Chjna Hotel
[I]IIITEIE

- QuIze3eN

r (IIAER: % aﬁ:mumwz
REY KENT

LISTENER "{ N CHAMPAIGN

B = IR

w MAIN SCHOOLS OF
“HEALTH TOURISM

,,L AT

MS 6. E‘QL H TOURISM

_IJ:‘CI::P

B Do BEETT

bl o [ SR E AR



o
FITT g 5
’.“-Hfi'l:'i'i\\'l\-““““' . f

# Y .
(] \ -@«
7 7 L .
At I \
"”"”.".H!!'l'.\hh v
e LAY .
fl‘li[".l“"i‘t’
veosl® o wuNERRRRARRANNS
o TXY] LI

R T

' .
» !:!'.'_':';' b o ps iti“‘.'-‘“:tk
£os0l 200505 PV AN ‘.l\I

FOoatanssannnany
1 ]

phAd/
sesee o
s cae P
% 1 F
o o0 *
To
ceoo ¢
s ¢ """.'

= gV




>

AP

2019 W AR A Ao i b
>
M 32 B e, B i B
The Rising of Asian New Power |

HE - TRRFMBRER 2019 £ 9 A 22-23 H

InterContinental Guangzhou Exhibition Center, China September 22-23, 2019




A @ R )R G /

EDITOR IN CHIEF

vk #

sk (M ) RAFRE) CEO
Xian Feng

CEQ of China Commercial Group (Asia) Investment Co, Ltd.

FEHSRITLMER:

BRI ERRFNBFIESEASHEER
FEFUVRESERERSER
FERHSNERRERRPOHR R
ERAZEFERVARFFATRR
FUAFERA RSB REAARDPEISERK

TREEHSTER

FEIREL BABREER
ERERFRRBERARISHIITESK
ERFEH AR RRERBRITER

B518%:
KEETESARXREZNIREES
(SDG X&) TRREA. BE

TR (M) RARRATDNITES
EHK (RY) AEERERASTHTESR
2EE (5M) LS ERAERASNTES
HEREEERRASESK
FEIRERSAHERA . 4
BEAHT IR AA
IHEBSLEBERASEEK
INEBERRRERA SRR

02

THE RISING
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The forum aims at inheriting and propagating the splendid civilization achievements of Asian and other
countries all over the world, establishing the platforms for learning and developing among countries, improving
cultural confidences, promoting co-operations, reaching the consensus on developments and inspiring innovations.
It embraces the spirit of “Conference on Dialogue of Asian Civilizations” and the mission of promoting the co-
operations between hotels and real estate and to make sojourns accessible to civilizations.

As one of the vital platforms for cooperation in Asia-Pacific region, Asia-Pacific Hotels and Real Estate
Cooperation Forum is committed to promoting the sustainable development of hospitality and tourism. It has been
held in many cities, including Boao, the hosting town of Boao Forum for Asia, Shanghai, the international economic,
financial and trade center, Lijiang, the world travel benchmark, Lingshui, the pilot zone for international traveling
island and the starting point of the Maritime Silk Road, Haikou, the international travel and consumption center.

In 2019, Asia-Pacific Hotels and Real Estate Cooperation Forum will be held in Guangzhou, The central city
of Guangdong, Hong Kong, Macao and Dawan District.

This autumn, pioneers in real estate industry, tourism, hospitality and industrial chain will gather in
Guangzhou, where they will empower new racing tracks, promote co-operations, create cohesion on new values and
witness the rising of new power to reinvent the value chain and obtain the next discourse.

Look forward to witnessing the rising of Asian new power! Your participation makes the difference.

As more talents participates in the forum, various business opportunities can be expected.



SPIRITS OF SICHUAN MERCHANTS,
BRAND OF THE NATION
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I'd like to talk about how national brands make their innovative way. As far as I am concerned, there are 2 new spirits of Sichuan merchants, one is striving spirit and grasping the
opportunity to innovate. As for innovation, Mingyoun has been through several transformation and upgrading, from investment to output of management service.

From the data of Mingyoun hotels in Sichuan, local customers take up 94%. Many years ago, we already started offering hotpot. Our concept of service is international. However, our
product is suitable to the local.

No matter for the old, or the young Sichuan merchants, persistence is a very important spirit. Why Chinese Companies that have survived more than 3 years are rare, and not to speak
of ones more than 10 years. A company requires persistence, one is to insist its direction, the other is to insist its culture.

As a national brand, Mingyoun has 4 advantages. First, it has its special characteristics better than international star hotels. Second, it has characteristic service, offering special Sichuan
food to display, including mushrooms, meat and so on. Third, its service is flexible. It has challenged to improve itself by studying consumption habbits. And the last is staff; they are very
hardworking,
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INNOVATIONS IN THE HOTEL.
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CUSTOMIZED TRAVELING BOOSTS HIGH-QUALITY

DEVELOPMENT OF TOURISM INDUSTRY
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TOTHE RIVER, A JOURNEY BENEATH
THE SURFACE (SELECTION OF A BREAK)
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I keep dreaming about rivers. Either I am too thirsty for it or I am too British or too sensitive to beauty. There is a river
having been helping me to find my myself, no matter I am healthy or sick, happy or unhappy.

My first time to come to the Ouse River is already ten years ago. At that time, I was walking with my boyfriend with
whom [ already broke up long before. We were walking northwards along the river. The smell of weed was floating in the air
and as we got close to the bank, we could see petals floating on the river. ( ... )

I stepped into the torrent trembling with fear, dragged by the running water. I was nearly tripped up and drawn into the
river then the sea. The sun was shining on the river. I was attracted by it, because of the pleasant sensation I felt down the river,
the feeling that I was floating in a flow that I could not control and could do nothing but to follow. ( ....)

The seasonal change is fascinating, It was at that time, the thinking of walking along the river captures me tightly. I want
to leave; want to have a break with the past. I want this river is where I have to head to deep down. I bought some maps and

had them hanging on the wall. On a summer of 21th century, I would like to spend a week to capture and make records of a

[ 3] BLFI4ET - 3R small land of Britain. Anyway, I am telling people this. However, my real purpose is not something easy. Anyway, I desire to

i‘li'la{,’lg_f;lgd\m%" TR dive into the appearance of the routine world, just like a man asleep, shaking off the normal atmosphere and rushing to the
VI I

a British writer, novelist and cultural critic peak of beautiful dreams.
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HILTON HOTELS & RESORTS IS
TURNING ITSATTENTIONTO INDIATO
TAP THE POTENTIAL OF THE MARKET
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Last year we opened two important hotels in India — Doubl¢Tree hotels in Ahmedabad and Goa. Before that, just
towards the end of the year, we opened Conrad Bengaluru, which is India’s second Conrad. I think we still need to fill few
gaps in Delhi and Mumbai. We are looking forward to a big-box Hilton. And apart from that, we are looking to expand
our entire portfolio of brands across different markets — whether it is in the leisure market or in state capitals, there are lot
of opportunities for us to expand. We are very keen on bringing Waldorf to leisure locations such as Jaipur, Udaipur, and

certainly Mumbai, Delhi and Bengaluru. India is growing in Tier-1I and Tier-III cities and obviously, in a lot of resorts and

leisure locations. And those are definitely opportunities for us and we have many brands that will fit those markets.

I think India is a challenging market for several reasons. One, the cost of building something has always been higher
because we have high land cost. So making sure that owners get good returns, that is commensurate with their investment,
has always been a challenge. You need to ramp up quickly and to stabilise the hotels as fast as possible. In some markets, the
supply is slowly getting exhausted. But that truly remains to our advantage — we are delivering higher than market GOP
margins and offering best-in-class returns.

I think it's been a journey; it’s exciting because you are climbing a mountain and there is a long way to go. There are lot
of things to do and it is exciting; it is something that keeps you awake at night and keeps you on your toes. Sometimes you
think it should be faster and you are impatient to get there. But it is important that we do the right things even though they
may take time. It is important to build good quality assets at the right location and then create a cycle of constant growth. I
think we are laying the foundation of something that will last for the next 30, 40 or 50 years as India continues to grow. And
like I always say, we are here for the long term and Hilton is definitely going to be #1 or #2 player in India.

Travel and tourism are such big industries and large employment generators that a lot needs to be done. I think we
need to address it holistically — from the taxation perspective, infrastructure status that will allow more hotels to come up,
and come up much faster, and also make it affordable for more people to travel. I think giving infrastructure status to the

industry would certainly help because we are so undersupplied in India. It would make financing much easier if the sector is

not treated like a luxury service or product that needs to be highly taxed.

Developers in India are not very different from those in any other market. They are focussed on making sure that

Navjit Ahluwalia
P =

BRBERENEX TR when they invest money, they are choosing the right partner who is going to ensure that their asset delivers right returns, a

Navjit Ahluwalia ) . o ) ) ) )

Country Head of Hilton India partner they can trust. So their reputation, credibility and performance in the industry is very important.
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Hospitality claiming its mantle as the first Cordis resort by EA
Group Opens Langham Hospitality Group as well as the ffth EIZE LR/, WERFLEKBEDN
the First Cordis ~property in the global Cordis portfolio. TURM, AL EE R LA ST RERIBK
Resort in China Inspired by its proximity to the serene E(] o BRUESS, XREHEI T — S

Donggian Lake, the largest natural freshwater ARUEEENIE R, AN —AR S R
XS FENENILEABZREME,

ABFBLE—HETH 7 B £0F
PR, URIEERANESERINEE
R MR ENEEZE,

HONG KONG - (BUSINESS WIRE) -
Langham Cordis, Donggian Lake, Ningbo opens today,

lake in Zhejiang province with over 1,200 years

of history, this newest Cordis property provides

panoramic views as it creates a luxurious, yet

authentic resort experience.
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Indian and South Korean regulators
OTA & Travel  examine practices of online platforms; Sabre

o , BER T —BRREmMGERNEERN. I id
Distribution launches content services forlodging; Expedia " l i T . m%ﬁ?@j F F/% )}I ol # I
e Broc & R BT R 2, A RSB B o i
Update holds off on charging commissions on resort - N L g -
fees for now. EREERTBEY, EXER, DEEBEC E
: “ . NN = [
This week’s Update highlights two By KRR EHREAE PR AR
additional countries’ efforts to investigate B, EELI T —R "SIRIENEHER" , ML S AR SR
alleged abuses by powerful global online FYIET NN EMEE I FHB R R é = gussas

platforms, including widely used online travel

platforms (AP RRILEI AR )
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HEXWENE MESMER, HERMTH
RKREER ERENESL. SIARNKE, AH
N =F Rl 1R R FEERMAEART "N

ke L T

CHICAGO-(BUSINESS WIRE) -

Hyatt Hyatt Hotels Corporation (NYSE: H) TE 2— HBE=FERE——HBIAL
Announces announced today that a Hyatt affiliate has EREFE, RBMRETV RN A ARL%

AEMEFRE,
—NEIHABERE, LR TERSA
CA—HFRBE, LXBAA—F B,

Plans for Hyatt entered into an agreement with an affiliate of
Centric Victoria Sun Hung Kai Properties Limited to rebrand
Harbour Hong the 665-room Hotel VIC on the Harbour to
Kong Hyatt Centric Victoria Harbour Hong Kong by

the third quarter of 2019. This will be the first

TR )

(M R) BZEEZZRLOI/MIKM
Hyatt Centric Ginza Tokyo which opened in K- MR =i~ —, ZBEAXE R
s b EEE, BEELEIRERESK, ME
ERAFEELHER, BPEEXNRE, BN
BEAFER— DR EABERND £, XL
HEREECHNEEMITANE D, Z"RT

Hyatt Centric hotel in the Greater China region,

joining the brand’s inaugural property in Asia,

Hilton (NYSE:HLT) (www.Hilton.

Canopy by com) announced the signing of a management FFEXE, NMUUsRMAETF TR, mAEKRIE
Hilton Set to agreement with Growthpoint Properties, South INBEEN—NERSENRE, I/t

Debut in Africa  Africa’s largest REIT, to open a hotel under

its lifestyle Canopy by Hilton brand. The 150
guestroom Canopy by Hilton Cape Town
Longkloof is expected to begin welcoming
guests in 2021 and will be the brand’s debut
property in Africa.
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wEZP, AR ERESRREE —BSE,
ENRZIEREMTENESINEE,




%£TE 41
 BARERSNG L REBRH S

< Seeyou

f
m October 18_22

3 2019

BA=ZERARE
SNBSS,

c BITIAE 1,912 R REE (5 2017 FEALEK 8%)
c BT ERAERRHKE: NEX. ZE. LT EM. F3R;

- k8 80 NEXRA 1,500
<2019 FEXRZEPREERAmEREEETSEHH

__L. 7{‘ =1
. Nt o
% 41
AIBRBERFGE, BHEF
K8%), Hi, EXFEREA1127 K (+7%) ,
ERAM/RERIE., MRZE. SELLIE. FEA. R4,
Wm&zE, TELEEMMNEKX,
EEFHERE,

T._Pn

£kiER, LF—

FA4 EXZEFRARERE— "TER WHL, EEEKE
EERTVEWVATABHEITIHNESR, XZERMVNEDSH
BEEXZERBEERAGDRE, ARHTEEZEITHFTER,
RER=NMEE, EPEHFEEE, NEX, hT%/Nf@E Fa AR 4E
fnghtb X . BF . ST INRBPESE ), RFTERE N KRR
BEER, MEH. EEEE%?M%%‘%E’\]E’K‘?H‘I%O fED S BRI TEDD
B —EBS, $ 41 BARZERABREEERNNDHEDNER LR,
BEUTHAHE, BEBERASRTIEEZF O,

(XERSTNESRESBEEL N 2019 FEMNESEL 7 RNZ
EEAZRAOANE ZREINTNET=EASHMBETHERR
MEPRES, BEEVIIERREBAEEZER "RREFRT
BERNE" » WESH, KZEREEABREDRRERAREZT
WrE—HFBREANINES

BREE 5B RFITING %éJ\Z (ICE Agenzia
B 80 MMEZK /Y 1500 Z & Ml A

a) KmAE T’E *
RBETRNIR, HZXEL80%, 7~

ZPEK, MREAB80%, FmEERIVENTE,;

SRS BIANIL;

BXREZEREEHAREST 2019 £ 10 A 18-22 HXZER

(Hostmllano)

TR = AL,
o RBPEIEE R, BEREFAEAZILNARE, CEMWIASENSERIZ1,912XK (5 2017 £EHMHELLE

BT, ZRESBETIBEEZRWAMEL

EFRRE A 785 K (+10% ) o XEERREEHE 54 M ARMESR ( EFHMAL
REWE ) . WELEET, BIXRZEREERRE, EMIXITIHEE
BT T —RIIBERBEIL . EEITRIES,

BREMUKE “SEFR” , BAXMTILERF &t

mAERBEMEE, MNEEREXE. MEKR. PR, [HEKHE.
PEMETH. AT EFHNKIAZEREEAmE "2 18R,
R F R BeMyHost TN B, 20 i3k B AR ERANZATIL R 6E" K "
" AEXTHEEREROYNRNES, HBIMINERMNEE
EEEETFo

SMART Label Host Innovation 3215

BIREEREIE
ZoW S BlFE. fE—1H1%R Hostmilano B X HME TRk

FEH A <H, SMART Label Host Innovation EIEJh—F —.
RO ERDHIE, 12BN K 2IE T K$1% 7/ POLL.Design < B
&0, HFHEEXRMNI LI ®. ALEX=BR=1THR
B, EAXNBRFMAERMALT L ETEEMKL T 150 2RI
20 MFEANERM, SEXQETHEL R, WE 216 HSRERIE,
i 2017 EENK R 176 BSEEHRE,




1l AL/
FOCUS




—

.

-

L
w,

o THREE MAIN
SCHOOLS OF
HEALTH TOURISM
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H EXER, BEEREFRII AT 6 HE, BFHMNMERE, €XNN. ARBHEXUFEXFR, BXRERE “NNFHRT"
NigHB—E, ZEmR, MEL, M2, RNEHAER VEEENEE, BREN, BEANAZXHNHE, WEAEREBPE
RIKITHI BB IR, LB ARMBRERM L, BIEET . AR RETZ RN, — L4185, ZREME FEXRH BAE,
RESAAE, OXHBE, FEARK, XS, FZ/PEBT, FEERLEES, WFMUER “@”7 o #iXe, DI
FHEPERIZMRAEANNR, MBEAEFTHEE “EE” ( BREFHEBEEZAR ) BEA,

mmE” —, BRREAREBUEETERMEGHNEEMER, ENRZER, BRIRFEUFEETSZROMT
HRGE. RE “HELTF” SRCARMTANEE, AL “BF” 1 “IKkiF “NEAREERHELANRER. EERESE
L& HATIRIE T A LEFRFCSHMLLIEE, SARKUERKMAPENERIAUTE, IBERL RITHFEME I —K,
5| T EFIRE, SBAMBERBENRL, EFWE, BRKRFETEUFLZRETARR “RIK” , BREEE, AN
EIER), HHEARIMNBENETIRITS, BRIKREZE, HHET “NAE” HABEM.

Close my eyes, thoughts hanging back to 6th century, Sui dynasty. Travelling from the other side of the ocean, a diplomat sent by Japan, Onono
Imoko was astonished by the resplendent and magnificent palace. Stepping into the budda sanctuary, his eyes could not retain from focusing on the
buddhist altar. The light was pouring on the petals of lotus flowers, pure and idyllic. The melody oflight and shadow is whispering, Zen brimming over
Imoko’s sleeve. Suddenly; he came to his senses, finding himself standing in “Rokkakudo’, a temple constructed by Prince Shotoku. He was reading
scriptures, with a flower in his hand, metaphysical atmosphere being aroused. Alittle pond was nearby, and a frog was tweeting, as if it knows Zen, too.
L Justlike this, Imoko became the founder of Japanese flower arrangement, known as Kado.

Just as Japanese Tkebana, health tourism is essentially based on the respect and understanding of nature and life. In a blink, the “flower” of

health tourism is blossoming, quietly. Although giving birth overseas is not something new;, the combination of health and travel is cutting a figure.
S i rying to integrate Chinese cultural elements in the
ed by p!ople of different ages and of various

ation with health preservation, outdoor
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CHARMING BLLOOMS OF
HEALTH TOURISM
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In the 6" century, Japanese envoy Onono Imoko was sent to the Sui Dynasty.
He then became attached to the arrangement of flowers before butsudan. After
he returned to Kyoto, he lived in a temple called Rokkakudo, and focused on the
arrangement of flowers. Later, he became the founder of Tkebana, the school of
Ikenobo. In the field of culture & tourism development, the topic of health tourism

is becoming prevalent.

The Definition of Health Tourism

Many people might feel confused when it comes to health tourism. According to the
questionnaire survey of China Travel Big Data, Chinese travelers think that, health tourism
includes sports health tourism, healthcare tourism, wellness tourism and medical tourism. Global
Wellness Institute defines wellness tourism as the tourism aiming at preserving or enhancing
one’s health condition. To understand it in a broader way, then it also includes destination heath
catering, Yoga and visiting museums. For healthcare and wellness overlap a lot, so in this passage,
we combine them and we will focus on wellness tourism and medical tourism.

Health tourism, nowadays in our country is considered as a blue ocean market, enjoying an
enormous prospect. Jack Ma says, the next wealthiest man in the world will appear in the health

tourism tourism. In recent years, health tourism tourism has shown tremendous potential.

Medical Tourism Blooms in Way of Ikebono
Ikebono is the original school of Japanese flower arrangement. Flowers arranged in the way
of Tkebono is extremely blossoming with heart and soul.

It was Thailand which first started medical tourism. Thailand has become first-rate world

medical tourism service center. In China, it is not until 21st century that the number of travels

who choose overseas medical tourism has increased. According to the online booking data
0f 2016 by Ctrip, ten of the most popular destinations for medical tourism are, Japan, Korea,
America, Taiwan, German, Singapore, Malaysia, Swiss, Thai, and India.

Director of development consulting business division of Travel Intelligence Economy
Group Chu says that, regions should combine their characters when developing medical tourism.
A series of special tourism products such as featured hospitals, theme sanatoriums, medicinal
gardens, and wellness & leisure resorts should be launched. At the same time, the medical
and tourism industries must be integrated, and an industry containing medical diagnosis and
treatment, medical planting and sightseeing, medical and trade exhibitions, hot springs, forest

health, sports and health should be cultivated.

Wellness Tourism, Thinking of Soketsu School

Soketsu School is one of the three Japanese flower arrangement schools. Who arranges
flower should endow flowers, branches with free souls and flexible characters. What are the
differences of wellness tourism and medical tourism? Compared to medical tourism, wellness
tourism focuses on long-term, positive living condition, from the persistent unhealthy or
subhealthy condition, while medical health focuses on short-term treatment and recovery.

At present, China mainly plans to develop health tourism in two key areas, one in Yunnan
and Guangxi, and the other in Hainan and Sichuan. The former has a high-quality environment,
which is attractive to possess traditional Chinese medicine diagnosis and treatment techniques
and eco-cultural tourism landscapes to create a Chinese medical tourism destination. The latter
has convenient transportation and superior environment, which can promote the traditional
Chinese medicine tourism industry and modern medical industry. We ought to develop together

to create comprehensive destinations for recreational tourism.
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Born in the Rokkakudo, Tkebono, is an original
and important school of Japanese flower arrangement
and its wisdom inside is also applied in medical
tourism. The key of Tkebono is that every part counts
on each other to form a perfect image. When it comes
to the management of medical tourism, every branch

and detail are also telling the secrets of Tkebono.

Rising: Medical Resources Empowers Tourism
Industry

Medical tourism is a branch of tourism which combines
the traveling and health services. Data shows that the bookings
of aboard physical examinations on Ctrip in 2016 are 5 times
that of 2015 and the per capita consumption reached to 5000
yuan which are around 10 times that of outbound tourism.

Since 2019, the per capita medical care expenditure
of urban residents and the per capita medical expenses of
hospital inpatients in China have been growing year by year (by
National Health Planning Commission). As the awareness of

health care for urban residents is constantly increasing, medical

tourism is becoming the Blue Ocean. Medical tourism in Japan

is a good example of resource-oriented one and it is famous for
its leading medical system and services and has been attracting
Chinese customers. According to industry insiders, Japan
has discovered and investigated up to more than 300 kinds
of cancers. Moreover, another report from Japan Investment
Bank shows that in 2020, Chinese tourists aiming at medical
examinations will exceed 310,000 a year. Facing a huge market
advantage, the Japanese government has proposed a strategy of
“Tourism-based Country Strategy” to encourage international
travelers from China to go to Japan for medical examinations
and treatments.

In addition, medical tourism is popular almost all over
the world aiming at different kinds of medical programs to

boost their tourism industry.

Mixed Fortunes of Domestic Outbound
Medical Tourism

In contrast to China’s medical service industry, some
new entrants and small-scale medical tourism companies
are focusing on light medical service products in order to

reduce investment and after-sales risks. However, with many

competitors to face, the profits are only ranging from 10% to
20%. Besides, since the domestic medical tourism is still in the
early stages, the supervision system cannot adapt to the current
market. There are many unscrupulous businesses are looking
for the "opportunities”.

Actually, domestic medical resources are not evenly
distributed. For instance, in big cities, famous hospitals and
specialist clinics, patients are often waiting in the long line and
suffering excessive medical care, which means the medical
resources need to be used efficiently. Besides, the tense doctor-
patient relationship also laid lots of difficulties.

Facing with the situation, there shows up many service
providers focused on cross-border medical tourism. The
first category is traditional medical institutions, which bring
overseas resources to China through cooperation. The second
category is Internet online medical travel service providers.
Their business is mainly light medical care. With the rapid
development of the Internet, online services gradually occupy
an increasing market share; the third category is OTA platforms
that focus on tourism services, represented by Ctrip, Tuniu.

com, and Fliggy.com.

However, there is a dilemma between the high cost of medical tourism and the

customized requirements of their aiming customers. Another point is the risk and
uncertainty of medical services, which requires us to improve the quality of tourism
products, to strengthen industry supervision, and to promote the standardization of

industry rules.

Deepen into Each Part of Management

Tkebono pays attention to the selection of each cluster of plants. And the whole
view shows a harmonious and unified natural beauty. The medical tourism also
requires us to deepen into each part of managing. Take CYCARES, a cross-border
medical tourism agency, as an example. Outbound medical care often means high
consumption. CYCARES would shift the main consultation methods to domestic
offline clinics and video consultations, and integrate overseas medical resources into
the domestic market. The group has signed cooperation with medical institutions
in Japan, South Korea, Taiwan, Singapore, and the United States. In terms of service
details, CYCARES provides private travel consultants and professional medical
translators for consumers. In the future, they plan to build an international medical
standard clinic to improve the standardization and professionalism of medical care.

According to insiders, there are currently three developing types of medical
tourism in China. The first category can be seen in the economically developed areas
represented by Beijing and Shanghai. The advanced medical technology and high-
end talents can be used as the main attraction for medical tourism. Secondly, the
areas with superior climate and environment represented by Yunnan and Guangxi
province are another selection. The traditional Chinese medical treatment can be
their attractions; in addition, it is a comprehensive area of advantages such as Hainan
province, promoting the common development of modern medical industry, health

care industry and tourism
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Sogetsu is the most avant-garde one of three main schools of Japanese Tkebana, which broke the classical ways on plants, containers and art. Besides, it focuses on

restoring the original characters of the plants.

The wellness tourism has been developing with other powers bringing in, such as culture, technologies and management.

The “All-for-one” Wellness Tourism

Between 2007 and 2017, the population at the age of 60 and over has continued to
increase, from 153 million to 248 million. It is expected to decline slightly in 2020, but it is still
higher than the 229 million in 2016. The proportion of people over 60 will be stable, at 17% or
more (Data from China’s industry information). In addition, in 2017, the proportion of sub-
healthy white-collar workers in mainstream cities in China is 76%, of which nearly 60% of the
population is overworked. The middle class has paid more attention to health protection (Data
from Chinas industry information). Compared with medical tourism, wellness tourism pays
more attention to the prevention of diseases. According to the definition of the World Health
Organization, wellness is a completely good state of physical, mental and social mentally and
physically.

Wellness tourism is divided into three major modes. The first is resource-driven mode
based on the development of geographical environment resources. The second is a service-driven
type that integrates functions such as recreation, leisure, and sightseeing. The third is a culture-
driven development model that relies on wellness culture. The three parallel major models can

open up the global development of health tourism.

The Differentiated Competitiveness of Tourism Destinations

Wellness tourism especially the resource-orited mode has a slow recovery of economic
benefits due to the high cost of tourism resource development. For example, the destination of
tourism in Europe, which is driven by forests and hot spring tourism, will inevitably make force
majeure changes to the natural environment during mining and development, which means
that operators need to seize the differentiate competitiveness and improve the efficiency of fund
withdrawal.

DPuler is a health resort in three aspects. First, it pays attention to the combination of culture
and tourism, and integrates ethnic culture and tea culture into all aspects of tourism products.

Second, in terms of product output, Puer actively promoted the supply quality and the upgrading

of 3A and 4A scenic spots. Third, Puer improves the level of tourism services. Tourism services
has been a major disadvantage of Yunnan tourism. Events such as the compulsory shopping
have emerged frequently, and the rate of complaints has once occupied more than 60% of whole
country. In response to this, Puer City has established a tourism integrity evaluation system and
a development environment for survival of the fittest. In terms of improving the quality of service
personnel, it also carried out quality training for tourism practitioners to enhance their service
capabilities.

In addition, technological developments also empowers multiple aspects of wellness
tourism. First, big data can integrate the health effects of different regional environments, and
calculate reasonable results by detecting parameter changes such as real-time environmental
index. Second, advanced technologies such as big data can integrate the individual differences in
health status of different geographical groups at different times, and enter information into the
Internet portal to match the user-friendly rehabilitation travel solutiones and the optimal travel
decisiones.

In fact, each project of wellness tourism needs to identify differentiated competitiveness,
in order to continuously meet the tourism demand upgrade brought about by consumption

upgrades, so that the link and the “flower branch” can support each other.

Ultimate Tourism is to Form a Lifestyle

China’s health tourism is advancing in the direction of “tourism+". Actually in the last
century, the CCRC (Continuing Care Retirement Community) model has been established in
the United States. It combines home care, community activities and institutional services, and is
not only the integration of tourism and other formats, but also a lifestyle.

However, to adapt to the Chinese market is not easy. High-quality retirement community
means high costs, which is a great test for the financing and operation ability of the enterprise.
The public critsis means retirement community needs to gain the trust of users; now, to adapt to

the Chinese market is also an important issue to consider.
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Ohara of Kado (traditional art of Japanese flower arrangement), belonging to “free flower arrangement’, is one of three main schools of Kado. In the 19th century,

the founder Ohara introduced the concept of Moribana, to Ikebana (Japanese flower arrangerment). It means to place the flower into the shallow plate, and to let most of

the flower can be seen. Traditional Chinese medicine tourism is boosting, with driven market, policy promoting, companies taking part in, society involving,

Home, Rapid Development

With the improvement of people's living standards, the awareness of health care, health
management and health education are increasing day by day, and the importance of traditional
Chinese medicine in the health and wellness industry is becoming prominent. Traditional
Chinese wellness perception meets the need of the public so popularizing it has become an
important project. Beijing Wellness Culture and Creativity Industry Association pointed out that
the Chinese medicine culture and tourism industry is an integration of Chinese medicine culture
and Chinese medicine industry, tourism industry, cultural and creative industries, etc, providing
chain of industry, new condition of creativity travel themed by Chinese medicine culture
communication, health care, medical rehabilitation and other services.

In addition to policies to help local Chinese medicine tourism development, many
businesses have also seen the business opportunities of Chinese medicine tourism development,
vying to enter the market. In particular, in Sanya, Hainan, associated with the Maritime Silk Road
policy, Sanya government strongly supports the development of traditional Chinese medicine
tourism projects. For example, in combination with Chinese unique resource advantages, the
traditional Chinese medicine tourism of Sanya Traditional Chinese Medicine Hospital has

formed certain positions in China and overseas markets.

Increasing, Tourists from Abroad
In recent years, with the comprehensive national power of China increasing and the

international status rising, the number of overseas tourists in China has increased year by year. As

aunique cultural tourism resource in China, in order to enlarge the promotion of it, to enhance
the international cooperation, to introduce it to the world, regional government has promoted

special policies to attract overseas tourists to come, and the attraction is far more than expected.

Continue Growing

It is of significance to take full advantages of regional characteristics to play a good game in
the development of Chinese medicine tourism. China has a vast territory, providing an excellent
natural environment for biological diversity. It is one of the most biologically rich countries in
the world. According to the incomplete statistics on China’s third national survey of traditional
Chinese medical resources, domestic midical resources are up to 12,807 species, including
11,146 plants and 1,581 animals. It provides abundant resources for traditional Chinese
medicine tourism. In the southeastern part of China, taking Yunnan as an example, it relies on
the unique local natural resources, rich traditional Chinese medicine culture, well-known local
hospitals, special scenic spots and local medical colleges and universities to carry out sightseeing
tourism, Chinese medicine treatment and healthcare, medical culture and simple knowledge
science classes.

Every plant in the nature, with ingenuity, it can bring different aesthetic enjoyment to
people. Traditional Chinese medicine tourism as a small original stream in the tourism industry,
its unique style is also attractive. Chinese medicine tourism is taking advantage of Chinas unique

Chinese medicine and cultural resources to boost domestic tourism industry.
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On the vast expanse of grassland in Africa, a go-anywhere vehicle darting
across the grassland in Zambia, a man with staunch belief was born and started his
journey. During his journey, “the son of the grassland” has always been listening to
the call in the African champaign. He is Geoffrey Kent, the founder and CEO of

high-end custom-tailor traveling company, Abercrombie & Kent.

Predestined, Son of Grassland

Justlike every parents in Kenya, at the age of 15, Kent's parents arranged an adult ceremony
for him. He was asked to kill an elephant as a necessity to accomplish the ceremony. When the
blood was pouring out of the helpless elephant, Kent sank into the depths of sin. At that moment,
he swore he would never shot an elephant with gun, instead, he would choose a camera.

As the child of grassland, he enjoys the time running on the grassland very much. Crossing
the boundary of country and grassland, rushing into the vast grassland, sit on the massif of
rubbles, listening to the roar of the king of forest, feeling bleak and desolate, watching hippos
go under water then come out, creating ripples, lying prone with hands crossed when watching
elephants pass, branding the sand with their chubby sole, he is a part of the land. He had a
deep breath, thinking how lucky he was for having everything given by the nature and he was
determined to give it all back to the nature, to the society.

Led by Kent, A&K has been appealing their guests to join the campaign of “Giving Back”. In
Uganda, I million dollars were donated to the Bwindi Impenetrable Forest to trace endangered
gorillas every year. There were also donations for the construction of Bwindi Community
Hospital, turning a clinic under the tree into a comprehensive hospital with pathology, maternity
department, operation rooms. Today, Bwindi has already became a mature regional hospital,
owning its own nursery school. Meanwhile, the number of gorillas has already increased from

302 to over 400.

High-end Travel, Luxury in A&K Style

Kent is not only the founder of the company, but also experimental travel by starting safari.
The story begins with a grassland, a truck and a refrigerator. When Kent was serving the British
army, he founded A&K with his parents. In the beginning, they did not see any profit in the

business, so Kent made a bold move. When his parents were out traveling, he withdrew almost

all of the money from the bank and bought a truck and then equipped it with a refrigerator. The
decision with the intuition of luxury is made as a descendant of British noble. His parents were
angry, however, they later found it a great success. They received a booking with considerable
profits.

A&K s also special for the familiarity among royalties and politicians and celebrities. A&K
Tours has provided an exotic travel experience for Bill Gates, Jeffrey Kazenberg, Richard Burton
and members of the British Royal Family. In 1994, A&K was required to design a Chinese
journey for Bill Gates and Warren Buffett. When they arrived Guilin, about to board the boat and
went on a cruise on Lijiang, they found cherry flavored Cola was not there as promised. Thus,

they sent another boat to catch up the them and send them the drink.

Integration of Life and Travel

For Geoffrey Kent, Travel is his life; travel takes up most part of his life. He realized it when
he was a child. When he was 16, he was kicked out of school for owning a motorbike. He then
left home, drove a bike from Nairobi and traveled for 5,000 miles, breaking the global record.

What kind of business can be popular around the world? I guess it’'s the one containing
pure love and sincere sharing. He has been trying to make it to the peak and you can see it from
his first journey. In 1962, they received a considerable booking. His father and he, guided a young
American couple, starting their first safari travel from Kenya to Uganda. They stopped at Queen
Elizabeth Park and Murchison Falls. After arriving in Congo, they were surprised to discover the
"dwarf" in reality. So crazy are they, that they considered that there would be no crocodiles there,
so they skated on Lake Kivu. At that time, Lake Kivu was like another piece of Swiss snow world,
so white and quiet. spinning and dancing, he felt that it was a great thing to share the experience
of traveling with others. His future life would never stop searching for it.

In a word, the luxury of A&K is created by the son of grassland Kent wholeheartedly.
He founded the only travel group with Long-distance passenger aircraft. He guided numerous
adventurers traveling through the sky of known rivers or seas all over the world, and created
luxurious cruises trips, provided private villas along Caribbean coast, subverting the concept
of immerse experienced travel and high-end travel. He is Geoffrey Kent, a legendary person

crossing two centuries in the travelling industry.
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BRI O ERATERREE Garth Peterson
General Manager of Asset Management Center of R&F Properties
Zhang Jianming
Board Chairman of Minyoun Industrial Group Corporation Limited
Board Chairman of Minyoun Hospitality co., Ltd. N
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Wang Chuan
Vice President of Evergrand Group
President of Evergrand Hotels & Resorts B 5,}—% ”ﬁ(
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T F]‘m% Huang Guigin
IR %’—‘7 = ‘é‘jﬁgu =% H Deputy General Manager of Hotel Management Department (In Charge of Full Work)
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JeffNing HMITERE (=551 ) /Executive Chairman
President of Wanda Cultural Tourism Group N
President of Wanda Hotels& Resorts (7[3 %%
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Raymond Lee Xian Feng

General Manager of Greenland International Hotels Group CEO of China Commercial Group (Asia) Investment Co,, Ltd

Executive Director of Global Commerce Alliance (Guangzhou) Asset Management Co, Ltd.
Publisher & President of China Hotel Magazine
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Date& Address

Date: September 22-23,2019

Registration Open: At 09:00-11:00, September 22 (exhibitors) & At 9:00-14:00, September 22 (participants)
APHA Forum: September 22-23,2019

Unique Project-visiting: September 24, 2019

Address: Guangzhou, China

Theme / Purpose / Objective / Mission

Theme: The Rising of Asian New Power

Purpose: To provide participants with opportunities for study and exchanges, business cooperation, deepening friendship as well as connecting investments and financing,
Objective: To achieve targeted connections for “hotel investors & managers’, funds & project’, “brands & capitals’, “talents & enterprises” and “products & channels”

Mission: To address the contradiction between unbalanced and inadequate development and the people’s ever-growing needs for a better life.
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Participants

The Summit expects more than 600 attendees, which are mainly from:

1. Key figures of Tourism Real Estate, Cultural and Tourism
Organization, Hotel Investors and Operators, Industry Chain Merchants,
International Travel Agents, News Media;

2. Millions of interested participants involved in live broadcasting on
China Internet News Center, China.com.cn, Official Account of chief

new media supporter ‘Entrip’.

f 2019 ASIA-PACIFIC HOTELS AND
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Core Events

1. Opening Ceremony & the Summit Forum

2. The 5" Session of 3" Council Meeting/ Inauguration Ceremony of New Members of Chamber
3. Presidium G100 Joint Conference & Family Banquet (2019 Fall)

4.2019 China Hotel Supply-Side Industry Chain Fair (Fall)

5. Business-Opportunity Connecting Meeting

6. Press Conference of Entrip Yanxuan - Asian Travel Chart

Asian Influential Brand Award Ceremony
7.APHA 30 Summit of GBA
8.“Guangzhou Night” Themed Buffet Dinner
9. Outcomes Presentation and Signing Ceremony of Asia Hotels Cooperation Forum
10. CRECC Golf Club World Tour Invitational Tournament
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2019 Asia-Pacific Hotels and Real Estate Cooperation Forum
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Empowering New Racing Tracks

Prepare for the future!
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As one of the vital platforms for cooperation in Asia-Pacific region, Asia-P
and tourism. It has been held in many cities, including B
world travel benchmark, Lingshui

center and Chot
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The last forum was held at the ChongQing Yuzhou Hotel, China on September 26-28, 2018, themed as “Journey to New Accomplishments to Build a Win-Win Asia-Pacific
Community”. It was supported by ChongQing Municipal Commission of Commerce and People’s Government of Chongging, Yuzhong District, hosted by Asia Pacific Hotel Association
and China Real Estate Chamber of Commerce, undertaken by Hotel Investors Association of China Real Estate Chamber of Commerce, China Hotel Magazine and China Jinmao, jointly
hosted by Chongging Tourism Association, Chongging Real Estate Chamber of Commerce, Chongging Catering Industry Association and Sichuan Tourist Hotel Association. Dozens
of media platforms included China.com.cn, xinhuanet.com, PR Newswire, People.cn, Meadin.com, Focus.cn, Chinanews.com, winshang.com, Tencent Dayu, CCTV Finance, Chongging
Broadcasting Group, Phoenix Satellite Television, cq.ifeng.com, Cqnews, ctnews.com.cn, cqrb.com, cqwb.com, cqyznews.com reported this event.

2019 Asia-Pacific Hotels and Real Estate Cooperation Forum — The Rising of Asian New Power will be held in Guangzhou coming soon.
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During the last forum, we held A Land of Natural Beauty and A City with Cultural Appeal” — The Upgrading APHA30 Summit for Promoting Tourism. Leaders from Chongging
Municipal People’s Government, Chongging Municipal Committee of the Chinese People’s Political Consultative Conference, ChongQing Municipal Commission of Commerce,
Chongging Culture and Tourism Development Committee, People’s Government of Chongging, Yuzhong District and specialists from Ministry of Culture and Tourism of the People’s
Republic of China Data Center, China Tourism Academy and representatives from enterprises contributing on Smart City & Technological innovations, internet companies, parts of
Fortune 500 companies and investors of known cultural and tourism companies gathered together to boost Chonggiong tourism industry, promote investments in Chongging's cultural
tourism, hotel and catering industry and stimulating consumption, help national hotel brands, local specialty catering outlets exporting, invest in powerful real estate, cultural tourism and

hotel investment with development needs and build Chongqing as a world-famous tourist destination which has far-reaching significances.
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The Rising of New Power
Entrip Yanxuan - Asian Influential Brands Award Ceremony with honors to be found
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Entrip Yanxuan - Press Conference of Entrip Yanxuan
2019 Asian Influential Brands Award Ceremony

Entrip Yanxuan - Asian Travel Chart obtains objective data and gives marks by researching into big data centers, data research institutions, complaint platform, as well as
open data through the OTA platforms such as Ctrip, Meituan, Yilong, Qunar, Tuniu, Maotuying, Lvmama, Tongcheng, Booking, and Public Comments. In addition, experts
and tourism talents will participate in sorting out the data, calculating the weighted average score, and then produced the chart. Entrip Yanxuan - Asian Travel Chart is of public
welfare. It creates the most authoritative, credible and influential Asian travel rankings and provides the most objective benchmark for travelers through online and offline
activities.

Entrip Yanxuan - Asian Travel Chart aims at establishing the "Asian Influential Brands" with authority, credibility and influence to provide references for travelers and

customers.
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Press Conference ofEntrip Yanxuan - Asian Travel Chart
2019 Asian Influential Brand Award Ceremony

Asian Carnival Series ‘Asian Influential Brand Award Ceremony” has set up Hotel Award, Catering Award, Commerce Alliance Asset Award, Hotel Management Award, Culture
& Tourism Town Award, B&B Award, Figure Award.

(—) RmigE

1, BIER 3. FeMksER 6. 3CHR/NEZZ

TN AR 55 B s T AEEDESHEE R E T B B AR SR/ VR

I B ixui/\ﬁ/@* WA E S S RAETEE A N E 2 M STHR/ NR

T AR B s WA TEE S HER B BRI SR F & WM ERFERIE SR/ NE

W AR 7 B 9B S TABEEDS SN T B A A 7SR/ VR

M ERAEEF RS T ABEIEN SRS RRAR SIS T B = SR/ VA

WM SEMLEIS W N e BE RIS WM BRI SR/ VR

WM BB LB S WNSEEEE RIS

TN RAER EIEE FEREBEE L S1EKEE 7. RIEX

TWINEED BEIRIBSE FERETMNBERES TNEERITRERE

Wl R AR 55 5 TNEELERITRE

TN EE S 4, WEBE/ILER WNEREA SRR

TN EAERE B IS TN REEER~EEAT WM RIE

WM AT R E LB E WHEEBERED /W E T EEHFERE

MRS HARRERBEE WMNERERE RS / FTRE THE&EERE

WM BIET (¥ ) TBIE MBI T NE SR B BRERE
IBESW (B ) BE TNEERBNERE A (BRikiis ) SEEFANEERE

JEIM
MR ETNR EF & B IS
MBS BB S
W
M

)ZH%

TMERES R EBEE
TN B £ B 0 VR s
WNERR R EZEE
FEEENTIEE
FERESNREHIEE

-

2. B
THEIRBEEERER
WM+ ERET

WM ER R SET
M BAERFFERIE

T MR ZR IR SR / TEIE TR
NI/} =SESTAPA RIY=
FEREBEHBZZE
FEREBAERAR

5. iBERRIER / MmhER

M RERF R/ NEIZER / EEAT
WS EESUEEEEER

NERER AR BRI E S
MEEEEXNABEED

T BB &R 71 i B 5 A A
TR RSB S SR
FERBEEEERT
FERERBZNMEBIEME
FERIBRAANSEHREEME

-

TMEENE R

8. FEANHE

TN EE A F 00 1 A4
I MNEIE N FTE A
FERFEHAY
FEAEFEELE
fﬁfﬁﬁt /EE B2 éé

NI B



A P A F 2019 ASIA-PACIFIC HOTELS AND
/(’ REAL ESTATE COOPERATION FORUM
\or 2019 MR S H ™ B 1R

(Z) Mg “EREE B8
1. EPRTE
2. IRIARTTR
(FHEBHBHEZTHWPASEN, BiF: 020-89899000 )

(=) Wiginse
FE—ME: KREIEAH ( OBEHELS: 60% )

WBEMBUERE. XH. BEZR. ZWIL. B4 DER. £E. KRARITE 0TA FRAFEIE, URESEREIETO.
KRRV, BOFFEEFZTTRERTEUNERESGEBD .
EMER: TRITHEAMTHIE ( THEHELS: 25%)

HEPRREMEIFE. IMHERER. MBREKICE. BRATRRSARNEITFANT L AER L, RIFEITHESE
I SIVERNRITIFY T E RS,
F=mik: BREAFRERE (EARITL: 15%)

MZRIT. SHRITH (SRR LT R - MRIA AR URE S0 X RIE R B gt iT NESUERIAR, FFHTRR,
SEMMER: FitER

HEHESEEM 0TA HUEMEM L, IMRETZITHEASKTIAATRE, REEESMRRNEIRE, ITELINFLS, #Hih
FAEREE,
SERME: KRB

B NIEZR IR LIXIRIAF B K R BB A
FEAMEK: AWEE

#2019 WAOBESHSEEREMEAF "Hk™iE - ENETEFRLTS" , HFETEEN “2019 FELMENE S
PR A", ARGRREFMAREIUL D, KA (FRE) .

FEMER: BEEE
 CPEEERMEFESOT o “PEMNT o ERERNT | PEXRERFTRE RK AASSRELMRREE, HE
AR BEARR KRR ERER, ARRE#TEESERRBEAERRME, BRAGMEN, ReRBMAN2EMEERE,




(M) BiElZHE
FER, AEBE—. 2019 £ 8 A 8 H
GittER, AEBE . 2019 £ 9 A 8 B
KN / FREBA: 2019 FF 8 B 15 AikE
HEA T RMRALL. 2019 F 9 A 23 H

(F ) SITERE
FHERBERENTTEM (www.chial63.com) 7 I TEFRIREE, (SWHRERE TR) BHBAZZWPLAER ( BIA:
020-89899000 ) »

(2) Asian Influential Brand “Publicity Resources” Set
1. Golden Key Scheme 2. Silver Key Scheme

The Selection Process
Stagel: The Analysis of Big Data (Brand Data 60%)
Research into big data centers, data research institutions, complaint platform, as well as open data through the OTA platforms such as Ctrip, Meituan, Yilong, Qunar, Tuniu,
Maotuying, Lvmama, Tongcheng, Binke, and Public Comments so s to give marks.
Stage2: Assessment Data from Experts Jury (Experts Data: 25%)
The list of nominees will be produced by objective assessment from professional institutions, experts, well-known reporters and entrepreneurs.
Stage3: Entrip Talents Experience & Voting (Talents Voting: 15%)
“Entrip Talents"is organized by those who love traveling and big fan of Entrip. Talents, as customers, will vote by having stays in hotels that have been nominated.
Stage4: Rankings
Based on the statistics from OTA, the Chart will be produced once average weighted scores of each session are calculated.
StageS: Award Notice
Awarding notice will be sent by the organizing committee.
Stage6: Awards Ceremony
The Press Conference of Entrip Yanxuan - 2019 Asian Travel Chart and awards ceremony will both be held in this forum. Related certificates and prize medals will be awarded to winners.
Stage7: Mass Promotion

Final list will be announced on Entrip and other mainstream media, promoting the winners of awards.

Key Dates for Application
Rankings & Chart No.1: August 8,2019
Rankings & Chart No.2: September 8,2019
Awards Announcement: From August 15,2019
Press Conference & Awards Ceremony: September 23,2019

Contacts
For more information, please check on our official website:
www.Chial63.com or call 020-89899000.
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Asia Pacific Hotel Association CRECC
I ASHIEDS %ﬁ%ﬂFﬁA@’E&ﬁﬁﬁA

Hotel Inv of China Real Estate Chamber of Commerce
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The Fifth Session of the Third Council

Inauguration of New Members of the Chamber of Commerce

On December 27-28, 2018, the 2018 Annual Meeting of China Real Estate Chamber of Commerce, with the theme of “New Time, New Situation, New Development’, was held in
Renaissance Beijing Capital Hotel. In this meeting, topics such as current situation and future development of real estate industry are discussed.

On Marth 26th, 2019, the 3rd council of fourth was successfully held by CRECC and APHA.

During the 2019 Asia-Pacific Hotels and Real Estate Cooperation Forum from September 22 to 23, 2019, members of the council will once again gather to hold the the Sth Session of the
third Council of Hotel Investors Association of China Real Estate Chamber of Commerce and will hold inauguration for new members.

Hotel Investors Association of China Real Estate Chamber of Commerce is responsible for members and presidents of APHA. Presidents, co-chairs, executive presidents and vice presidents

enjoy the benefits, rights and obligations of APHA, with fees charged once only.
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“Guangzhou Night” Welcome Banquet

Let's visit old friends and to meet new friends. “Guangzhou Night” Welcome Banquet will bring you a magnificent feast for your palate,

wonderful visual and auditory sense.
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CRECC Golf Club World Tour Invitational Tournament (Guangzhou)

CRECC Golf Club is a national industrial non-profit organization under the direct leadership of China Real Estate Chamber of
Commerce (CRECC), formed by Huang Mengfu, vice president of 1 1th Chinese people's political consultative conference, president of
10th CRECC, Yuan weimin, former director of General Administration of Sport of China, Zhang Lianwei, famous player, senior coach,
Li Jiayun, former National Golf Team Captain as chief coaches, Huo zhenting from Hok Ying Tung Group, Zhang li from R&F Group,
Xu Jiayin from Evergrande Group as honorary president, CEO of Fok Ying Tung Group Ian Fok as president of CRECC Golf Club.

CRECC Golf Club World Tour Invitational Tournament and Member Cup has now been held in America, Britain, France,
Switzerland, Italy, Canada, Dubai, Singapore, Vietnam and China (Hainan, Yunnan, Sichuan, Beijing, Shanghai, Guangzhou, Shenzhen,
Chongging)
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Creating Cohesion on New Values
To Reconstruct the Industry, to Arrive at the Next Key Step
"Real Estate" + "Cultural Tourism" + "Catering Industry" + "Commerce Alliance Asset Chain Supplier & Service
Provider". Let’s expect your business opportunities!
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2019 China Hotel Supply-Side Industry Chain Fair (Fall)

Business-Opportunity Connecting Meeting

Referring to the international practices of EU and ASEAN, and the promotion of supply-side reform of our nation, China Hotel Investors Supply-Side Industry Chain Fair is
founded by various parties, such as China Real Estate Chamber of Commerce, Hotel Investors Association of CRECC, Golf Club CRECC, APHA, China Hotel Industry Celebrity
Club and China Hotel. With their efforts, China Hotel Supply-Side Industry Chain Fair becomes a cross-border platform for suppliers and service providers for real estate, cultural
tourism,hospitality, catering industry, whole industrial chain.

Members of China Hotel Supply-Side Industry Chain Fair covers the whole industrial chain ranging from project planning positioning, site-selection, research, design, construction,
decoration, preparation, opening to operation and maintenance.

During the term of the fair, members will be recommended as service provider and supplier by Chamber of Commerce, professional operation companies, China (Guangzhou)
Industry Chain Management Co, Ltd. Based on the principle of “co-construction, sharing, and integrity’, resources are transformed into “productivity”, with customers connected, which

maximize resource interconnection, market share and cooperation benefits.

The Largest Number of Investors, the Highest Level, Targeted Connecting Service
China Hotel Supply-Side Industry Chain Fair is the customized, boutique and professional exhibition that aims to promote the upgrading of the supply side of the industry.

Exhibitors are excellent businesses in hospitality and tourism industry chain. It is held twice a year, each year for the spring and autumn exhibitions.
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Those companies or people who would like to join can open wwwichial 63.com to register and apply for it. You can also fill the form of Participation Form (see attachment) and send it by e-mail

to the Secretary of the Organization Committee. You are also welcome to call us anytime.

Participation in 2019 Asia-Pacific Hotels and Real Estate Cooperation Forum
1. Attendance Fees: = Apply and pay before Aug. 31,2019, RMB 8000yuan; RMB 3000 yuan (Member Price)
= Apply and pay after Sept. 1,2019, RMB 10000 yuan; RMB 5000 yuan (Member Price)
Note: (1) Member Price can be only enjoyed by members of CRECC, Hotel Investors Association of CRECC, China Hotel Industry Celebrity Club, Asia Pacific Hotel Association, APHA
and CRECC Golf Club. Conference fee is free for members of the presidium, including vice presidents, vice chairmen, executive committee members and guests invited by sponsors.
(2) Group application consisting of three or above can reduce conference fee for one man.

(3) Organizer will inform participants of relevant payment details.

2. Cancellation and Refund:(1) Meeting charges include fees of dining, tea break and related materials of the meeting (Excluding Accommodation).
(2) Cancellation Policy: 60% of the total charges should be paid if canceled before Sept.1, 2019, full charges paid after this date.
(3) Participant change is permissible with a prior notice at least a week before the meeting,

(4) Meeting materials shall be sent within 30 days to whom cannot participate but have paid.
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Participation in 2019 China Cultural Tourism Supply-Side Industry Chain Fair (Autumn)
Along with 2019 Asia-Pacific Hotels Cooperation Forum, 2019 China Cultural

Tourism Supply-Side Industry Chain Fair (Autumn) is open to directional invited participants, who are required to be members of China Hotel Investors Supply-Side Industry
Chain Alliance and special invited participants, and also be leading enterprises in hotel industry. It involves developers, operators, service providers and suppliers of cultural tourism real

estate and hotel projects, ranging from project planning, positioning, site-selection, research, design, construction, decoration, preparation, opening to operation and maintenance etc.

1. Date: September 22-23,2019
Address: Intercontinental Guangzhou Exhibition Center
2.Schedule
(1) September 22, 12:00 - 20:00
(2) September 23,08:30-18:00
3. Booth Specification & Charge
(1) Special booth: desinated area, space (above 15 square meters), set up by exibitors, required unified style, attached present (a page of advertisment on our journal of the
association)
(2) Refined booth: rent & set-up fee: RMB38,000yuan, including service as:
1. Awooden booth by host
2. One-on-one service will be provided, and assistance for recommending 2-3 target customers
3. One page of advertisement of our journal of the association
4.3 members to join the meeting
5. One admission ticket for "Guangzhou Night"

4. Procedures
Reserve a booth~ Fill in the Participation Confirmation Form (contract) > Pay the fees »>Receive official confirmation for participation
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2019 Asia-Pacific Hotels and Real Estate Cooperation Forum is a great opportunity to develop
whole-industrial-chain cooperation with companies from real estate, tourism, hospitality and catering

industries in Asia-Pacific region.

1. Whole Strategic Partner (Chief Partners)
2. Senior Partners
(1) Special Session
(2) G100 Presidium Meeting and Banquet
(3) Asian Carnival Serial - Theme Welcome Banquet
(4) Asian Carnival Serial - 2019 Asian Influential Brand Awards Ceremony
(5) Luncheon
(6) Only recommended suppliers/service providers by Hotel Investors Association of CRECC,

and each serial is limited to only one company every year.

3. Partners
(1) Supplier/ Service Providers Recommended by Chamber
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(2) Diamond Sponsor(RMB98,000)
Special Session: Round Table Summit and Professional Forum
Tea Break Session Twice

(3) Platinum Sponsor(RMB68,000)
File Bag Sponsor

Badge and Straps Sponsor

Photo Display Board Sponsor

Room Card Cover Sponsor

Mineral Water Sponsor

Speaker Logo Cover Sponsor

Little Gift Sponsor

Indicator Sponsor

Tea Table and Sofa Cushion Sponsor
(4) Gold Sponsor(RMB38,000)
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China Hotel Investors Supply-Side Industry Chain Fair

China Hotel Investors Supply-Side Industry Chain Fair is founded by various parties, including China Real Estate Chamber of Commerce, Hotel Investors Association of CRECC, CRECC
Golf Club, APHA, China Hotel Industry Celebrity Club, China Hotel. With their efforts, China Hotel Investors Supply-Side Industry Chain Fair becomes a cross-border platform for suppliers
and service providers for real estate, cultural tourism, hospitality, catering industry, whole industrial chain. Members of China Hotel Investors Supply-Side Industry Chain Fair covers the whole

industrial chain ranging from project planning positioning, site-selection, research, design, construction, decoration, preparation, opening to operation and maintenance.

Membership Fee:
President of Any Committee/ Rotating President (RMB 68,000 /year)
Vice President of Any Committee (RMB 38,000 /year)
Any Executive Director (RMB 18,000/year)
Any Director (RMB 8,000/year)
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embership Fee:
BEER (—RIEHY 20 hTke, KARRE) Honorary President (Sponsorship Fee over 200,000, Membership Forever)
TE/BEXRE (10 AT/ F) President/ Joint President (100,000/year)
BEEIEE (S5AT/F) Executive Vice President (50,000/year)
BEIEFE (3 AT/E) Vice President (30,000 /year)
B4LaR (1 57T/8) Platinum Member (10,000/year)

28 (0.5 AT/ F) Member (5,000/year)
= (0.

China Real Estate Chamber of Commerce Golf Club

Established by the State Council and officially registered with the Ministry of Civil Affairs, China Real Estate Chamber of Commerce was founded on December 12,
2001. It has more than 6,000 member companies, of which over 890 are listed companies, mainly including real estate developers, cultural tourism complex investors, hotel
investors and related industrial chain. CRECC Golf Club, affiliated to China Real Estate Chamber of Commerce, was established on March 26, 20185. lan Fok, executive
president of Fok Ying Group, deputy to the NPC, vice chairman of CFIC, was elected to be the first president of CRECC.
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Association Brief Introdution & Address Advertisment

In order to facilitate external exchanges and promote cooperation, at the request of most member companies, the "Brief Introduction and Address Book" including APHA, Hotel
Investors Association of CRECC, and directly affiliated institutions (China Hotel Industry Celebrity Club, CRECC Golf Club, China Hotel Supplier Alliance, Regional Committee)
will be edited and published in the near future. Members of the association and members of the industry chain will be included in the newsletter for free. If you need to advertise the
layout, you will enjoy special discount prices.

Specially established association has designed [recommended brand] corporate image advertising layout to promote "maximization of resource interconnection, maximization
of market share, maximization of cooperation benefits." All enterprises are welcome to choose to publish corporate image advertisements in the "Contacts'. The platform determines

the vision, the circle of people determines the business circle, and the resources make great achievements!

(1) Layout Planning
The Association "Introduction and Address Book - Volume I" (Hardcover Edition) has a total of about S00 pages (P); the first printing and distribution will be 10,000 copies,
one for each member company. The majority of member companies that have been compiled have the possibility of cooperation. The address book will also be used repeatedly by

everyone and used for many years. It has certain precision brand communication and business docking value.

(2) Advertising Layout Requirements
The size of the finished layout is: Width 21 1mm x Height 266mm (four sides have 3mm cutting position), CMYK four colors, accuracy: 300dpi, format JPG/PDE

(3) The Association's "Introduction and Address Book" Publishing Advertising Fees
The national unified publication price is: RMB 20,000 per page.
Members and industry chain members enjoy special preferential price: each edition RMB 10,000.00 per page.
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No one does not know Paris, the art capital of France and the cultural cradle of Europe. Although Provins is only 80 kilometers away from Paris, it is much
less famous than the capital Paris. Here conserves the previous crystallization of business glory and the tradiing civilization.

During these three-hundred years, Provins, a part of Region Champaign, was playing an important part as a significant trading junction connecting the north,
south, east part of France. Within a long time, wool, cloth, food, and other goods are exchanging in bazaars here. European use North European's cloth to exchange

dyestuffand spices. And church usually purchased ivory, jewelry, wood and building stones as raw materials to decorate the church.
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Provins is a commune in the Seine-et-Marne department in the Ile-de-France region in north-central France. In about 802 AD, the first military buildings were built here, and the
majestic walls were undulating; Since 1000 AD, Provins has become an important ‘market junction” connecting North Sea ports and Mediterranean ports. The former is mainly connecting
trade in Northern Europe and Eastern Europe, while the latter is closely related to Byzantium, Africa and the East. This kind of occasion continued until the European trade route was
changed to the Alps, and the important port was transferred to the Strait of Gibraltar.

Join the festival here in Provins! Various animations are provided to visitors: tractors and old vehicles parade, old-style threshing, draft horses and wheat carts, street music, brass bands,
wind sections, French and world music, barrel organ, jazz music, drums, artisanal and local products discoveries, ancient tools exhibitions.

If you are planning to go to Provins, you can have a good stay in 4-star hotel le cesar hotel. This “Design” Hotel is ideally situated in the heart of this Middle Ages City, opposite the
Sainte-Croix Church, within easy walking distance of the railway station, near to many restaurants, shopping streets, the market, the Rose garden and the aquatic Center. The hotel with 27
rooms is completely air conditioned, non smoking area, equipped with free Wifi access in the whole hotel, and has a private parking secured by digicode. This exceptional place has been
decorated by Laurent Maugoust, you can admire his modern elegance and how he hearkens back to the Middle Ages as well as the originality and quality of the materials he uses. You
can appreciate the green wall. From your windows you can admire the details of the 12 century Sainte Croix Church or observe the City dominated by the Cesar’s Tower and The Sainte-

Quiriace Church, two glorious views you will remember for a long time.

@5



it
ORIENTAL APPEAL,
ORIGINALITY ATTAINMENTS
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Hotel is a place for business travel and banquets, pleasure and special glamour are required by their lodgers. In this way, the design of hotel becomes

important. What will we make if we try to combine stainless steel and oriental appeal? It’s the glittering light, or the luxury or something else gorgeous.
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Wanda Vista Wuxi
Integration of Culture and Design
The design here uses Yangtze River Delta as the background, adding Wu Culture as connotation, Jiangnan'’s gentle culture as theme, revealing the brand concept of “oriental appeal’

The lobby is appealing Chinese traditional theory that man is an integral part of nature, combing modern scenes while keeping Chinese implicit elements.
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Hual_uxe Hotels and Resorts Zhangjiakou
Vintage Style, Modest Luxury

Arriving at HuaLuxe here, just like opening a book full of oriental appeal. Stainless steel “painters” have used all kinds materials to accomplish an astonishing world.
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Hangzhou Marriott Hotel Lin'an
Exquisite and Unique

Located in the “Silicon Valley” — Hangzhou Qingshan Lake Technology Town in China, with the
lake, the nature, everything is so great!

The moment you step on the lobby, you will be astonished by the arc screen, noble and elegant,
bringing sensuous refinement and unique culture experience. Every detail shows the quality and skills of
Shanghai Yinting. Blue and green belong to cold tone, but when they meet white and gray, the harmony

between colors brings temperature into cold house for making guests have a relaxing and joyful leisure time.
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Bellagio Shanghai
Eastern and Western Mixed Style

Bellagio Shanghai is the world's first Bellagio brand hotel project outside North
America after the Bellagio Hotel in Las Vegas, USA. The Bellagio brand is derived from
Italian philosophy “beautiful impression’, which represents an elegant life that combines
Italian aesthetics, international style and elegant taste. The connection between each area
of the hotel is smooth and elegant, reflecting the classics in the layout and highlighting the
fashion in the details.

The overall color of the lobby is beige and black, which is contrasting and stylish.
The Italian Baroque blends with the neoclassical style of the Bund of Shanghai. The
intimacy and privacy of each area in the hotel coexist, and the emotion of "welcome” is

cleverly expressed in the building,
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CHALI EMPOWERING
HOTEL NEW RETAIL
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Be a tea fan-
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Nowadays, tea is not only a kind of product on display, it also gradually becomes a
necessity for consumers. Also, tea bags are occupying more and more space in one’s daily
life. Among them, when customers enter the hotel and a room, a hot tea made by tea bags
form a new trend called hotel new retail.

r\ctua“y hotel new retail came up from the marl\'et, the millennial genemtion, who
obviously care more about what are inside the products. In other words, customers are
pursuing the lifestyle through those products. Based on this trend, ATOUR advocated
the Fourth Spnce —a ‘on the way" 1iféstyle to combine emotions and culture with the
products.

CHALI is one of the important partners of this program and empower the hotel new
retail in three aspects. Firstly, CHALI tea bags achieved wide ranges of innovations of their
tastes and outer packing to equip with different spaces of four seasons. Secondly, CHALI
has been creating individualized and personalized packing based on different IP and

rooms. Thirdly, CHALI tea bags are equipped with ﬁnishing tec[mology and the scientific

ratio of ingredients, which successtully satisfied mass market.
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HILTON HOTELS IN GUANGZHOU
FOUR BEST SIGNATURE DISHES
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Seven Hilton Hotels in Guangzhou, Foshan and Heyuan, including Hilton Guangzhou Tianhe, Hilton Guangzhou Science City, Hilton Guangzhou

Baiyun, DoubleTree by Hilton Guangzhou, DoubleTree by Hilton Guangzhou Science City, Hilton Foshan, DoubleTree by Hilton Heyuan, cooperated with

each other and announced their seven best signature dishes. Today, we choose four for you. No matter which Hilton you go to, you can enjoy these wonderful

dishes.
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As the saying goes, you can find delicious food in Guangzhou; you can find good chefin Shunde.

A SEE-B B S B S

Mr. Lu was born in Leliu Town, which is known as a town of chef. He was influenced by the culture

JAYD) ASAUTY) 2ATNDAXY UNATeq noyz3uency UoyiE]

there deeply and was good at cooking seafood, and side dishes. He was awarded lots of prizes.

SIGNATURE DISH:
Shunde Fish Paste Soup
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With more than 30-year cooking experiences,
Mario has worked in lots of famous catering companies
and hosted important guests home and abroad for many

times.
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Slow Cooked Beef with Soy Sauce

Adopting the slow cook style, Chef Deng has changed the commonly fried beef in Western
meals into an unforgettably yummy dish that’ typical of Chinese flavor. Especially with the properly
sliced portion, foodies can enjoy the tender beef texture perfectly blended in with the soy sauce at

ease.
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Chinese Executive chef Shawn Li comes from a
long line of chefs. His uncle is Luo Kun, one of the five
most famous dim sum chefs. He became a chef when he
was 7, and it only took him 12 years to gain the position
of executive chef in China Great Hall Hotel. He devoted

himself to creating new and gorgeous Cantonese Dishes.

Rice Fragrance Mandarin Fish
It is impeccable for its nutrition or taste. Slice the fish
and put it under the rice. Before the dish is served, pour the

lobster soup.
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Austin Lam, executive chef of Xiangxue Chinese Restaurant, has the experience of

cooking Cantonese food above 20 years. Before he join Hilton Guangzhou Science City,he  Crispy Black Tofu
was working in Sofitel Xiamen, Holiday Inn Qingdao, and was working on various cuisines, It is a classic vegetarian dish composed by hand-made black tofu, with egg. Dip it in
especially Cantonese, Hakka Cuisine and new dish. He loves cooking and he hopes every  our special sauce and I bet you will love it.

dish he makes will satisfy his customers.
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The mooncake “Runyue” is a time-honored brand made
by Zhuhai Guangdong Hotel. It has loaded so many recollections
of people living in Zhuhai. This year, there seems more to expect.
With the jacinth background, two peonies are blossoming, as noble
as a princess. An exquisite gift box called “Huangjinrunyu” (means
moonlight of hometown) was prepare for every guest. It contains a
mooncake with bird’s nest and was gourd, also one with mixed nuts
and ham, one with dried meat floss, lotus seed paste mooncake
with yolk, taro paste mooncake in Chaoshan style, Charcoal broll
mooncake, ormosia mooncake, golden jade mooncake.

What's more, managed by Guangdong International Hotel
Group, moon cakes produced by Guangdong Hotel have been
popular among Beijing, Shanghai, Guangzhou, Shenzhen, etc.
It will continue to share more joy and memories with its guests

across the country.
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PHOENIX EARTH MARK:
PESERVVATION OF FRESHNESS,
CONDENSATION OF DELICACY
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As we all know, the people regard food as
of fundamental importance. Well, do you also
know that chefs regard people as fundamental
consideration. Chefs, holy and low, work hard
behind the scenes, never stop their dedication to the
food and to the people. They always talk less and do
more. Their language is hidden in their chopper. No
matter on weekends or holidays, as long as you want,
they are waiting for you.

“I would like to eat!” is the sincerest approval
for them. They all have their specialt)‘ dish and with

Phoenix & Earth Mark, it will be more delicious.

Stimulate Your Appetite

As it is known, we should choose food as the seasons
change, especially fruit and vegetables. Now, it is just the
season for tomatoes. Why not seize the chance to eat
tomatoes within July and August. It is healthier if you cook it
since the lycopene will be released in that way. No appetite
on this hot summer? Why not give it a try!

Let us tell you how to cook the sweet and sour pork.
Choose tenderloin or streaky pork; prepare tomatoes in
cubes; make source with Phoenix & Earth Mark, and mix
with salt, white sugar, vinegar; after the oil burnt around 60%,
fry the meat until it turns golden and take it out; add some

oil and add ketchup and meet.
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Adding Freshness to Jiangsu Cuisine
Big Meatball, a famous Jiangsu Cuisine, is
well known by Chinese. It is said that master Jiang
use Phoenix & Earth Mark to remove the fishy
smell of meat and add the fragrance of streaky pork.

A Good Match with Hunan Cuisine
Fish head with chopped chilli is the classic
dish of Hunan cuisine. Master Zhang uses the
ketchup on fish head. Bighead carp, chopped chilli,
soy sauce, shallot, ginger, garlic make a perfect dish.
With the ketchup, it tastes fresher and makes a
good combination with chilli and fish, getting rid of
the fishy smell and giving a better smooth taste.
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10" YEAR ANNIVERSARY

OF SPRING GOLF INTERNATIONAL COMMITTEE
DIALOGUE, GAME, BRAINSTORM
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This summer, in Nanling Golf Club Chenzhou, many elites of famous companies came. “Yuetai Stock” China Spring Golf International Committee Real Estate
Industry Chain Invitation (South China Station) was held by Spring Golf International Committee and Golf Club of China Real Estate Chamber of Commerce.
More than 60 elites from various industries such as property developers, traveling and culture programs investors, hotel investors and operators, architectural

designers (including interior designers), building materials traders, and etc, gathered to take place in cooperation salon, friendship tournament and dinner party.
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Accor Group and AsiaPay Cooperate to Upgrade Hotel Online Payment
Network

AsiaPay, Asia's leading electronic payment services and technology provider,
announced that its new payment gateway, jointly developed by Accor Group, has recently
completed testing the official website of AccorHotels, which is expected to bring convenience

to Accor hotels worldwide online booking and payment services. It is reported that the

multinational hotel group has fully opened the online payment service such as Visa/
MasterCard/UnionPay/WeChat/Alipay, which is the first case in China.
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Air France-KLLM and Accor Announce New Enhanced Loyalty Program
Partnership with More Rewards for Their Joint Customers

From 20th June 2019, members of the Flying Blue and Le Club AccorHotels loyalty
programs would be able to enjoy Miles+Points, an innovative opportunity to earn simultaneously
points & miles while traveling with both companies. Accor Group and the Air France-KLM
Group are strengthening their existing partnership by offering, for the first time in the European

travel industry a dual reward scheme to their entire global loyalty customer base.
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Grand Carnival of Big Eye Tuna At Kumoi

From July 20 to July 27, Kumoi launched a grand gourmet carnival of Big Eye Tuna. On
the debut night, an authentic Japanese style feast has be presented from vision to taste with
a wonderful Fish Carving Show by Chef Masanobu Hoshina and a series of premium tuna

cuisines.
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The Taste of Korea at Guangzhou Marriott Hotel Tianhe

How to welcome welcome summer with style? Dubbed as The Taste of Korea, a
food festival highlights the world’s well-known Korean cuisine could be just the choice at
Guangzhou Marriott Hotel Tianhe. Korean food is famous for the exotic spices and ingredients,
complemented by meticulous art of cooking. For the months of July and August 2019,
Guangzhou Marriott Hotel Tianhe, in cooperation with Korean Food Promotion Institute, brings
to Guangzhou a special selection of authentic Korean cuisine prepared by five native Korean

chefs coming from Korea, and among them, four are from JW Marriott Seoul.
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Aeroflot Elevates Business Class Offering With Award-winning Cuisine,
Expanded Wine Selection, New Amenity Kits

Aeroflot recently announced a number of upgrades to its Business Class offering that
make flying with Russia’s flag carrier an even more comfortable and enjoyable experience.

Earlier this month Aeroflot rolled out a new Business Class menu by acclaimed French
chef Kamel Benmamar, known for his tenure at Michelin starred restaurants in France and the

UK and currently brand chef at noted Moscow restaurant Ryby Net. Benmamar has created an

exquisite menu with fresh vegetables, rich sauces and the finest meats and seafood.
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G@Grand Coffee Corner and Hybean’s Journey on Nathan Road

To welcome summer with style, Grand Hyatt Guangzhou has prepared a series of new
excitement for all guests: the newly opened G@Grand Coffee Corner and the very first debute
of hotel's mascot Hybean.

Located on the ground floor of hotel, G@Grand this brand-new coffee corner offers
an extensive selection of coffee, freshly-made bakeries and custom designed cakes for special
occasions. Kick off and cheer up your day with our signature wake-up combo in the morning

and pamper yourself with a sweet treat in an exhausted moment. Day and night, just grab at
Grand.
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Scotland’s Year of Coasts and Waters 2020 Makes A Splash in China
Scotland’s Year of Coasts and Waters 2020 has been launched at a special event in China
by Scotland’s Minister for Trade, Investment and Innovation, Ivan McKee. VisitScotland hosted
the launch event in Beijing where Mr. McKee outlined the exciting themed activities on the

horizon.
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Eating Signature Dishes at Each Hilton

Seven Hiton hotels in Guangzhou, Foshan, and Heyuan cooperate together to bring 7

Chinese signature dishes for their guests. No matter which one you go, you can enjoy those

dishes.
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Taiwan’s Crowd-pleasing KiKi Noodle Bar (KiKi Tea) Launched
in Hong Kong at ifc Mall
Taiwan’s famed KiKi Noodle Bar (KiKi Tea) launched in Hong Kong in late-July at
IFC Mall in Central. In collaboration with renowned Hong Kong hospitality group Lai Sun
Dining, the brand expands to Hong Kong following last year’s phenomenal successful debut
in Taipei — endorsed by celebrities including superstar actress Shu Qi. The Hong Kong
flagship also opened hot-on-the-heels of a Shanghai branch in June.
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Refreshing Mooncakes
with Popular Flavors Which
One Do You Like Best? @
Marco Polo Lingnan Tiandi
Foshan

Marco Polo Lingnan Tiandi
Foshan offers S different kinds
of Mooncake Gift boxes for the
Mid-Autumn Festival of 2019 to
meet our guests’ different needs,

including luxurious golden gift box,

modern rose-red gift box, elegant
silver gift box and vigorous orange =
and blue gift box. Good food is -
always eagerly anticipated. Starting

from now on, let’s take a bite of

mooncakes of different flavors

introduced by Marco Polo Lingnan

Tiandi Foshan.

WKERS: HRIRRENE, BHEASEE

HHTABRFER, WANEBEES=ANCHBETEREASHRT
B, REEHRIXR. WERNERIHREZE. G —REHH
2R, BABR—MEZ, HR, SHARKREBENRBERR LK
RS, WBASEEDDEENTIIRENETZRENS. PAF
KREIERARBEE -
LN Hotel Five: Perfect Rendezvous for Fascinating Night View and
Special Drinks

Urbanites run around night and day, having a restless lifestyle. If we can invite some
friends to sit here in leisure when enjoying the view, listening to sweet-sounding music
played by the band, leaning on the railing with a drink in our hands, this would be a complete
enjoyment in life. Of course, a successful clash of toasts requires quality and exclusive
service. LN Hotel Five is here to provide you with sweet and professional service: seasoned
bartenders can customize your cocktails with seasonal ingredients and based on personal

preferences.
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China Hotel 2019 Mooncake

As for this year, we have designed an innovative mooncake box themed around 3
colors: pink, purple and gold. In particular, the lantern-shaped outer box symbolizes China
Hotel's logo, while the inner box contains gilt murals and ornate patterns, resembling a
round moon appearing gradually in the vast night sky.

Additionally; it is also worth mentioning our flagship product: “Mooncake Filled with
Nuts and Preserved Meat”. This mooncake features a major improvement in the use of black
pepper pork pup instead of Jinhua ham, seasoned with black pepper juice and lemon grass,

while blended with § kinds of seasonal nuts, which makes it tasty and fragrant, but not oily.
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DoubleTree by Hilton Shanwei Debuts as City’s First International
Branded Hotel

Hilton recently announced the opening of DoubleTree by Hilton Shanwei, which debuts
as the first international hotel in Shanwei, a coastal destination in Guangdong province. The
11-storey, 288-room seaside getaway welcomes guests with extensive recreational and family-
friendly facilities, a wide range of dining options and expansive event spaces, offering itself as the

ideal destination for weddings, family getaways or conferences. The property is owned by Poly

Developments and Holdings and managed by Hilton.

Brok / OPENING
ARPREEBEERKFAL FLKEHKEE “R” § “B”
PHehREREERET 2019F 8 A 8 BEAAT, MAERARE
FRHER ® REREE, (EANREEER T RETEEEE IR
TENSERAERBERE, £8 % EERERMNAARKN TEANA
HREFEZENE RN, BT RESHERES THe S hBRNRE
SHENFTR, AREGRBEFECEIUFENRTERERR,
HUALUXE Xi'an Hi-Tech Zone Opening in the Landscape Garden
HUALUXE Xi'an Hi-Tech Zone will be grandly opened on August 8, 2019,
becoming the first [HG* HOTEL brand to enter Xian. As a luxury five-star hotel brand
created by InterContinental Hotels Group® based on Chinese consumers' habits,
HUALUXE Hotels & Resorts is committed to inheriting and promoting the art of Chinese
hospitality. HUALUXE Xi'an Hi-Tech Zone will be dedicated to meeting the needs of local

catering and business socialization, bringing guests a travel accommodation experience with

Chinese traditional culture.
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The Ritz-Carlton, Xi'an Hosted a Grand Opening Ceremony

The Ritz-Carlton, Xian held its grand opening ceremony on July 11th, presenting guests
with a feast of the ancient capital. The hotel is located in the high-tech zone of Xian, and is
the core of the bustling modern city and the hinterland of the ancient capital. The opening
ceremony of the Ritz-Carlton, Xi'an is a new interpretation of the perfect blend of modern and
classical. It told guests the historical and cultural stories of Xian in the ancient capital from a
contemporary perspective, and guided guests to experience the collision between historical

heritage and current fashion trends.
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Grand Open of Pullman Changbaishan Resort in Baishan

July 15th, 2019, Pullman Changbaishan Resort in Baishan, Jilin province officially
opened. As the first Pullman brand resort at the east northern area of China, we believe that
it will bring comfortable and refreshing experience.

Pullman Changbaishan Resort suited at the foot of Changbaishan, and it’s the most
glittering new landmark in the area. It is only 20 minutes’ drive away from Changbaishan
Airport and S minutes’ away from Chixi Tourist Service Center. And it’s only miles away
from Songjianghe town, Manjiang hot spring, and original rifting base. It's nested in the

center of splendid forest, where guests could enjoy a deep oxygen detoxing tour.
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China Hotel magazine, the appointed brand publication of Asia

Pacific Hotel Association, started publication in 1993 bilingual version.

Being the core journal of national tourism and hotel industry,

adhering to the purpose of the magazine "Being the influential voice
8 8 3

of the industry by transmitting the strongest notes', China Hotel

magazineis issued for the 36 ministries and commissions.
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#HEUThE—EESIRLE FOSHAN GANI CERAMICS CO.,LTD.

HhE AR R EE— = 4\ 2 -5 B Add: 2nd-5th Fleor, T10, Smart City, No.28, Jihua |st Read,
TEL4001053288 www.gani.com.cn Chancheng District, Foshan, Guangdong, China




