even
for Repatriation

Walt Disney World plans to stop paying wages to 43,000
workers in about a week while allowing them to keep their
benefits for up to a year in what is the largest wave of furloughs
since the theme park resort closed in mid-March because of
the new coronavirus spread. Workers will be able to keep their
medical, dental and life insurance benefits for the length of
the furlough period, or up to a year. Seniority and wage rates
will remain unchanged for the workers whose furloughs start
April 19, according to a statement from the Service Trades
Council, the coalition of unions representing the Disney World
workers.The union agreement provides stronger protections
and benefits for 43,000 union workers at Disney than virtually
any other furloughed or laid-off workers in the United States,’

the union said in a statement to members.

With the economy gradually reopening in China as the
coronavirus crisis subsides, Chinese travelers are beginning to
take tentative steps out of their homes for vacations nearby —
if the recent Qingming festival was any indication. But travel
business players in China are only too aware that a return to
pre-crisis norm is not yet on the horizon, as people’s movement
across the country still comes under significant restrictions.
Within China, it is not uncommon for tourist sites and
attractions to reopen for business, only to close a couple of days
later out of fear of another wave of infections. Patrons have to
prove their health status through a government-sanctioned app

before they can enter local restaurants and establishments.

Faced with a plummeting of its business, outrage from
many hosts, and an ever-approaching deadline to go public in
2020, Airbnb announced it secured a $1 billion investment in
debt and equity securities from Silver Lake Partners and Sixth
Street Partners. The Wall Street Journal reported that it will
pay its new investors more than 10 percent interest on their
financing, and its valuation has dropped to $18 billion, from
$31 billion at its previous fundraise. Silver Lake and Sixth Street
received warrants that they can convert into shares at that $18
billion valuation. Meanwhile, Bloomberg reported that Aibnbs
fundraising isn't finished, and that it is in talks to secure an
additional $1 billion in debt.

Russia said it was temporarily suspending all flights in and
out of the country from midnight, including those for repatriating
citizens, to limit the possibility of a new wave of coronavirus
infections. The country’s coronavirus operational center said
the suspension applied to all charter flights bringing Russians
home and taking foreign citizens away, and that those wishing
to fly will have to fill out a special form, which will be available
from Saturday. The government said it had allocated 500 million
roubles ($6.5 million) to the foreign ministry to pay for the

temporary stay of those citizens stranded abroad.
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In early 2020, the domestic and foreign tourism industry has experienced unprecedented tests. As
strong prevention and control measures are launched throughout the country, the situation in our country
has gradually stabilized, and it has withstood the harsh winter and the spring of the recovery period. In the
meanwhile, the “battle against epidemic” has been changing the consumption habits and accelerating updating.
Nowadays, as online business activities, otaku economy have been rapidly increasing, cultural tourism will
bring up new topics and directions.

Faced with the brand new situation, how cultural tourism enterprises accumulate power and recover in
summer? We will explore the trend after the epidemic and assist them to get back vitality:







y
5,

I'f'-".;‘.'#"‘ %

R b AN
© " NEWPOINT OF GROWTH AFTER ‘EPIDEMIC”™: ~ © ~
CONTA LESSﬁVlCE AND WELLNESS TOURISM ]2

“Ir” AR R A

ot AR % 5 12 7 Rkt

W 58/ H5EIR #AX Edited by Annabelle, lliana

MEEEERE#ERNGTE, “BEF . “RER” WHXSMK, FBR=EHE, fH, AE. =8, "E. M), EK.
BEFE. Adb%E 15 AMEHESTEREITX, 2020 FERENERE 6 Az, EPFESAHEERENEN I IM&ER, 2
Bt 24 F1Z T,



:
“
;
:
J

TEREZT, AFEMEEERENZF TTENT, FB80&E
BEBEHERBER T XEFR, E—LFFKRE REOPEIITE
BITZKE 3B H, THRALAHNZARM 2020 I REAE~ERIIE
12304, B ¥ 5.9 12T,

wie “AERXN Y, BEAXD, TRBSARREZF. RHTELRE,
BE DT, BELREY., HE~VEER, 82, BUXRHH
EZBRIS, I, BREE LN VAT NEEERSEE, HEEHA,
FREFNLZHZ. ITE. 85, B, SRERICHELE, F5
#ogHE—RYRHL . BHE. RITUANBER, SR M7 BAFthAFL
WoR . BRANG. RERM. ¥ ARE. ETE7%H@E, MR 7%
SEMRANTILXIFNE,

FTREM, HBRENNSZFH =BLE x—, 2 "B BE&
B R RR KR E MRS, a2 R, HE.
EMATVYHAAERET, HASUHHMRMERNSE, SHERN, K
EPRMTAAERTEAMS LD, MR/ BYRHEESRRE
MHHERVIB.

MR FEB R EZL IR, FEUOBUEFRE, HARERZ
HRBERINE TR, RS, B EER RS B B
PR FEK S TEMRS S RFEIR.

THEMRSE B SE

—HRMEKRANERE, i "AEANER" MEBEZ T, REF
W], REBERIAND, REERRMAZER, IFNOSHILSR
T AR "ERRFER" NRIR THEMRS, tEARBTNRERRE,
EXWMNAEHEEA, AP ALTEMEE. TEMRRE, TEMRE
B, TEMDE. TERSTSSRTHE, A, TEMERSHLE
BRETHENHD, BEREEKM. K&EHE. WEN. ZitE. ATEE.
N IR X HF o

TEMRSIH AR ATEEY, B4 2017 F. 2018 FHEFZ
B ATHHIEAK, TR2HBARUWAZ, FHA 2019 ETHEE, JLF
90% N EHMEAZELREFEL T, MUSXHRMERNEFEE, FH
FEEMERSEFRTRT “N=EFA"

BERBHIRAASTARE. SMHEH, Azl we g
TEEZ . NMASAEERR. BAF=ZFENZR. BB AW, X
FFESHRAMNT RS E RN, SLEMIA. BRELHRSES
E LI, tbm, BEVARBHBES, RIREBTLEATREFE R
ik, ROBREREFZANEZER, ZEFSEANTITF. EF82
MBI —EH AFEMESSE RS, TR TEH0EN
. XHERLIEEPASHAMNET,

s, B TEMRSELNELEETHE, AEZHNTLA
AR, —ERERBTENHXNER T EABT, BIEH. B
BEK., TEMAYRAEE LIRS 7L ESRS, URETHZ A
P, XE5RIJLE "L AEE" M ABMHEM T SEXLE,

BE&E AR, ATHRE S M BRIRIRA . IEEORAK
R, HREHZEPERREER, XHE, TEMBEIIFthESEME
HE FHEES, Kbz, URMREBAFENEREA, BT EE
AP AT RE&E F 25, WEEMRSNESEES, Lt EAE]
EF AR, SERREIFEBEMNRE, AEERASRMEETH—
RAENE, XL IR RFER. M—MAEFNFRR, IAEN L
RN FRSWRIR AN EE, B RERME P B, thal
IEE B 2 AN RGE R Z (B YRR, W By E Rt —Le, FEEIEIE
th2EM, 5, BEASNE M ARZEUT), Af, Z1FAR
DRERZTEAFRERS, W, BREESHNBHENTHHRT
RS, BlanERor HARBh IE MR A ER, R ERARFTER T AN
ZH R ATETANES, LU 2ER. EEATRESES,

ML, TEMRSBETHZHER, HERBHENAS, TAB




IR /@
FOCUS

THREZESRELG ENALBRANTRAEES LTS, MBEHE
NRHBREE, IEERYYRBNSHEE, HAZSHE, LHE
WERRANREZFERNT M, WRRXBARLEF, WEEFRILEHE
. BR, MRBERLEMERS, SNEBHNE, SNERLE
TEAT

MRS BRTEANDRNABR, LLMEBEE, Vs AEHHM
FNE. BESEAFENENURENEFE THE, BEEANBDR,
BEFANY "BRRR" NERTHREHNEEH, BEXEMRSER
FAAE AR —RNRESKE, UKERMEAERE TR, MItEFR
BE—RNENES,

BRIk BB HA

MEWETT 2020 FYIXBH L, REHESEE5FIHT, BE
EFNTRBE, MENT, FREKQB LMY, KRiFEVHEERRE
IR A,

AMIEI, mENEEEHELETRS T KANRERR, ME
AE. #%EF. ARMER B4 IRER. EEX. FlESH
HERFETHE. SRENERE. NTARFRIFET 7EHDEKDN
T

SASHIREAMNS, FWERRELHAE, RLRFELFD,
BRI ANFTHIL SN BBk MW Blte A OE N &R, &
BEE, FBESHE. RAKFESEZRL, SHEN, =/, 88
SZHIEEMRRFAKRBENT D, =z @ARTHDEEK. =@REE
FRIRTHBRADHESFKRRXFLERT: "RBELE, BFREHAK
HHIHRENRE A, "

Xt EFROES T8 O RIR, BEIFRIOREFT B K MDATT NG,
BATHEMERBEHETEE T LD FRALA= L, BORIBZEA
PILFWRRR, RELE, BAGRUED "RERS BORE" "

BRAFERRE SHFRHE™ M,

LBrE, MEETITHXE, BEENHOFTRMBEEAHEARE
Tro 2B BXBEEAHHIEER, EIFARRTA —BENESAE
EERNARRE—BEBKT 40%, BEA REBEENBAUEKT
35%

B, YREEZRH T (EEERTERE D) BFRES, ZAS
I, 5% B RS AERBERELI-2 A XL T, 312 83 N AR,
BN, S5 IKIETE B PR, BIBE RS H RS TR IT

“BHE A RFEIRIESR LIRTE

P 2018 £, E M BEB KR B L3t E AR R IO
Ry EMTUA . “BEEFESD —DEATHEEEBNER X
MATH, Y52/ RREERESEBRZBAREEKEBIHR, "

W4, BEE 5G. AR, VR REFEA TSR AR /NP
BAREINR, RENNEENNERFRE. 75 EBDIRES L INEE
BEFE,

e, RIEFHLIRBH AT DAEEFT RIS "BEEZWT,
Rl = XM R, BIMEHEERRM. AR, BRIEFER, Xk
EE&TRE, ELEN5EMEKRRERS, AP, ELEKRAL

ZEMIEM, " EER, HEWMEELINR, VR NEF “ZIRE"
SHLRABARBE, ELEHITHARFROEFORB Do =7
W2 RO S AT RBE B BB R B3k~ . “RIEHIE), MRk
UEEFLEREEN. EHMEN. AKRESHIOE™ M, RN HAL%
ERFTRATF R EH

TEMRSERFKRE, ®2H—% & F, B3HEHHF
ZEMAEK, £&EE, BELEEMKN. UEANRASHEE
mE—F LR,




As the epidemic situation gets eased

up, policies and plans for "stabilizing the
; i . :

ec ny" and "promoting development
began to be intensively introduced.
Recently, 15 provinces including Henan,
Yunnan, Fujian, Sichuan, Chongqing,
Shaanxi, and Hebei have launched
investment plans for key projects. The
investment scale for 2020 is over 6 trillion

yuan, of which 9 provinces with a total

investment scale-of over 24 trillion are

Contactless Service Prove A Blessing in
Disguise

A sudden epidemic has distanced people from each
other. They are repeatedly told not to go to the crowd and
avoid contact with others. Contactless service, as the health
guarantee in the epidemic, have rapidly been operated during
these two months. We can see that delivery, express delivery,
retail, picking up orders and treatment.

In 2018 even a year before that, there were already
some startups involved contactless service, but there were no
big success. In 2019, they were dying. However, they met the
epidemic and there grows some space for them.

People are more or less, forced to decrease face-to-
face communication. For the hospitality, they utilize robots to
accomplish series of service such as delivery to guest rooms,
which is welcomed by customers. Cloud keyboard for elevator
also showed up. Just like in a movie!

Some relevant enterprises get on the show and have
their face recognized. In other places self-service supermarket,
self-help shopping are improving safety protection level.

With the advancement of biotechnology, people
increasingly use face recognition and fingerprint recognition
technology, and the corresponding security precautions
will be stronger. In addition, young people living in solitary
times have higher acceptance of contactless services due to
long-term contact with strangers for socialization and online

participation. For example, a courier hanging on a door handle

ora courier placed in the trunk of a car can complete a series of
actions without communicating with people.

In the reality, actually contactless service has come
across a lot of difficulties. First of all, operation costs most.
The surveillance equipment is even more expensive than
salary of cashiers. Second, high losses is also a defect. For fruits
and vegetables, they require special workers to maintain the
freshness. And supply chain must be reformed as a necessity to

popularize this kind of service.

Wellness Tourism

In early March, Seazen Group Limited took the lead
in issuing an announcement to establish a health care business
center to incorporate the health care industry into the new
business structure. Hong Qinghua, founder of Lvmama
Travel Network, said that after the epidemic, green ecological
tourism and health tourism will become more popular. At the
same time, Yunnan, Hainan and other places are accelerating
the layout of health tourism. Zhao Jiali, president of Yunnan
Provincial Travel Agency Association and vice chairman
of Yunnan Panda International Travel Agency Co, Ltd,,
also said: "After the epidemic, the health club will become a
breakthrough in the recovery of the tourism market."

In fact, with the advent of the resumption of work,
consumers' travel needs and wishes are quietly recovering.
According to data released by Piggy on February 28, users
searching for May Day holiday air ticket and train ticket

H

products increased by 40% over the previous week, while users
searching for May Day holiday hotels increased by 35%.

At the same time, Piggy released the survey report
"Travel Consumption Confidence after the Epidemic”. The
survey found that 25% of users expect to travel for the first time
in January-February after the end of the epidemic, and 31%

expect to travel within 3 months.

Technology to Wellness Tourism: Icing on the
Cake

“As a market that is in the concept cultivation period and
information asymmetry, the top priority is to use technology
to build a bridge between tourism and health”” said by Dean of
China Tourism Academy.

Li Jian, general manager of Shenzhen Overseas China
Town Cultural Tourism Technology Company, believes:
"Under the impact of the epidemic, it will promote the
transformation and upgrading of tourist attractions, that s,
with the help of the Internet, AR, and technological means,
accelerate the integration of online and offline, online
interaction and local experience convergence, in which the
proportion of online interactive income will gradually increase.
" On the consumer side, online bookings have deepened in
popularity, and online forms such as VR and mini program”
cloud travel "have exploded again. Online marketing may

become a new wellness tourism breakthrough.
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Sun might be late, but it will not be absent.
Through the most icy period, the culture tourism
market is recovering, plenty of live broadcast and
reservation are flicking away the mist. Backpackers are

expecting to go out in summer.
58

The Potala Palace, under the blue sky, is a pilgrimage
destination for travelers. About 1.5 million people cross a
thousand miles each year to witness this splendid world
cultural heritage. This year, affected by the epidemic, the Potala
Palace, surrounded by snow-capped mountains, opened its
first online live broadcast, and more than 920,000 people went
to this "Spring Date" in front of the screen. The Potala Palace
is a new digital way to enter the lives of more people. Said Jue
Dan, director of the Potala Palace Management Office.

Today, this form of live broadcast of Potala Palace does
not focus on promoting consumption decisions, but on
continuously improving the reputation and value of the scenic

spot through data and popularity.

Cloud Traveling Is More Popular?
No matter how clear a 4K screen is, it is not
comparable to being present on the scene and enjoying the

scenery on one’s own. No matter how wonderful content

strategy, immersive “cloud tourism” are, basic needs of tourism

is hard to satisfy. Compared to sightseeing, exhibitions are
more welcomed on the “cloud platform”.

On Feb 23rd, eight large museums settled in Taobao
live broadcast. According to related data, around 900,000
people online during the live broadcast of Gansu Province,
and the number of visitors exceeded half of the annual
passenger flow.

For exhibitory view point, users are allowed to look
carefully antiques kept in glassware. In the mode of “cloud
tourism’, accesses are provided to check antiques carefully
and listen to their stories. Besides, users are free to choose
audio narration. From offline to online, broadcast is more like
a storm, gathering hundreds of thousands of people watching
the show at the same time. Compared to the offline one, the
interaction and popularity are of great difference.

The Forbidden City Museum is one of the most
successful cases of content marketing + cultural and creative
products. According to related reports, since the online live
broadcast on March 1, the total sales of many cultural and
creative products in the Suzhou Museum have exceeded 1,000
pieces, and three of which including Zhizhen Fridge Magnet,
Big Bang Dream Badge, and Tang Yin Creative Tea Bubble
Bag, are estimated to be more than 20,000 yuan.

Advance Booking As A Magic Weapon

The cancelled orders, the cliff-like profit decline, the
inescapable labor costs and rent costs have made the travel
industry complain a lot. Self-help in the cold winter can
be described as the Eight Immortals crossing the sea, each
showing supernatural powers. Pre-sale has become a typical
method of self-help. Through the pre-sale, the funds will be
withdrawn in advance, so that the enterprise will not be sealed
in this cold winter forever.

On March 8th, Ctrip.com announced that the platform
has co-branded hotels, airlines, and more than 300 scenic
spots. It plans to launch the "Reservation of Future Travel" pre-
sale product matrix in March, with account ranging from 40%
off to 20% off. With the unsubscribe policy at any time, pre-
sale summer peak season products.

Earlier in some Single Day events, we can also see that
there are many pre-sale activities. This kind of pre-sale activity
may be oversold if it is not planned carefully. Once oversales
occur, the hotels responsibilities are often unclear, and the
tourists’ requests are often not responding positively, and
there are often no clear guidelines for when services such
as rescheduling and refunds can be given. If you lose your
credibility in order to stabilize cash flow; it is not worth the

gains for merchants.
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The battle against epidemic is approaching its end. Although full of confusion, enterprises of cultural tourism still have

confidence and are waiting to unfreeze. The market, is also regaining its strength. In the meanwhile, domestic long-distance travel

is blocked, and surrounding travel find its way through, hoping to be the best partner for the coming Ching Ming Festival and

Labour Day.

Thawing Acceleration: Tourism Confidence
Rebounds Significantly

Not long ago, the Ctrip platform released the "2020
Destination Tourism Recovery Index Report" through the
"travel observer" big data platform, using the "wish score"
to count the tourism confidence of hundreds of tourist
destinations.

"According to the comprehensive data of the epidemic
situation, the difference is supplemented by the corresponding
algorithm, we can get the destination recovery index data, 50
points is a key node." Ctrip CMO Sun Bo introduced, as of
the report, there have been more than 40 domestic destination
recovery index exceeds 50.

The resurgence of tourism confidence is first reflected in
the major OTA reservation platforms, with tourism products
such as loops of multiple attractions, scenic spots + hotels, and
cultural and tourist attractions combined. Relevant reports
show that the pre-sale of Qunar is mainly locked in short-
term travel products mainly in April and May; Ctrip and its
suppliers launched hundreds of Shanghai one-day tour routes
on March 15th. The search volume has increased by more
than 50% month-on-month, and the popularity of booking
and searching has soared.

In addition, in terms of hotel reservations, the "Labour

Day" Golden Week also showed a significant peak. At present,
the hotel operating rate of platforms such as Tongcheng and
Tujia is showing a steadily increasing trend. According to the
Tujia data platform, nearly 40% of tourists currently browsing
and booking have chosen to travel around or within the
province, and this proportion is significantly higher than the

same period last year.

A Hundred Flowers in Bloom: Hundred
Flowers Blooming: Obvious Regional and
Seasonal Orientation

Judging from the content of the scheduled products,
each tourist city and region has different directions, and there
are many flowers blossoming in the country in their own way.
Chengdu, where cultural attractions and the night economy
go hand in hand, focuses its attention on the weekend night
economy and launches the "New Tourism-Chao Chengdu"
series of weekend boutique tourist destinations.

Xiamen chose to use natural landscape as its main
product. According to reports, major travel agencies in
Xiamen have already started preparations for surrounding
tourism products, and flower-watching tours and outing
tours will become their main directions. Shanghai, which has

recently received the "Notice on the Resumption of Certain

Business Activities of Tourism Enterprises in the City" issued
by the Ministry of Culture and Tourism of the city, will focus
on suburban tourism. Coinciding with the spring flowers
blooming, there are frequent appearances in Shanghai on

multiple OTA platforms.

Seeking "Opportunities" in "Danger":
Outbound Travel Reverses New Thinking

Nowadays, the “hotel + ticket” outbound travel has
received a lot of impact, and it is scheduled to return to the
upsurge. A group of cultural and tourism companies that
mainly focus on outbound travel have reversed their new
thinking and put the popular online attractions in the past
into the market strategy of surrounding tourism. On March
18th, Fosun Travel, as one of the head companies of cultural
travel, released its 2019 annual performance announcement.
Its large cultural travel complex project "Atlantis" in Hainan
was delivered in the past year. An amazing transcript has been
issued: the operating income of a single tourist destination is
as high as 1.31 billion yuan, an annual increase of 74.2%, and
5.2 million customer visits per year.

We still have to wait to check the recovery by watching
Labour Day Holiday.
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Wei Xiaoan, chairman of the China
Tourism Association Leisure Vacation
Branch, said that after the epidemic, parent-
child travel, education travel, wellness
travel, and green travel will be welcomed;
Li Xinjian, a professor of the Beijing
Second Foreign Languages College,
also said that the Nature Research and
Outdoor Survival Skills Research Institute

is ushering a new wave. Let “play” endow

the color of “education’, study and st

After 2010, since the country listed educational tours
as educational programs, they have blossomed everywhere.
However, it seems that the educational tour only wears the
hat of "study study". Parents and students do not understand
the difference between it and ordinary travel. President Wei
Xiaoan also said that the post-corona tourism is not a recovery
but a revitalization. If it is just "a change in form but not in
content”, and can't come up with a real attraction for parents
and children to study, they will not drown in the epidemic and

will be uncompetitive with others after the epidemic.

Huge Space for Development

According to the statistics of Forward the Economist,
there is a huge market for research and study tours. Around
2019, the population of 3-16 years old is more than 230
million, and the market size of research trips and paradise
education reaches about 200 billion. In 2022, China's urban
affluent population and the urban upper middle class
population reached 600 million. It also has the consumption
characteristics of "foreign rural life-style study tours', "non-
one-time consumption’, and "younger-age trend". And 60%
of parents have a higher willingness to spend on educational
tours, especially those with an annual income of more than

200,000 are the highest. Even parents with an annual income

ofless than 200,000 are subjectively willing to purchase related
products for their children.

However, at present, more than 60% of the educational
and tourism institutions are concentrated in first-tier
cities, and are mainly small and micro enterprises. There
are also disadvantages such as lack of single products, lack
of interactivity, separation from reality, and lack of user
differentiation. There are still many industry barriers in this
industry, for example, companies with a price advantage may
not have a strong market base and brand effect, or they may
have the first two advantages, but they are not recognized by

the education sector.

Building Destination - Petite and Beautiful

The next tuyere of educational tours is probably to
create a small and beautiful destination. First of all, since it
is a study tour, you must grasp exactly what knowledge you
want your child to master. For example, Amsterdam Biological
Museum integrates VR, AR, 3D / 4D technology, allowing
children to experience vivid scientific and technological
knowledge. At the same time, it is also the first interactive
museum dedicated to popular science in the field of
microbiology. The museum also has an interactive game of

microorganisms. Visitors can observe the creatures in extreme

living conditions, such as high-concentration radioactivity or
cold places, through interactive multimedia devices. Not only
children, but also the big children who are "biotech big fans".
In this way, it not only greatly broadened the audience, but also
greatly expanded the geographical area. Such charm attracts

fans no matter adult and children come across the ocean!

Field Tour+Characteristic Course
Development

If study tour just means walking around, the journey on
the road may be wasted. And it can be an outdoor camping,
and can effectively manage students, so it must be an
advantage for camping,

There is a peak period for study tours, basically focusing
on winter and summer vacations, so the development of
farms, museums, etc. is not destined to be limited to study
tours. It's necessary to consider compound research products
based on the original real estate resources.

As long as study tours are well developed, multiple
parties work together to lock in the customer base and build a
good destination, I believe that taking off at the next outlet is
nota problem.
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"To be wholehearted, just to make your journey unique." Adhering to the
concept of Hyatt, David sowed the seeds of "joy” in the Asia-Pacific region. The
flowing time tell the stories from the past. Time flying in the wind, Hyatt wander in
the wind and in the Asia-Pacific region, enjoy the time with the guests, listen to the

wind, and cheer with joy.

Joy Singing

Long ago, Joy was an elf trapped in dandelions. Grandpa mythical creatures said that not
until he meets the "Wind God", he cannot break the spell and get a new life. After being exposed in
the wind, rain and sun, the anxious and long wait finally ushered in the wind. "Joy" exhausted all his
strength, spotted the "Wind" slide, and vigorously jumped into the arms of "Wind". So, "Wind" took
her to travel everywhere, she sang a beautiful melody for "Wind".

David's journey to start the hotel industry does not seem to be accidental. He has already
carried the gene of "joy", just waiting for the arrival of "wind" and set sail together. As a child, David
was often around her mother. He often watched his mother hold all kinds of activities without any
effort, organized everyone together, and had new themes and gameplay every time. This may have
planted the seeds of "enthusiasm" and "hospitality" in his heart, which was also the first step he took

»

to the “hotel service hall

Wind Humming

Can the wind sing? Well, riding the wings of "Joy".

If there is no "Joy" in employees’ mind, can they bring "Joy" to the guests? His answer is
no. The hotel industry in Asia has undergone many changes in technology and staffing. Despite
the increasing operating costs of the hotel, David has always placed the needs, expectations and
comfort of guests at the top of the strategy. The response strategy is always the employees of Hyatt.
David believes that "Joy" can be brought to employees, and "Joy" can be passed to guests.

David notes that the current operating environment of the hotel industry calls on hoteliers
to have a more open mind and an attitude of embracing new things. He said he does not want a
manager who is unwilling to authorize the lower level to have "sacrificial dedication'. He values
teamwork more, and each member found his own value and meaning in his work. As a high-star
luxury hotel, like other hotels, they rely on employees to provide quality and caring services, and
in this service also condenses the waiter's different stages and different colors of life trajectories,
David regards him like one of the employees of the group. He appreciates that their employees are
"capable people”, and they can embrace guests from all over the world, from different cultures and
with different personalities. He is also considerate for his employees, "This industry is very difficult,
24 hours a day, 7 days a week, and the work does not stop. Therefore, they also think of many ways

to formulate appropriate shifts to ensure that they present the most during service. "

Wander in the Joy

David said that they are also focusing on selective services. "Rent a place, or rent a house as a
hotel. Such a hotel may not be a large hotel, but it can give a luxurious accommodation experience,
and the price is more acceptable in comparison. Generally speaking, such a hotel will be smaller,
It may be part of a large-scale or multi-functional building. The focus of such a hotel is not luxury
and complete facilities, but to provide guests with a comfortable accommodation experience, such
as the comfort of bathing, the comfort of bedding, the convenience of air conditioning, women
Adjustment of makeup mirror lights, etc. "This is also where Hyatt will focus and focus next.

David, just like his name, gliding high morality, inspirational and charming. In his business

model, in the leadership model, there is a refreshing breeze, wind and chants.
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Deng Dezhi
Executive Director/Overseas Project Manager,
Guangzhou Yuan Zhicheng Home Textile Co, Ltd.

DEND DEZHI

ROM CHINA TO AMERICA,

Y DESTINATION IS HOME
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Sam Deng said that Yuanzhicheng Home Textile is like his twin brother. They are both 26 years old this year.

"Origin" means the beginning is originated from the East, "Zhi" means a high aim, and "Sincerity" means the attitude for all in the world. This is the origin meaning of

his father - Deng Yuanjin, who origimll)’ named the company. Their two names both have the same word "zhi", Sam Deng said that it is his father's dcep wish for him and

the company "honest" and ”momlity” .

He believes that home textile product embodies comprehensive senses, which is related to people's sense feeling experiences and the deep mental and psychological needs, finally reaches people

heart. The designer need to be a soft and delicate artistic soul. Therefore, he creates a inspiring and active environment for their design team positively, such as encouraging them to express ideas and

supporting the core designers to study cutting-edge fashion ideas abroad.

The real art is not the shelving, but the integration into people's daily life . The designers of Yuanzhicheng Home Textile polish many paintings that could only be exhibited in art galleries

or stayed in people’s cultural talks on the product before on the products with the help of the superb craftsmanship of modern printing, dyeing and weaving skills The intelligent curtains with the

paintings look like the drawings which are describing the artistic conception of water and mountains. At any time, people can feel that they are wandering among landscape Even in the square inch of

the room, people can also enjoy a kind of slow life with a bright moon and breeze.
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Initiated by
China Hotel Magazine

Sponsored by
China Real Estate Chamber of Commerce (CRECC)
Asia Pacific Hotel Association (APHA)

Supported by

The United Nations Development Programme (UNDP)

World Tourism Organization (UNWTO)

China Tourism Academy

(Ministry of culture and tourism data center)

Hanlin Cup Organizing Committee of China Intercollegiate Alumni
Tourism Research Centre Chinese Academy of Social Sciences

Ctrip University

Chief Media Partner

China.com

Chief Social Media Partner
Entrip

Executed by

Guangzhou Guoyue Culture & Communication Co, Ltd.
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Rise With The Tide
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Under the epidemic, grow upward!
This is the first hardcore "cloud summit" + "cloud award" of the global cultural tourism!
Thousands of people, targeted l invitation, industry elites
Real estate, cultural tourism projects, hotel investors and operators
After the epidemic, the organizer will hold 30 cooperative salons, and various offline docking activities as a follow-up extension of the
"Cloud Summit"
Cultural empowerment,tourism promotion,development of new infrastructure, cultivation of new consumption, growth of new

industries, innovation of new services, there will be new vitality and new business cooperation opportunities!
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THE 20TH CHINA CULTURAL TOURISM GLOB/
AGENDA (To be Determined)

June 18th, 2020 (Thu.)

14:30-15:00

15:00-16:30

16:30-16:45
16:45-17:00

17:00-17:4S

17:45-18:00
18:00-18:10

18:10-18:15

Opening Ceremony of the 20" China Cultural Tourism Global Forum
Opening speech by leaders of the National Chamber of Commerce and Industry
Speech of congratulation by United Nations leader

Launching Ceremony

Keynote Speech 1: Rise with the Tide

Cultural Empowerment, Tourism Promotion, Development of New Infrastructure,
Cultivation of New Consumption, Growth of New Industry, Innovation and New
Services, Seeking New Vitality and Export of Industry!

Nine masters come from real estate, catering, hospitality and tourism, leading the forum speeches!

Road Show / Performance / Drawings (D
Authoritative Release I
2019-2020 Hotel Management Company Index Ranking

(From Owners’ Perspectives) Press
Publisher: China Internet News Center
(Led by State Council Press Office, China Internet News Center is key news website for CPC Central Committee. Multi-languages as Chinese, English,
French, German, Japanese, Russian, Arabic, Korean, etc are used to release information and news in the website, covering more than 200 countries and areas.)
Entrip(China Cultural Tourism Chief Social Media)
Research and Release Organization:
China Tourism Academy / Nation Culture and Tourism Data Center
CRECC / Hotel Investors Association of CRECC
Sponsored by:
China Jin Mao Group Co, Ltd.
Poly Developments and Holdings
R&F Properties
Fosun Group
Agile Commercial Group
Hotel & Apartment Management Department, COFCO Land Limited
Wanda Group
Greenland Holdings
Shimao Hotel Management Company

Round-table Summit 1 Breakout&Recovery

(Mainly for Influential Figures in Cultural Tourism Industry)

Gathering the Wisdom, Innovation and Turning Adversity into Opportunity

Road Show / Performance / Drawings (2)

Asia-Pacific Hotels and Real Estate Cooperation Purchasing Director Committee Inaugural Ceremony
‘World Hotel Design Alliance Inaugural Ceremony

Comments and Summary
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June 19th, 2020 (Fri.)

09:00-10:30  Keynote Speech 2: Rise with the Tide
Cultural Empowerment, Tourism Promotion, Development of New Infrastructure,
Cultivation of New Consumption, Growth of New Industry, Innovation and New
Services, Seeking New Vitality and Export of Industry!

Nine masters come from real estate, catering, hospitality and tourism, leading the forum speeches!

10:30-10:45  Road Show / Performance / Drawings (3)

10:45-11:00  Authoritative Release 11
2019-2020 Cultural Tourism Global Trends Report
Research & Release Organization: Ctrip University, Entrip New Media
Data Supported by UNDE, WTO

11:00-11:45  Round-table Conversation 2: Turning Point, Starting Point (Assets Management)
Thinking and Action of Asset Managers After the Epidemic

11:45-12:00  Road Show / Performance / Drawings @

12:00-12:10  Online Contract

12:10-12:15  Comments and Summary

NOON (Cooperation Video View Time)

Case Study of Space Evolution with International Top Designers

14:00-14:30  Voices from Top Designers 1: Blockchain of Design
14:30-15:00  Voices from Top Designers 2: Invisible Luxury and Minimalist
15:00-15:30  Voices from Top Designers 3: Borrowing the Scenery
15:30-16:00  Voices from Top Designers 4: Change or Not

16:00-16:15  Road Show / Performance / Drawings ®

16:15-17:00  Round-table Conversation 3: Cross Boundary&Symbiosis (Design)
How to Improve the Value of Design?

17:00-17:15  Road Show / Performance / Drawings ©®

17:15-17:45 20" China Golden Horse Award Press Conference
Published by China Internet News Center, China Hotel Magazine, New Media Entrip
Inspired by the logo of “Top Tourist City of China™ Galloping Horse Trendsing on a Flying Swallow; China Golden Horse Award symbolizes the highest honor of
China Hotel Industry, which is also known as the “Oscar Award” of the Industry. With 19 years of continuous influences, China Golden Horse Award has gained wide
recognition and high reputation, and the owners of which have been regarded as the benchmark of the industries.

17:45-18:00  Remarks by Rewarded Representatives

18:00-18:15  Closing Ceremony / Results Press

Notice:

. ‘E We offer Chinese and English translation on this Forum.
-This agenda is a scheme, some speeches and speakers are to be invited, please refer to the final announcement by the organizer.
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RESRESHRE (REA “PERELIKIBE" , China Cultural Tourism Global Forum, f&%R “CTGF” , A 2018 £ (£
+/NE) BEZA "PEGREKRILIE" ), ARFERELELELEZND. 2001 F, GRFEREEXREEILZARKSER
BET, BTV 2R, ATEFENERRME, BESEE—FE, 23TEtRYesERIE. DEEFEMERRIUESE.
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BIEL 20 F, AKESE, BREENXE. XFHHNS5! NEKSEERARFARWBKEDH - KAk, KeBEALF51Hs
FE5EETE Slava. MEERFIEEST/F Brown, FNERKSERBAERE ZTE Hans dOrville, B+—EEEAKREZE
ZRKABKK. BET—RBLEBWEERE / ETE2EIZFKEFREZE. RREFVEHK / RERKRESBKIE. MHEE
RRBEBBKABESE. IS REEKEELE, 2EIFHAER / EXREATREHEEZE. BRUUARBESEIET OE
£/ PEREFRREEREKER. 2EIHKF M~ HasK / EHEHEFKRIZHK N BHE2EIFEEH~BaRTsK
&%, 2EIRKBEAaEsK / BEAEAESRAIRFLAHEESY. HILEGEKBCLPIC / HRABEBEVEEESS
K., PEZEANESSKERRE. FERBFHSEISK / FLRVERACBAKRDHK. BEEAXREEEM. ROERAFEE
BRGE. FISEREAESKENA. A REGFERLHFEEFEMITE Arne Sorenson . MBREERE BHIEEFERITE Keith
Barr. HUBIEEERET AKX 2% David Udell . FZEFERT AKX BHFEELDALE Craig S. Smith HMSXITWHEADR
1T 26000 Z ANEET HEAES,

As the opening of the annual gala of China Culture & Tourism industry, China Cultural Tourism Global Forum (formerly known as China
Hotel Global Forum) has been initially organized by China Hotel Magazine since 2001. After 20 years of accumulation and developments, CTGF

has totally attracted more than 26,000 industrial leaders and elites attending this grand event up to now, and has gained good reputation in Asia-pacific

region and even the world at large.
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Choose CTGF

There are the latest and most comprehensive information from the forefront of the industry.
There are the most desired honors in this ‘Academy Awards Ceremony” of global cultural tourism industry.
There are close cooperation with suppliers and servicers of whole industry chain of real estate, cultural tourism, hospitality and catering industry.

There are many distinguished celebrity for guiding you into the most glorious circle of contacts in global cultural tourism and hotel industry.
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Pioneers’ opinions: Values of CTGF
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Listen to perspectives and observations from first-notch experts to broaden your horizon and thoughts, and to absorb the richest essence;

Keep pace with the latest trend of the industry and market to update by trends;

Probe into cultural tourism, hospitality and catering industry globally and learn successful experience.
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Zhang Li
President and Chairman of R&F Properties
President of CRECC
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“Win-win cooperation and mutual benefit are the
contemporary mainstream and the deepest feeling after
participating in the Forum. Every year, leading figures
from real estate, hotels and cultural tourism will go to
the annual forum to share friendship, share business

opportunities and cooperation.
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Sun Hongbin
Chairman of Sunac China Holdings Limited
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“Entrepreneurship is undertaking
risks because of the coexistence of risks and
opportunities. We need to concern on the
problems, treat each other frankly, cooperate with
others, and communicate with others through the
platform.”
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Chairman of Fosun
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“Building a product force requires strengthening
direct interaction with customers and better responding
to client needs through the transformation of business
processes. We can use our own understanding of the
industry and the deep accumulation of the platform to

7)&v

develop better”
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Lui Che Woo

Chairman of Jiahua Group
Chairman of the Federation of Hong Kong Hotel Owners
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“The establishment of hotel brand
shoulders a heavy responsibility and a long course.
We are in the hope of making efforts with elites
and experts in this industry. With the constellation
of wisdom, China Cultural Tourism Global
Forum brings attendees a high-quality ideological
feast, and also establishes an excellent platform for

learning and communication.”
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Arne Sorenson
President & CEQO of Marriott International, Inc.
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“Thanks to the Forum, the leading figures around
the world have gathered together for the development
of the industry and the common goal of bringing the
world closer to each other. We need to convey positive
emotions to tourists and enjoy the dividends brought by

tourism development.”
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Keith Barr
CEO of InterContinental Hotels Group
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“The Cultural Tourism Global Forum has created
an excellent platform to exchange ideas. China's tourism
industry has an amazing development. I believe that the
opportunities and potential of the Chinese market will

create more successful brand series in the future.”

InterContinental Hotels Group
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David Udell
CEOQ of Hyatt Hotels, Asia Pacific Region
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“With the implementation of The Belt and Road
policy, the Cultural Tourism Global Forum continues to
contribute to the development of the Cultural tourism
and the hospitality industry. This is an opportunity to
bring new and creative experiences to domestic and

foreign guests.”
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Zhang Jianming

Board Chairman of Minyoun Industrial Group
Corporation Limited
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“As the representative of China’s national brands,
Minyoun has promoted the internationalization of
China brand through consistent innovation and
perseverance. We hope to exchange information with
others and make contributions to the establishment of

national brands in the world””
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MINYOUN GROUP
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JeffNing

Chief Vice President of Wanda Commercial Management
Group Co, Ltd.
President of Wanda Hotels & Resorts
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“Various methods can be used for satisfying
different needs. It is necessary to have an open attitude
and mind in the communication with others for realizing
what you have to satisfy the demands reasonably and

healthily”

123
1

WANDA

Hotels & Resorts
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Wang Jianping

Chairman of Narada Hotel Group
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“Pioneers and strivers in the Hospitality Industry
must have the courage to fight and arrive the higher peak. As
long as you stand high enough, you would meet the amazing

view”

2.7

NARADA

Hatel Group
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Alex Zheng

Founder of of Plateno Group
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“From different regions and companies, with
diverse experiences and career backgrounds, we
gather here to exchange different opinions, which is
a meaningful learning process. It arouses sparkles of

inspiration and creativity.”

) G

Plateno
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Allan Cheng

Founder, Chairman & CEO of Dossen International Group
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“The hotel brand needs to focus on the area of
which you are good at and to realize about other niche
markets to have a better development in personalized

market”
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Cultural Tourism Sets Sail
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Authoritative ‘Database’ Leading the Future
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Through Analysis on the Trends and Developments of the Industry
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Video Interaction Show
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Talk with Cultual Tourism Master
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Inleraction Show.
an World Stage- Better Tourism, Be
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Interaction Show: Opportunities Brought by China on World Stage
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Guidance of the Industry Future in Round-Table Conversation
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Guidance of the Industry Future in Round-Table Conversation
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Brainstorm

Roadshow
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Guidance of the Industry Future in Round-Table Conversation
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Realizing Great Ambition Needs, Down-to-Earth Actions
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Meet Honor Legendary Golden Horse Award
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nspired by the logo of “Top Tourist City of China™ Galloping Horse Trending lying Swallow, China Golden Horse Award symbolizes -highest
ToNGEE Chirta REEL Industry, which is also known as the “Oscar Award” of the Indu ith 19 years

ontinuous influences, China Golden Horse Award has
gained widerecognition and high reputation, and the owners of been regar enc

i
dustries.
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Master’s Work, Golden Horse Award Legend
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Gaining the highest honor of China's Cultural Tourism Industry as well as good reputation across the nation;

Becoming the focus of hundreds of media both at home and abroad;

Encouraging the team and attracting more talents and resources.
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Thomas J. Pritzker
Founder of Hyatt Hotels Corporation
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“Chinese hotel market is an important part of the

worldwide market. We see great value and opportunity in the

Chinese market and we trust and focus on the China Golden

Horse Award.”

AU Hyatt BIE&R R, SEA T2
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Hyatt Hotels Corporation is a world-famous hotel group,
headquartered in Chicago, with more than 13 hotel brands and

700 hotels in 56 countries, and they follow the principle that love

can stimulate the potential of employees.
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Hyatt Hotels Corporation

Won The 18" China Golden Award
Top 10 International Management Company
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Jolyon Bulley

Chief Executive Officer of IHG Greater China
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“The mission of transmitting the promise of services

behind the brand has a long way to go. The China Golden

Horse Award itself is a fairly good brand and a platform for
breeding the new brands.”
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There are more than 5,200 hotels and 780,000 guest

rooms in nearly 100 countries and regions in InterContinental

Hotels Group. And a hundred million registered guests enjoy
the treatment of one of the most valuable customer loyalty

programs in the world - HG" REWARDS CLUB.
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InterContinental Hotels Group

Won The 18" Golden Horse Award
Top 10 International Hotel Management Company

InterContinental Hatels Group
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Sebastian Bazin
President & CEO of Accor Hotels Group
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“China Golden Horse Award is a platform of presenting

/’

the innovation of Chinese service to the world.”
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Accor Hotels Group is a leading International tourism
and fashion group, with the application of digital innovation in

more than 4300 hotels and resorts as well as over 10,000 high-

quality private houses, Accor  Hotels Group offers the most
unique experience for guests. With professional experience on
hotel investment and hotel operations, AccorHotels Group have

global footprints in more than 100 countries.

A
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Accor Hotels Group

Won The 18" China Golden Horse Award
Top 10 International Hotel Management Company

ACCORHOTELS

Feel Welcome
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Zhang Hui
President of China Jinmao Group Co, Ltd
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“China Golden Horse Award is a platform of presenting the innovation of

-
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LiJiang Jinmao Valley boutique hotel opened up on August 28, 2016, located

Chinese service to the world””

at the foot of the Yulong Snow Mountain, which also symbolized the beginning of the
first year of "light assets" of China Jin Mao Group Co, ltd. As a well-known high-end
commercial real estate operator, Jin Mao starts with a professional lean operation” with
the purpose of forming a group of hotel assets with good quality and stable return. In
recent years, Jinmao has been successfully deployed in Central China, and has become
one of the most cooperative owners with Marriott, Hyatt, Hilton and other international

renowned hotel groups, and its brand value of the enterprise has risen year by year.

Ko %) TR F SR AL AR
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Grand Hyatt Lijiang of China Jinmao
Won The 17" China Golden Horse Award The Best Resort Hotel
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Qian Jin

Area President of Hilton Great China&Mongolia
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“Sine its foundation, the Golden Horse Award has witnessed the
development of many hotel brands. We are in hope that more hotel enterprises can

leap form the ordinary to the extraordinary in this platform”.
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Hilton International is part of the UK-based Hilton Group. With the
concept of “smile service’, Hilton International Hotel Group aims to create a
‘comfortable and attentive” luxury experience, managing nearly 5,000 hotels and

more than 10 brands in 90 countries and regions.
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Hilton Hotels Corporation
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Won The 18" China Golden Award Top 10 International Management Company
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Nathan Xiao

President of Poly Commercial Real Estate Investment & Management Co,
Ltd.

President ofPO]y Hotel Management Co, Ltd.

President ofPo]y Apartment Management Co, Ltd.

R RERRARBREA ARG
Lz b, snO%ETEL 2bhd
F oS B EAeE 2, #LWWW#Aﬁ
Wi —NREATRERBEE,

“The Brands, operators and real Estate developers form the

tripartite promoting. The Brand is indeed important; however, the

operating of shopping malls matters more. The good combination of

x(

operating and brands will truly support a project.”
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China Poly Group Corporation is a large state owned Chinese
business group among 102 central state owned enterprises under the
supervision of State-owned Assets Supervision and Administration
Commission of the State Council. It is the China’s largest arms import
and export group, and also engages in other businesses such as real estate,
cultural and art management, and mineral resources investment and
development. The company's total assets were more than 1 trillion yuan
in 2018. In the first half of 2019, the net profit reached 10.4 billion yuan,
an increase of 59% over the same period of last year, and climbed to the

242nd place in the list of the world's top S00.
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The 19th Golden Horse Award
Pioneering Figure of 40-year Reform and Opening Up in Cultural Tourism
Industry/Influential Figure of Global Hospitality and Tourism Industry
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James T. Wu

Honorary Chairman of Maxim’s Caters Limited
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“China Golden Horse Award has witnessed a brunch

of Chinese hotels and catering groups growing from zero to

X
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Hong Kong Maxim’s Group is Hong Kong's largest

hero”

food & beverage company, headquartered in the Central
District of Gloucester Tower in Hongkong landmark. With
the business scope of Chinese dishes, Western dishes,
Japanese dishes, Southeast Asian dishes, fast food, bakery
cakes, Starbucks Coffee, Arome Cake Shop, as well as
providing catering services for a number of local industrial
and commercial, educational and other institutions and

hospitals.
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Maxim'’s Caters Limited
Won The 17" China Golden Horse Award
Top 10 Famous Catering Management Companies of China
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Dong Zhenxiang
Board Chairman ofBeijing Da Dong Catering
Investment Co,, Ltd.
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“The China Hotel Golden Horse Awards is an excellent
platform to commend outstanding enterprises and

promote brand popularity. It represents the recognition and

encouragement for the working team of Da Dong Group."
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Beijing Da Dong Roast Duck restaurant was
established in April 28, 1985, and devote continuously to
advance the consumption experience more sentimentally.
From constantly innovating, it leads the healthy,stylish
consumption trend by the new dishes, with a crisp and
greasy taste and low calorie. In recent years, "Chinese artistic
conception dish" has become famous both at home and
abroad led by Mr. Dong Zhenxiang,
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DaDong Food & Beverage Investment Co, Ltd.

Won The 17" China Hotel Golden Horse Award
Top 10 International Hotel Management Company
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Jim Qian

Global Partner of Fosun Group

CEO & President of Fosun Tourism Group
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“China Hotel Golden Horse Award has witnessed the

development of china’s hospitality, and Fosun Group is willing

to grow up with China Hotel Golden Horse Award in order

to keep the industry of China culture and tourism moving

forward”
V \
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Fosun was founded in 1992. Dedicating time to
become a worldss leading investment group focused on China
energy, and has invested Fosun medicine, Forte, Fuliday,
JianLong group, NanJing steel, ZhaoJin Mining, Hainan
mining, Yong An Insurance, Focus Media, Club Med, Folli

Follie, and Pramerica FoSun.
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The 18" Golden Horse Award
Influential Figure of Global Cultural Tourism and Hotel Industry
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Jenny Zhang

Executive Vice President of Huazhu Hotels
Group
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“Brand building is the foundation of enterprise. China
Hotel Golden Horse Awards enjoy its unquestioned authority
and influence in the hospitality industry ,which reflects on
advancing a number of brands’ reputation, and is also a stage
for introduce the china’s brand to the world”
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Huazhu Hotels Group is the first multi brand chain
hotel management group in China. It has more than 3000
hotels and more than 60000 employees in more than 360
cities in china. At present, Huazhu Hotels Group occupies the
top 10 of the global hotel group released by "Hotels", and the
China Lodging Group managed by Huazhu Hotels group has
ranked the top 100 most valuable Chinese brands in BrandZ

for five successive years.
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Won The 17* China Golden Horse Award
Top Ten Influential Figures of China's Hospitality Industry
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Yang Guanyi
Celebrity Chef
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“Hoteliers need applause. The China Golden Horse
Award carries the dreams and honor of Chinese hoteliers”
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Yang Guanyi, male, Han nationality, born in 1932, a native

of Zhongshan, Guangdong, now living in Hong Kong, national
treasure class master, Chinese cooking master, was well known
as Abalone King. Chinese gold kitchen, won the world CCC
gold chapter, French culinary master highest honor Platinum
Award, the United States culinary industry’s highest honor five-
star diamond award, the restaurant industry lifetime achievement

award honorable honor.
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Won The 17 China Golden Horse Award

Pioneering Figure in Catering Industry

l 11— 3 &

AH YAT ABALL



D £ DRMEEANG
@ hERESDREARNUR
@ MEFEERKBERBKARS (£2) . KeEHERRFAQBBRKES S - WER (£1) FASFARKENX

EFRERBBRKIR (£ 1) AKKE (ILTE . /) 8) |
( . BEXFen (H6£2) SNENTRG. RREWRFE
8) UMIRIFAR T A BT, BRKHERN (£2) KRENTRS. RREVHKF
O FERFLEHEBKKitRAREEATFEETNELNR “PEXS L SR

E

b

ST\t ne aeamce




L ELE X

RERBIHDK. EERKERBEXIE




F£-1E
B E L REIKISIE

THE 20™ CHINA CULTURAL TOURISM
GLOBAL FORUM
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B Muh Official Website : www.CTGF163.com
=EML Hot Line: ( +86 20 ) 89899000
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According to the legend, the Greek gods built Ibiza specifically
for dancing . For thousands of years, the islanders have lived a peaceful
farming and animal husbandry life. Until 1960, the wild and free life
on Ibiza attracted hippies. Since then, people have been partying
on the beach all night in bohemian clothes. In the days of a luxury
and dissipation life, electronic music has taken root here, and hippie
culture has reached its peak. Famous fashion designer Yves Saint
Laurent designed a whole series of works for inspiration by the island.

Therefore Ibiza became famous as a pilgrimage place for art lovers .

Past and present life of "Mediterranean Pearl"

Ibiza Island is located in the middle of the Balearic Islands in Spain,
and because of its position and long history, it is called a "pearl” inlaid in the
Mediterranean Sea. In the 10th century BC, it was a transit port for the Phoenician
Mediterranean trade routes. In the Roman era, Ibiza was already a prosperous

capital.
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Holiday Carnival on Celestial Beach

This is a small island outside the carnival, tourists can
overindulge everything on the island. The vast Salines beach
is the most famous beach in Ibiza. It is well-known for the
first celestial bathing beach in Spain and people relieve their
instincts and relax at will here. In summer,tourists from all
over the world crowned into the beach to spend vacation on

the island.
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The reading age of fairy tales is actually
from 0 to 99.
The black curtain hangs from the sky,
Alila ¥B2 3 5 ) A 2% Bk and not only the blue sky and white clouds
BB AR S0, A but also the tired mechanical heart are
HOhE S > T AR B TLA R covered. The bridge across the river wakes
MEF—ELMEEEF, F~
TOMBNEE. RFHANS
EER. HETERNEERNS
H. AREEHNXNLLLERS
o
5| B— A ENTIMIEIT
IR MBI RE T
B, BEEEEMGNEFLS look through the glass packaging and jump
B, JUEREL, EAMH. T into the bottomless fairy tale world.

up first, Golden fireworks were planted
at the foot of the lamp on every road. The
building across the street is sleepy and full
of cube boxes. The sparse lights are flashing
or quietly shilming. The blue is the band of
the gift box. The gold is the engraved spell. A
rabbit wearing a watch with a ability to talk

waved a magic wand, his could not wait to

The First Station - Mysterious Jungle
The Wonderland of Bali Capella
Stepping into Alice’s wandering fairyland, every step on the soft soil gave birth to a

splendid bunch of flowers. A intricate map was painted in the Cheshire Cat's head, and telling
absurd and bizarre jokes. Under the guidance of the Cheshire Cat, Alice can never find the right
way. The fairyland was so big that the destination in her heart was also turned into rainbow
candy of the pocket. The night took away the light, so it was hard to see the color of the candy
]

clearlyUnknown future and curious became the f power for this adventure.

The Second Station - Sweet Orders
YangShuo - Alila Sugar Factory

Another ridiculous chapter in Tim Porter's lens comes from Willy Wonka, who has
been told by children. Childlike fairy tale lovers never lack luck. This time, Willie Wonka of the
Chocolate Factory shakes his magic hat, crossing the boundary between data and time and
space with the gold coupons hidden in chocolate wraps so steadily. For palms. Don't worry
about the separation of fairy tales and realistic dreams. Even in the ancient city of Yangshuo, the
light can be hided from Alila Sugar House Hotel, which sings fantasy nursery rhymes from old
times.
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If you take a helicopter and wander over the countryside of southwestern Fujian, your eyes will be full of large and small earth-

colored discs. These discs are sometimes connected, sometimes scattered, along the highway, along the river, the discs flow into a disk

galaxy. Hey, is it UFO? Or is it a large mushroom? After the helicopter was lowered to the altitude, and T looked carefully. It was not a

strange creature, but the legendary Hakka Earth Building,.

The earthen charm of Big Fish & Begonia is believed to be vivid for the audiences who have seen it. Speaking of villages in

the southern country, the imagination may be brick houses, long country roads, and buffaloes humming in the fields. However, the

earthen buildings in Fujian are circles (some are squares). A circle without edges and corners will return to the origin from any point.

The overlapping circles of the Earth Building tell the strong clan ideas of the Fujianese and tell the long history of migrating south and

defending foreign enemies.

Wisdom Created in Exile

These singular 'discs" are scattered in Yongding, Wuping, Shanghang in
the west of Fujian and Nanjing, Pinghe, Huaan, Zhangpu and other places in
southwestern Fujian. Most of them were built by the Hakkas in Fujian, using
raw soil as the main building material, mixed with fine sand, lime, glutinous
rice, brown sugar, bamboo chips, wooden strips, etc, and built after repeated
kneading, clad and pressing. The roof of the building is covered with fired tile
covers, which will not be damaged for a long time. The earth building can
be as high as four or five floors, for three or four generations living together
in the same building, In this way of living, the past and the wisdom of the

Fujianese in exile and migration were brought together.

Listen to the Knot

Today's Earth Building has faded its defensive coat, more of the
quietness of the years and the vicissitudes of time. Yunshui Ballade Earth
Building belongs to a classic scenic spot in Nanjing Earth Building. There are
gurgling streams along the way. There are watermills and big banyan trees. It is
called the most romantic earth building. When you come to Yunshui Ballade,
you can feel the gurgling water, where Wang Biyun started her obsession with
Chen Qiushui (male character in the film the Knot), and where she waited
for her life.
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After Sui unified the whole country, in the six years of the emperor’s reign (586), two counties were
formed: Ji County and Wujia County. A new county was formed. The emperor picked two words from each

and made it Xinxiang,

Battle of Muye: Intro of Liyue of Xizhou

This is a city with a long history, and you can find many traces of old battles when strolling in it. The battle of Muye, the
battle of Mingtiao, the assassination of Zhang Liang, the mutiny of Chen Qiao, etc. all took place in this city.

With Jiang Ziya as the strategist, King Wu of Zhou led an army of about 50,000. Di Xin's army was at war in the east, but
he still had about 530,000 men to defend the capital city of Yin. But to further secure his victory, he gave weapons to about
170,000 slaves to protect the capital. These slaves did not want to fight for the corrupt Shang dynasty, and defected to the Zhou
army instead. Di Xin was forced to flee to his palace, and the remaining Shang troops fell into further chaos. The battle marked
the end of the Shang dynasty and the beginning of the Zhou dynasty.
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Baligou: South Taihang Mount
Baligou Scenic Area, the deep mountainous area of Shangbali Town, Huixian County, Xinxiang City, 50 kilometers northwest of Xinxiang City, Henan Province, the

southern foot of Taihang Mountain, and the junction of Henan and Shanxi Provinces, with a total area of 42 square kilometers, has a typical southern Taihang scenery.
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Guoliang Village: Jagged Rocks of Grotesque Shapes l.

Guo Liang Village belongs to Shayao Township, Huixian County, Xinxiang City, Henan Province. 1
It is located at the depth of Taihang, 60 kilometers northwest of Huixian City, Xinxiang City, Henan ;i
Province, and borders Kunshan Village, Gujiao Township, Lingchuan County, Jincheng City, 1000 1:ne'lter§ =

above sea level. 4
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Atlantis White Tea
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Atlantis White Tea

The fresh and pleasant
white tea blends with passionate
citrus, infused with a charming
and musky fragrance, giving birth
to the taste of "Atlantis White
Tea" It feels like fresh energy, and
also like the sea breeze which
makes every visitor to forget
the journey fatigue and refresh

themselves instantly.
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Beginning of Summeriis the seventh solar term of the twenty-four solar terms and the first solar term beginning in the summer.

In the ancient calendarrecords, the arrival of Beginning of Summer means the end of spring and the beginning of summer. Swallow, a new

- nelghb_or goes around the beam, shove‘ls mud and builds a new nest. Flowers withered, and the bees hide themselves. At this time, the willow tree

g{owthlckened gradually, and therewas a slight heat in the curtain. At sunset, take a hot bath, feehng cool. Take up a coat and see if it fits. Between the
hnes,th,qre‘ﬁw‘vjprﬁﬁt e_arIY' summer. .-
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Surging Into the Sea *

The fascinating part of Qingdao is
that it is inseparable from the continuous
coastline. Wheat Island Park is an internet-
famous place that makes you miss. Staying
away from the city and the crowd, you can
enjoy rare broad view and purity on holidays.
Wheat Island Park v ormerly a desolate
island. In recent years, it has been converted
into a free park surrounded by the sea on
three sides. Here is also the most beautiful
place in the city to watch the sunset. At
sunset, the crowd gradually dissipates. The
sunset slowly sinks into the sea. The pale
yellow and quiet sea, plus the sir log fence
decorating, is a picture of the y

Qingdao Phoenix Mountain Peninsula
is surrounded by the sea on three sides and by
mountains on one side. There is a mysterious

ay from downtown, between the

and the sea, and it is a world of its

Unlike the visual impact of traditional
luxury hotels with Splendid and luxury

inlays, The Lalu Qingdao offers people

between people is loose, the low-density
space is itself another form of luxury. The
room's loose density space makes people feel

a sense of self-existence, no matter where

they are, they feel that they are the main body

of the space. The 180-degree view of the
sea from the guest room, you can get close
to the sea from the balcony and watch the

magpnificent sea and sky.
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What is happiness that has nothing to do with the
feedback of others? If you look at the lack of the moon, see the
wind blowing Miscanthus. The boy Lazzaro is always in a daze,
he is squeezed at the bottom of the exploitation, he does not
pay any attention to others, it is not about the happiness of this

person, his happiness is never to stop loving this world. With

such emotions, it actually surpasses this world and completes

Lazaro 's happy life as a human being.
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LAZZARO FELICE:

WHEN SAINT PASSES BY THE WORLD
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Pure Lazzaro: Like He Does Not
Belong to This World

Lazzaro is not critical, he is friendly to
others, he does not choose between good and bad,
and he is endlessly tolerant. His unconditional love
makes him like a fool. Exploiting his labor force is
the normal state of the villagers. And Lazzaro does
not care. Before this role, we, or only me, a layman,
did not specifically think about what is called
unconditional love. Such a role cannot be seen
in previous religious movies. He is so calm facing

people’s detest to him.
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Different World, Same Lazzaro

From "Happy Lazzaro, it is not difficult to
see that the director wants to portray the bottom of
society through the role of "Lazzaro", but Lazaro also
represents "goodness’.

The sound of "Lazzaro!" The shouting of the
tenant farmers is our initial understanding of Lazzaro.
Interfering with life by power is the same as the
exploitation repeatedly emphasized in the film. The
Marquis family exploited tenant farmers and the
tenants exploited Lazzaro. Exploitation has a class
system, and Lazzaro, at the bottom of the pyramid,
believes that he is needed and wants to help everyone.

At this time, Lazaro is the happiest.
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Divine Essence Born with Goodness

The clue that runs throughout the movie is the story of a wolf, which is told by the most
unfavorable girl in the film, Antonia, as the saint appeared in the world as Lazaro:

An old wolf was expelled from the wolves. He stole food from people. So they asked for
saint for help because they heard that he had the ability to communicate with animals.
Saint accepted the request of people to make peace negotiation with the wolf. He set off
to find the wolf. The saint travelled long distances until winter came. Finally one day, the
saint fell, he fell on the snow, and the wolf finally appeared. The wolf slowly approached
him. As the wolf was about to eat him, he smelled a very strange smell.  was shocked: "Ah,

this is a taste of kind human being”
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How to Be As Happy As Lazzaro

Director Lorvacher emphasized in
the interview: "The role of Lazaro represents
holiness. In this story about holiness, the divine
feeling does not come from religious rituals,
laws, miracles or superpowers. Although this
is a rebirth Fairy tale, but the story eventually
returns to human nature, the sacredness of
human nature. "

There is one final mystery about "Happy
Lazzaro": How to be as happy as Lazzaro? In
the movie, Lazzaro does not resist or complain.
He does not try to change the world. He sees
others with his kindness from the heart.

Perhaps, as happy as Lazzaro, it is that
despite walking out of the decent place, no
matter wherever he goes, they can be kept like
Lazzaro Animal-like wildness and intuition

always dig out the fine details of life.
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AccorHotels Responds to Public Chopsticks and Spoons Initiative
As governments around the world promote civilized dining table activities and
promote hygienic and healthy lifestyles such as serving chopsticks, serving spoons, and meal
sharing, AccorHotels Inc. calls on hotels in its Greater China region to actively respond and
further strengthen catering hygiene and disinfection. They will maintain the highest level of
cleanliness and increase the number of disinfections in public areas or high-frequency contact
areas; strengthen the cleaning and disinfection of tableware, one for each, one for each use;

each dish will be equipped with public chopsticks or spoons to ensure the highest level of

hygiene; after serving each guest at the reception desk, the table and utensils will be cleaned

and disinfected.
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Capella Sanya Interprets the New Concept of Health and Wellness

Capella Sanya’s award-winning Auriga Spa consists ingenious spa projects, private and
close-to-nature design, and creative and innovative health and wellness concepts. According
to different needs, it offers specially designed detoxification, meditation healing and balanced
health wellness spa journey, perfect combination of soothing and relaxing spa treatments and
leisure and health activities. Guests can choose a 3-day, 5-day, or 7-day course of treatment
to explore the true selfand purify the body and mind in the quiet and elegant atmosphere of
Auriga Spa.
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Thailand Extends the Ban on Passenger Aircraft Entry, Foreign Media:
Serious Losses Tourism

On April 15, the Civil Aviation Authority of Thailand announced on Wednesday that
measures to prohibit the landing of civil airliners in Thailand will be extended until the end of
this month. According to statistics from the Johns Hopkins website, Thailand has accumulatively
diagnosed 2643 cases of new coronary pneumonia and 43 deaths. Reuters reported that
tourism is Thailand s main industry and foreign exchange earning channel, particularly hit by
the epidemic. Affected by the new crown pneumonia epidemic, the Thai economy is expected

to lose 1.3 trillion baht (about 282.5 billion yuan), almost all from tourism. If the epidemic crisis

continues into the second quarter, the number of losses will increase.
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Hotels of Marriott International Group in China Jointly Launched the
"Lighting Smile" Lighting Ceremony

On the evening of April 9, 163 hotels of Marriott International China jointly launched the
"Light Up Smile" lighting ceremony, covering 48 cities including Beijing, Shanghai, Chengdu,
Harbin, and Sanya. Many city landmark hotels, including the St. Regis Shenzhen, The Castle
Hotel, a Luxury Collection Hotel, Dalian, and the W Hotel Xian, etc, have a "smile" pattern on
their outer walls. There are also three hotels in Wuhan who participated in the "smile" by pressing
the "Restart" button Lighting ceremony. Li Yusheng, president of Marriott International Group
Greater China, expressed his wish to express gratitude and blessings to the community where the

hotel is located through a bright smile.
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Due to COVID-19, Hong Kong Hotel Market Continues to Slump

The continuing violence in mid-2019 and the COVID-19 epidemic outbreak in early 2020
have caused the Hong Kong hotel market to face unprecedented challenges. The hotel market in
Hong Kong has experienced a severe decline in the past few months. Due to quarantine measures
such as entry and exit restrictions and mandatory quarantine orders issued by many countries, the
number of visitors to Hong Kong has continued to decline, setting the lowest monthly occupancy
rate after SARS. Only a small number of departments, such as guest rooms, restaurants, and spas,
maintain normal operations, while the rest remain closed or shorten business hours. It is expected that
after the end of the new crown epidemic, the Hong Kong hotel market will take a long time to resume

the normal operation of all material supply chains.
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Accor Launches Piggy Platform "Looking for New Human"
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Accor Group and Alibaba's travel platform Piggy reached a strategic cooperation in
November 2019. Accor officially launched the lifestyle loyalty program through the “Piggy
Super Brand Day”. During the event, the highlights will include dining, leisure, entertainment,
and enjoyable eating, drinking, and other experiences. It will redefine the new attitude of
life brought by the hotel, and invite guests to start a new lifestyle and travel experience. By
expanding the popularity of network professionals and opinion leaders, Accor will be able
to break the boundaries of the travel experience, highlighting the unique concept of "heart is

boundless, everywhere is happy", covering a full range of lifestyles and entertainment.
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Marriott Expects RevPAR to Drop 23% in the First Quarter of 2020

Due to the government's travel restrictions and the decline in tourism demand, about
25% of Marriott's over 7,300 hotels worldwide are temporarily closed. It is expected that before
the end of the epidemic crisis and the lifting of travel restrictions, more hotels will be closed, and
RevPAR will continue to decline. The current global market situation is unstable, and Marriott
s main objective during this period was to retain sufficient cash. Marriott suspended hotel
renovations this year and temporarily shelved other business initiatives. The hotel originally

scheduled to open this year may also not open on time, and the signing of new properties will

also be delayed.
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Meituan B & B “Reassurance” Released the Industry's First "Sanitary
Standards for B & B Housing"

In order to better enhance the consumer's staying experience and provide users with
the five promises of “contactless staying, clean and sanitary environment, unsubscribe security,
continuous stay discount, and staying security’, Meituan B & B has issued a reference to relevant
national regulations "Sanitary Standards for Bed and Breakfasts'. To register for a homestay
house with "safe living", you need to check and update the sanitation status according to the
relevant standards, and upload the latest pictures of the cleaning and disinfection of the guest
rooms and public areas to the Meituan platform to let consumers know the real-time availability

sanitation status.
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French Life Style by the West Lake

Sofitel Hangzhou West Lake combines French romance and Chinese elements. It
uses Sofitel MyBed ™ bedding to bring good sleep to guests. The hotel offers a classic French
and Chinese tea break that blends Hangzhou charm and West Lake style with a leisurely
afternoon tea experience of "Hangzhou charm, West Lake elements'. Refreshments are made
from fresh ingredients of the season, carefully crafted like works of art, Longjing tea jelly,
lotus crisp, etc, lips and teeth being fragrant. In addition, the hotel also introduced French

afternoon tea, macarons and other French classic flavors.
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Feel the Spring of the Oriental Fishing Capital at the Pullman
Zhoushan Sansheng

The taste of Zhoushan is known as "fresh taste”, and freshness is the ultimate use of
seafood cooking. In order to ensure the unique umami of Zhoushan seafood, local people
in Zhoushan have explored a variety of Methods, from the selection, storage and cooking
methods of ingredients to different geographical environments, climatic conditions
and people’s living habits. In order to tap these "old tastes”, the chef team of the Pullman
Zhoushan Sansheng [ Zhoushan Old Taste Series] brings a tasteful experience of "Seems

to know you somewhere". Eat seafood, visit the island, and capture the colorful colors of
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Fairmont Yangcheng Lake: A Pure and Quiet Lifestyle

The Fairmont Yangcheng Lake is located in the scenic Yangcheng Lake Ecological
Park. The 200-acre Xilu Garden is built by the lake, and the long, green roads are staggered.
Experience fun outdoor activities such as family climbing, fishing, water rafting, cycling,
tennis, kite flying or self-service barbecue. The water sports club provides a variety of water
sports such as kayaking and fishing boats, picking organic vegetables, tasting stir-fried tea
in early spring and making dumplings during the Dragon Boat Festival, exploring the bee's
home, feeding ducks, visiting crab cages and watering village farmhouses to learn about local

customs.
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“Stay Safe Room Package” at
Four Seasons Hotel Guangzhou

Privileges:

-One-night stay in Tower Room

Daily breakfast for two persons at
Caffe Mondo

‘Round-trip limousine service
(pick up/drop off at Guangzhou Baiyun
International Airport or train stations)

‘Takeaway lunch or dinner at
Dolcetto

-One complimentary set of mask
and sanitiser in room

Late check-out until 4:00 pm

“Stay Safe Room Package” is priced
at CNY 1,999 net per night. This offer is
subject to availability. To purchase, please
visit WeChat Mall of Four Seasons Hotel

Guangzhou.
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Fairmont Wuhan Brings A New Luxury Lifestyle to Central China
Fairmont Wuhan was officially opened on December 23, 2019. Fairmont Wuhan is
designed by DAS Architects, a company headquartered in Philadelphia, USA. The black and
white decoration style fully interprets the brand 's design aesthetics. The hotel has 318 rooms, of
which 24 suites are equipped with fully equipped kitchenettes, with a wide view and a beautiful
view of the city. The decoration of the hotel is inspired by the famous historical relics and
monuments of the Yellow Crane Tower in Wuhan. It is cleverly integrated into the local style,

and has more traditional Chinese handicrafts such as exquisite and colorful embroidery, paper

lanterns and carefully woven silk carpets.
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Four Seasons Hotel Tokyo at Otemachi Welcomes You This Summer
Four Seasons Hotel Tokyo at Otemachi is located next to the Imperial Palace Garden,
and is not far from Mount Fuji. Looking forward to the future from a glorious history, it will
add extra luxury to this constantly changing city. Located in a brand-new 39-story building, the
Four Seasons Hotel Tokyo Otemachi is designed and built by the architectural firm Skidmore,
Owings & Merrill. It is a leisure paradise for guests and a social destination overlooking the
city skyline. The multi-level design theme of the hotel interior presents the exploration and

imagination of Japanese origami art, bringing a visual feast to guests. The new Four Seasons

Hotel is currently accepting reservations for stays starting July 1,2020.
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InterContinental Hotels Group's First Hotel Settles in Shanghai After
Acquiring Regent Hotels and Resorts

One of the world's leading international hotel groups-InterContinental Hotels Group
announced that it has signed an agreement with Shanghai 21st Century Hotel Co, Ltd.
to manage its landmark hotels in Shanghai's Lujiazui area. From May 16, 2020, the hotel
will be officially unveiled as the brand new identity of Shanghai Pudong Regent Hotel,
welcoming guests from all sides with a truly unique and luxurious experience known as the
legendary Regent brand. The hotel's existing reservations will be automatically transferred
to the Shanghai Pudong Regent Hotel, and guests will be able to experience the timeless
elegance and sincere service brought by the Regent brand seamlessly. Under the agreement,

InterContinental Hotels Group will also take over the executive apartments located on the

hotel floor.
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K11 Musea Ao
Intercontinental Hotel Hong Kong Launches Major Renovation
Project

The InterContinental Hotel in Hong Kong will launch the most ambitious major
renovation project in 30 years. The hotel is scheduled to close on April 20,2020 and will
be reborn as the Hong Kong Regent Hotel in 2022. This time, all areas including all guest
rooms, suites and bathrooms, public areas, restaurants, banquet spaces, and building facades
will be transformed. The on-site Michelin one-star Cantonese restaurant Xin Tu Xuan will
remain open throughout the renovation process, and guests can enter through the adjacent
K11 Musea.
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China Hotel magazine, the appointed brand publication of Asia

Pacific Hotel Association, started publication in 1993 bilingual version.

Being the core journal of national tourism and hotel industry,

adhering to the purpose of the magazine "Being the influential voice
8 8 3

of the industry by transmitting the strongest notes', China Hotel

magazineis issued for the 36 ministries and commissions.
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