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THE OLD MAN AND THE SEA
LIVING INTHE HOTEL
AMBOS MUNDOS

Z N5l WA TS

W X FEE Written by Jenny

“Rit AR R A KM A
Ko ”

“— AN ANFTRAESE R, B
BELRFTIM” o

XFmAE (EASE) ML
FARNEREMTIFHTE, X
iR E Ry E A BMER X KR
B, MEmASthEAHE,
ISt 5 A i B BB B AR TR HUR
AE, MARANENSERZE
EEMHRNENESR, B, =®
WR— 1T ASRENEXR, XS
— N ANRREE., BHRES
EFmAHFRIEE ( Hotel Ambos
Mundos ) B IAC A, 2%
EEFBHEXAY, BUH
MEFME “EA5E E8

“But we are not born for failures.”

“One can be destroyed, but
never defeated.”

Those two sentences are from
the dialogues of the main character,
the fisherman, Santiago in The Old
Man And The Sea. It’s been a long
time since he last time caught the fish,
but he never stopped going to the sea.
The author of this fiction was living an
unrestrained life but devoted his life
to make the image of the “code hero’,
which was based on his moments that
spent in the Hotel Ambos Mundos in
Cuba.
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Prodigal and Master, Tough with Tenderness

Even ifyou have no interests in literature, you must have heard of Ernest Miller Hemingway
who won the Nobel Prize in Literature and the American Pulitzer Prize and his masterpieces.
Many people including critics and novelists wandered why he chose end himselfand the bound
with literature eventually. We may figure out from his experiences.

Tough as he have been regarded, he became tender in emotion life when meeting
sweetness. As the representation of “Confused Generation” on that time in America. His
determination of literature does not affect his fascination with reality after his four marriages
and libertine in women and life. Drugs, alcohol, and gambling allowed him to swim in the dark
layers of the world. Perhaps the literature was the only light in his life, which failed to cover his
emptiness.

Rebellious in childhood, debauchery in adulthood, confused in the old age, perhaps it was

the "confusing” era at that time that create him, but also made him engaged in news interviews

and found himself'to be refined from real life experiences and the talent of forging art.
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The Old Man Expressing Plainly beside the Sea

Luckily, Hemingway never allowed himself liberate in literature as he did in personal life. The emergence of The Old
Man And The Sea showed that he set fire in his life and flows like the river in the literature. Instead of whistling lyrics, he
favored in the simple and straightforward dialogues and behavioral descriptions to reflect the inward and full emotions of the
characters.

Speaking of The Old Man And The Sea, we would think of the courage and determination in the Jingwei Reclamation,
and build the beliefin a book. This may be the reason why this masterpiece is famous so far.

When dealing with relationships, Hemingway always lost his mind. However, In literary, he knew that straightforward
and simple style is the way of expressing, and the application of simple words to convey sadness, helplessness, unwillingness,

perseverance and other mixed emotions is most obvious as an excellent novelist.
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Opposites: Life and Literature

Rarely favored in one certain place,
Hemingway was keen on Havana, Cuba and praised
it as “the second gorgeous place after Venice and
Paris” Here in Havana, the capital city of Cuba whose
old town has been regarded as one of the cultural
heritages, Hemingway considered the Hotel Ambos
Mundos as his second home.

The exterior of the hotel is salmon-colored,
mixed with pink and orange with a blue-coloured
door frame that creates a fresh, soft atmosphere.
The lobby does not look splendid like many high-
star luxury hotels. The spacious and bright space
is filled with a sofa with a red strip pattern and a
grand piano. Every time a visitor arrives, there will
always be one or two people who are passionate
about art to play a song. With the wonderful rhythm,
browsing the portrait of Hemingway hanging on
the wall, the visitors seem to be in the last century,
and the classical art cells hidden in the body are also
clamoring. The hotel still retains the "511" room
that Hemingway had previously stayed in. It has
produced many great works that shocked the literary
world, such as The Old Man and the Sea and Who is
the Death Knell, and the old-fashioned gate elevator

can directly connect to Hemingway residence.
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ART BLOOMS

INA PERFECT SPACE
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With the improvement of living standards, people pay more and more attention to
the space and lifestyle. In fact, the definition of space not only includes physical scope, but
also contains an aesthetic upswing, which symbolizes the cognition of beauty, a part of
self-cultivation and self-awareness, and the origin of people. Just Space devotes to build
an aesthetic scene where Mr. Henry Jiang, the curator of the museum, utilizes collections,

artistic ornaments and unique cultural activities in a limited space to create an infinite artistic

charm for letting art flow in every corner of the space.
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Henry Jiang
Curator of Art Gallery and Managing Director of Just Space
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Just Space, Just Life

The first phase of the space covers
an area of about 3,000 square meters and
consists of some thematic spaces, such as
master studio, salon area, life experience
hall, and the exhibition workshop. Fully
integrating the rich resources of real estate,
Just Space takes advantage of the high-
quality art creation exhibition, cultural
and creative exchange and aesthetic
inheritance to spread the art of Shen Lou
Culture through the and present the
‘power of art”.

Just Space is equipped with
the hardware required for various art
activities, creating a series of soft formats,
such as diverse open art spaces, interactive
experience lifestyles, and sharing social

attributes.
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Elegant Style, Aesthetic
Treasure

There are rich collections
in Just Space gallery where the
contemporary painting and
calligraphy, authentic works
of the Republic of China and
modern sculptures are exhibited.
People can find the ambience

for the literati, and also feel the
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elegant style of Chinese folk and

the flavor of traditional culture

when they stay in there.
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Spread the Value, Highlight the Cultural Power

Just Space is not only a gallery of static collections, but also an all-

round display of aesthetic value for the art communication and the unique
creation of IP, culture and art landmark industrial chain of Sanya. This
seems like a bridge to fully connect people with the power of culture.

As Mr. Jiang Hai said, “Art brings people a broad sense of values, an
outlook on life and a world view. The communication for popularizing
artistic literacy is to enable the audience to understand and feel the world
better so as to create higher life values and social value'. Hence, Just Space

also carries out this concept with practical actions.
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MARRIOTT BONVOY,
SPLENDID SANYA
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About Marriott International

Marriott International is based in Bethesda, USA, encompassing 30 brands and more than 6,900 properties in 130 countries and territories.
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Extraordinary experiences in Marriott Bonvoy

Marriott Bonvoy is the new travel program replacing Marriott Rewards, The Ritz-Carlton Rewards and Starwood Preferred Guest. The program’s designed for members for unique
experiences, including Manchester United matches, VIP experiences and more. Based on its brand philosophy that traveling can enrich our lives and the world. Marriott Bonvoy will better
integrate Marriott's hotel brand resources in 130 countries and regions around the world, providing members with a great inspiration for travel and personal hobbies. Members can enjoy the
exclusive dining, children, spa, and courteous reception to unlock a unique travel experience.

Marriott is bolstering its roster of experiential marketing partners by entering into a multi-year agreement with Premier League powerhouse Manchester United Football Club. From
then on, the members can access once-in-a-lifetime experiences including meeting club legends and stadium tours. The combination of the hotel industry and sports is bound to be a great

boon for those who love sports and are willing to explore adventures.
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The Enjoyable Stay: The Sanya EDITION
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The landscape in hotel is based on
The Summer Palace and is engaging to
be a coll oasis. The flourishing tropical
samanea trees standing beside the lanes
resembles a group of guards, guiding the
customers to the hall. Massive facilities
including 980-square-meter swimming
pool, 20000-square-meter personal sea
for stimulating activities like Sailing, water
paddle, kayaking, water bike, children's jet
ski, 4 restaurants and 2 affiliated bars.
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CHANGEE HOTEL:
INDULGETHE YOUTH WITH
ATTRACTED APPEARANCE
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WHY NOT GO VIEWING
BLLOSSOMS IN SPRING

AnEE H 54X

MW %348 / T Edited by Silvia

“NA#MKE, =B
Fw#E” . BE=ZR, =W
Z i, GHERSEW T IR
LI, MERRETE
M, Mi=EEFRRREES E,
WML KEFRISE, AEPEE
%, BKER, ZEFK,
ERMZERFHEZKR, =
EwzE, FTUBEREE,
JBEPE, FTMEBERE
*o

In March, the sunny and
wonderful moments of spring,
go out. Let the soft wind waving
through your face, the warm
sunshine shining on your skin
and enjoy the wide universe and
the beauty of your life. So, just go

out.



The Eastern Arcadia - Nyingchi

Been interpreted in The Book of Songs, peach blossoms have
been cherished for more than 2000 years. You would never miss it in any
descriptions related to spring. As it blooms everywhere whether in the
rural fields or behind the high buildings, many hermits favor it and add it
to their ideal blueprint.

In fact, there exists an eastern Arcadia hidden in the northern
valleys of Tibet, where the starry wildflowers, snowy mountains, pink
peach forests and grassy grasses seen. Every year, in middle of March to
April, the peach blossoms dances in mountains with the blurry clouds

L and the the snow peak, resembling a piece of colored cloud lying in the
mountainside. Differing from northern areas of Yangtze River, it is more

light in blossoms.
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The Flying Cherry - Izu Peninsula

Izu Peninsula, as one of hot spots in Japan, except for its famous spa, the peach blossoms are
also worth viewing, Izu is the first place where cherry blooms in Japan. Since it is the sunny time of a
year in Kawazu, travelers can enjoy the Fuji mountain which is usually covered by clouds.

The splendid Fuji mountain is accompanied by the azure sky and more than 8000 cherry trees,
appealing guests traveling to these fragrant scents, walking through it and dancing with the Waltz of

wind in spring. Do not forget to take your camera for saving the perfect moments.



Valentine Roses - Kazanlak

Bulgaria owns the name of “the Kingdom of Roses” Legend has it that when God created the land, the
Bulgarians came late, been begged hardly, God decided to give them the back garden of roses, so Bulgaria had
the most enviable roses in the world. No harvest is more poetic and romantic than harvesting roses. Lying in
the southern foothills of the Balkan Mountains, Dansa Valley , there is a small town, Kazanlak, surrounded by
roses, representing the strongest love.

In the last spring, roses begin to bloom and the air is full of sweetness. Kazanlak is located in the
southern foothills of the Balkan Mountains and has fertile land suitable for rose growth. In Kazanlak, a large
pale pink Damascus rose is on the sides of the road and the fairy-tale houses around it are painted with a
warm, light color, like a huge amber, solidifying the elegant time and soft atmosphere. In the prestigious "Rose
Valley", all kinds of roses in the mountains and fields are intertwined, and the blooms are blooming and
endless.

When you come to Kazanlak, do not miss is the annual Rose Festival. At this time, the enthusiastic
Bulgarians will put on traditional costumes and gather on the streets to feel the fragrance of roses and the joy
of harvest. A series of activities such as cabaret performances, rose car parade and "Queen of Roses" not only

shocked the visual, but also made every cell of the body happy.
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CHOOATt Villa

In Miaoli, Taiwan, there stands a villa named be trees
- “CHOO ART" villa not only was the Taiwanese netizen
voted as the top ten top-ranking homestays, but also the
national first prize of the 2017 Environmental Rehabilitation
Class, which was awarded the World Real Estate Alliance.

CHOOArt was named of the “tree” in Min nan
Chinese and cost 4 years to established to be a green
building blends perfectly with the surroundings. It is built
on the ground and did not cut any trees to protect the
entire eucalyptus forest. Entering the room, the smell of
wood is scented, and the interior and exterior are filled with
comfortable comfort. The balcony behind the hall is also one
of the highlights of the tree.

There are only 4 rooms in the property, all of which are
managed by a dedicated butler. Each room also has a spacious
soup pool with three sides of the light, allowing guests to

enjoy the quiet private space.
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Jiushu Resort

Jiushu resort is located by the Taihu, where you can enjoy
the beautiful and charming the PiaoMiao peaks, where Tea Sage,
Luyu once wrote down The Classic of Tea.

There are only 12 rooms available, including deluxe
rooms, executive rooms and suites, ranging in size from 30 to
57 square meters. The Minimalist style would purity your mind
at the moment you enter in. Outside the ceiling window are
covered by the spectacular sights.

For entertainment, guests can read masterpieces while
enjoying a cup of green tea and the moon, breathing in the
nature, where there is no troublesome, but just leisure time.

Living with Taihu, customers could enjoy local cuisines,
in particular the Shrimps and crabs cooked by different kind of
ways. Here, you can just stay in a tea house, chat with literati, be
involved in the beauty of nature, with all the troubles behind.
That is exactly the secret of trees.
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DOUBLETREE RESORT

BY HILTON™
SANYA HAITANG BAY
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DOUBLETREE RESORT BY HILTON SANYA HAITANG BAY
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Savor your complimentary freshly-baked chocolate-chip
cookie as you check-in to the DoubleTree Resort by Hilton
Sanya Haitang Bay. Nestled in beautiful Sanya Haitang Bay, this
meeting-friendly and family-friendly resort is located amongst
tropical gardens that lead to a pristine white beach. 463 spacious
guestrooms are housed in contemporary low-rise buildings,
all of which are conveniently located right next to beach. With
the 1,290 m* Grand Ballroom in Sanya and fully functioned
meeting facilities, this self-contained beach resort doubles as the
ultimate family destination or the perfect venue for many scale
events. And the multiple recreation facilities and activities are

available for you and your family.
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CONRAD SANYA HAITANG BAY
NEVER JUST STAY. STAY INSPIRED.
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Experience complete luxury, seclusion and impeccable service at Conrad Sanya Haitang Bay - a tropical paradise for discerning travelers set in exotic gardens, leading to a
palm fringed beach and crystal clear sea. Occupying a prime location in the middle of Haitang bay, the luxurious resort features elegant secluded villas set amongst landscaped
tropical gardens which lead down to a dedicated pristine beach. Boasting 3 restaurants and bar, offering wide choice of world class dining experience. The 182 m’ function room is
ideal for weddings, social events and private meetings in opulent tropical surroundings. A fleet of Bentleys are at the service of guests for seamless airport transfers. Working out in

the 24-hour Fitness Center or enjoy exciting leisure activities with the family, indulging in a beauty treatment in our luxurious Spa, and swimming in one of 2 magnificent outdoor

pools and marvel at sparkling waters of the palm-tree lined Chinese Zodiac pool, this Conrad resort believe that you should never just stay, stay inspired.
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HOWARD JOHNSON DOWNTOWN HOTEL CHONGQING
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MUST-GO WAGYU
RESTAURANT IN KANSAI

KL “FTF7 BRAERIT

W %48 / T Edited by Silvia

REBAWER, BRT/AAEHMBERZ, SRTETRESAREBEFERINGA, XEFREGNERUAZTRIF,
HAEAXMGRHESE, TiBMmNE, XAERHPHEEE. FPRHIC, —EE#f ARXAMRMBLR “TF" BMGET,

Speaking of the Japanese cuisines, no meat eaters would miss the luxurious Wagyu. The whole Japan have been crazy about it, no mention those in Kansai.

This time, let’s go into those must-go Wagyu restaurants in Kansai.

Kobe Beef

As the famous representation of Japan, just 3000 Wagyu is in market every year, which wonders large number of guests to have a try.

The fat in the muscles is evenly distributed, the taste is soft and delicate and melted at the moment you put them in the mouth. It is called "Rolls Royce in
Beef". The feeding process has strict regulations. The meat quality should be scored according to the standards of the special rating association, including fat mixing

rate, fiber, color, texture, etc, and can reach the Kobe beef if it reaches A4 or above. The selection process is strict, so Kobe's cattle production is extremely small, and

it also guarantees the superiority and stability of its meat quality.
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# A Aburi #3%
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Kobe Aburi Ranch

The price of Kobe beef deters most of people. However, there is
an affordable one, Kobe Aburi Ranch, owning high reputation in Kansai
and limited seats. The store's carefully selected materials, a wide variety
of Kobe cattle are in accordance with the price of S0g, so that guests can
control the budget very well, the charcoal used in cooking is also the most

suitable charcoal for the beef.

Steak House #15%

ABRFIMEHE - bbb X —E R SRET. BEEMRZ M, HBEA L
WE A, HIESE, =/ K tabelog OB EF A P4 FRIREE T,
BXRHUERTITIIEA,

MFEREREZBAOHEAEL, RERAHMAFETEMSE, AW EXR
H—f. MEE LB TUEHR, M4ERBHMNEFENEEZ AL, HiF2
EERHETROBESEENTE,

WMOGERAFRE. B, B, DEMIERE, MEAM 12000 BT 2] 20000 H
TAE (BMAARM 730 cE 1217 ) , FRANRFESBNESA, HLEE
EMEHEERAL, NMEENX B REERNEH®RE TG,

Steak House

As the Umeda Beixindi in Osaka have been gathering the high-level restaurants and Izakayas, it is
possible to win the reputation here. The Steak House is one of the top Wagyu restaurants. Compared with
romantic Kobe, it is more pragmatic in Osaka, just like the city itself. Through the menu, there are more
choices at beef and sea foods to meet the needs of business feasts. There are 4 Kobe beef courses available:
Riku, Hoshi, Umi and Sora, using the tenderloin which is also the perfect place of the beef. The difference
between the four packages is that the seafood taste is different. . The prices waving from 12000 JPY to
20000}PY(¥730 to ¥121 7).
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Fukudatei, Kitashinchi Koryu

Tabelog, a famous Japanese food website, has always
had a strict scoring system. However, Fukudatei has won the
top two rankings for two consecutive years. The steak here is a
must-try, as the outside is crispy, the inside is fres
the layers are rich and the taste is delicate. Perhaps the secret the
"kiln" that is built by an ingenuity and may be the only one in
Osaka. There are a wide selections of red wines and the luxury

is just right. As a result, the diners are full of praise.
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ChuoDotombori

Located near Shinsaibashi and the vintage buildings at the
junction of Dotonbori and Midosuji, the ChouDotombori is a century-
old restaurant. The locals praise it :“go to ChouDotombori if you think
of Sukiyaki.”

The ChuoDotombori sells beef on first floor and opens the
restaurant on second floor, which can guarantee the stable high quality
of foods. The top cuisines, Sukiyaki and Beef Shabushabu all select
the Japanese Black, the extremely thin super-large piece of beef has a

stunning appearance, long-cooked and never firewood and the smooth

and tender taste is convincing.
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Celebrate Chinese New Year at Park Hyatt Guangzhou

New year, a brand-new beginning, Celebrate Chinese New Year’s Eve at Salon, Park
Hyatt Guangzhou’s exquisite event venue, with breathtaking views of Canton Tower and

tailor-made menus at CNY 10,888 net inclusive of two bottles of wine for ten to twelve

persons, or CNY 8,888 net inclusive of one bottle of wine for six to eight persons with

complimentary 2019 VIP discount card and Red Pocket.

RYFmTBETREMERRS “EBEY - BHER" 80
—MELDRT, RS SRS K E B ERBSSIA

ANRTBEE, FEEARITHTERNEHRSHEREKIE,
NESH, A AN RAHERNERRSBIERT KR -

TR HARRZFRTE 100 KETURRINF T EEEEZHAS
Fie, DRBEFHRITRE. E5EFHNELRSURS ABRAR
2B BT, EMABRBETORAEEZ M,
A Perfect Night’s Sleep at the St. Regis Shenzhen

A century ago, St. Regis founder John Jacob Astor IV introduced the butler service
to The St. Regis Hotel in New York for the first time and showed the world the pursuit and
commitment of the St. Regis Butler Service. Today, the charm of St. Regis continues to
shine in the East. The St. Regis Shenzhen, located at the top of the Shenzhen City Landmark
KingKey Financial Centre, is a place of classics and luxury. With its classic design, tailor-
made luxury service and impressive dining venues, it has become a place to be for modern

celebrities and socialites.

EEEERE “GINSTR” I 2 Fha i
EMNNFELZHMEE, “GINSTR — Stuttgart Dry Gin” ZhEiA

TEEEMZNSERE T — XMETEINSSBRAEHERE 70N,
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ERN—KBEEXR=H. EEMEBERRPUBIEMNAE—1L GINSTR A A
¥EHB R “ER FRABEE.
GINSTR LA NGB PE A TH, UERE]. #EE. FinEA

HETH. KKENA, TEMEEMHHEMAHFR,
German Gin Brand ‘GINSTR’ Expands to Asia

Over the course of just two years, GINSTR — Stuttgart Dry Gin has become one of the
best known gin brands in Germany. This Stuttgart gin is now also available in Asia, where it has
become a feature in both wholesale and retail, while also celebrating a premiére in one of the
most prestigious hotels in the world. The Ritz Carlton in Hong Kong is the first location where
GINSTR s served as a permanent item on the menu.

GINSTR is now sold across Hong Kong and mainland China, as well as in Macau,
Vietnam, Singapore and Korea. These will be joined over the next two months by Thailand and

Taiwan.

FEXBEEINEEREHFINEIFE
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INEEAREMNRDUEE T FINETFE,

PEREEINSEHTFELIMBIEL, BAFHEEGRKBRSE,
M B ESRAVEON A, FFRBRIEHTIRIE .
Prime at China Hotel Presents New Lunch Menu

Call on all steak lovers! Chinese New Year feast continues with a steak tasting event at
steakhouse Prime of China Hotel, Guangzhou, jointly organised by Angliss Guangzhou Food
Service Co, LtdThe tasting began with an inspiring sharing by Master Shen, the General Manager
of Angliss Guangzhou Food Service Co, Ltd, and followed by a cooking class which presented
methods and skills for cooking steaks and had brought an incredible home cooking experience to
all guests. The event also featured a carefully prepared steak lunch by Prime.

Taking the opportunity, Prime launched a brand-new lunch menu which features high

quality Australian steaks.
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Outdoor Multifunctional Pavilion the Peak Opens at Langham Place,
Guangzhou

The Peak, an outdoor multifunctional pavilion at Langham Place, Guangzhou was
unveiled on 11th January, 2019. The Peak is located on the fifth floor of the hotel in an open
space. Inspired by the triangular design common of chapel, The Peak is shaped in a way that’s
both stylish and elegant, and has glass walls that utilize natural lighting to the maximum during
the day, and it looks even more dreamy with lighting effects during the night. It is a perfect

venue for not only weddings and receptions, fashion show; but also private parties and other

customized events.
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Robuchon au Déme at Grand Lisboa Receives Inaugural Forbes Five-
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Star Honour

For the first time, Forbes Travel Guide awarded its highlycoveted Forbes Five Stars to
Robuchon au Déme, an e levated French dining experience on Grand Lisboa’s uppermost
level with spectacular views overlooking Macau. Robuchon au Déme is one of just five new

restaurants in Macau t o receive the Forbes Five-Star honour this year.
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Hilton Supports 2019 Xiamen Marathon

According to a recent news release, Hilton forged a two-year cooperation with Xiamen
Marathon, providing Hilton Honors members direct access to Xiamen Marathon with specially

created runner packages and an exceptional series of event-related exclusive benefits.

:y_llmn_

WRWR (-

GET A MILTOM WAL

FREREREETHETF: TRIREX

EH, ARERERERTHETEE TR EXER AT RIKRZR,
WMARELE 2018 FEGA—MARILE . WERREMALE L SPG AR,
fEASRRBEFENILE. BHEKRBEEES R R ZEXER.
FERERNEZEEGERMELAERR, ILERBEXFEE, B 2 A
BEHHMEZFAZREREXNBAE, HREGROREESEKTHRABY
HADES, RACEREHE . B, IERERFELKTHE
BAREGETNEEEAN. THEHAHERE. ME. B Fafik
BEARETLE, UEFNaEERSERENH,.
Marriott International Annouces New Loyalty Progam Brand Name:
Marriott Bonvoy

Recently, Marriott International unveiled Marriott Bonvoy, the new loyalty brand
replacing the current loyalty brands — Marriott Rewards, The Ritz-Carlton Rewards and
Starwood Preferred Guest (SPG) — and reflecting the unmatched benefits, single loyalty
portfolio and experiences announced in 2018. Marriott Bonvoy is built on the belief that
travel enriches us all and has the power to enrich the world. Marriott Bonvoy launches on 13th
February when the logo and branding begins rolling out across all consumer touch-points,
including on property, marketing and sales channels, digital, mobile and co-brand credit cards

bolstered by a multi-million-dollar global media campaign starting in late February.
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DEENTERREEEBESEEREERNBANERRM, A
BEGRBRBHWKERZES
Michelin Meets INAGIKU at W Guangzhou

Recently, Inagiku Japanese restaurant at W Guangzhou will present special lunch and
dinner set menus for foodies in town. Insipired by Daisuke Mori, executive chef of awared
One Michelin starred restaurant Takumi by Daisuke Mori, chef at W Guangzhou blends the
finest French culinary trditions with Japanese ingredients and sensibility to create a refreshing

W fine dining experience.

MICHELIN
MEETS
INAGIKU

LAREHBERER
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Nadagogo: a Comfortable Japanese Restaurant with Mellow Sake and
Exquisite Japanese Cuisine
There is a place with pie and elm wooden decoration from the ingenuity of famous
Japanese designers. Here you will find dim yellow light and the floral and refreshing smell of
sake. It maintains a level of peace and quiet that is extremely different from the noisy, busy
and fast-speed city outside. Here, you will find an advanced Japanese restaurant named
Nadagogo, located in Wyndham Grand Shenzhen. This restaurant not only satisfies the

customer’s desire for food, but also brings them spiritual comforts.

7L Buonissimo BZ X AM4ER
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Naturally Italian at Buonissimo Foshan

Buonissimo, a brand that aims in creating a unique designed Florence coffee shop style
that shows the passion & love for Italian culture in China. In early January, Buonissimo’s first
coffee shop in China opens in Florentia Village, Foshan, bringing the most authentic Italian

lifestyle experience to South China.
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Wyndham Rewards to Expand Award-Winning Program

Wyndham Rewards, one of the world's most generous rewards programs, is about to

become more rewarding this April with plans to introduce a wide-array of new features—
from free nights at thousands of hotels starting at just 7,500 points (half their original
redemption cost), to the addition of more than 900 La Quinta hotels, to the ability to earn

and redeem points with a host of new and expanded partners.
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New Arrival: Sheraton Yunfu Xinxing Hotel Opens

In a recent release, Sheraton Hotels & Resorts, part of Marriott International, Inc.
announces the opening of Sheraton Yunfu Xinxing Hotel in Xinxing County, the famed “Chinas
Town of Zen” in Yunfu City, Guangdong Province, China. Sheraton Yunfu Xinxing Hotel is

the first five-star hotel under Marriott International Group in Yunfu, which marks the further

development of Sheraton in China.
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New Arrival: DoubleTree by Hilton Huidong Resort Welcomes Guests
to the Perfect Seaside Getaway

Hilton recently announced the opening of DoubleTree by Hilton Huidong Resort
in Huizhou, a coastal destination northeast of Shenzhen. With its expansive ocean views,
picturesque sunsets and convenient access to water sports and other recreational activities,
the 309-room resort delivers the perfect getaway for both leisure and business travelers

seeking entertainment and relaxation. The property is owned by Huizhou Fumao Properties

Development Co, Ltd. and managed by Hilton.
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Haut de Gamme ), #EFTERBMKEHSI NAEBER, HEFHFKR,
InterContinental Hotels & Resorts Partners with Contemporary Artist to
Celebrate 200 Captivating Destinations

With the opening of InterContinental Shanghai Wonderland, luxury hotel brand
InterContinental Hotels & Resorts has officially extended its portfolio to 200 captivating
destinations. To celebrate this important milestone, the brand partners with London-based
contemporary artist Alexander Hall, also known under the alias Haut de Gamme, to create a
stunning art installation which will be displayed at a number of InterContinental hotels and

resorts around the world.
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Heo
Onyx Hotel Group Launched Shama Hui to Enter the Serviced
Apartment Market

Recently, Bangkok-based ONYX Hotel officially launched a new Serviced Apartment
and shared life concept hotel brand: Shama Hub. It integrates high-efficiency and high-
energy sharing space into apartments and hotels and optimizes “space efficiency” with
innovative design concepts to create a fun, flexible and efficient living experience for guests

and as a distinctive brand of Shama Hub.




APHA

Asia Pacific Hotel Association
ARHEIEDS

W AEES (Asia Pacific Hotel Association,
455. APHA ) 2B A B SR ARIFE LR A A,
BANZBEERTEGEEEEAST . RIME .
BB E. BIEPE IR ETRE~ 5
FRREMN, DEREFINE, BRIES M.
FR.ED FRE. LB CTIEMEE NS,
W KM X SUAHRIE . BIESE R EEA
HRMEERNAT

APHA BEE BB R A REBNNE, =
WIS TP K OB JE N I T R 40884, M1E
MR o HMRIT W AR, HEFEZR.
BBEE. AZFHNSHES

CRECC
AR s M ™ v 2 0 BV v 2

Hotel Investors Association of China Real Estate Chamber of Commerce

2B 754 (China Real Estate Chamber
of Commerce, & # CRECC) , 2+ EE%
et R . EREEEXEIDEMIER
—R/AAFEAN, Bz F 2001 5, WEFES
NALETHE, tAFEEVNAERRRK
#Bo

BB B e A <= Rl 6000
ZxR, HPEBNZRAFER EMmLE, B
KEIEINZIE. mEHTE=AEERA,
SRR LAE. XREEHREEET. B
ERAFRBLTIVREFTIRAE,

SHEHFBSAERAR D=2 K
BB B,

AR RESK

Fr—EEEAXBZREIZAK

IR i
RERREREIR/K

BIR 46
ERITEFREE (£E)
MiTESH. CEO

MER  FFBIE
FREBEREERAEREK

FRERA  HRER G
& 1 [ BB 5 SR B B 5

HEE RESK
FEt—EEEBRHEER

ITHG  FHBIE
PEHSNF BRI RO
BIgAA. BEEME

Fiﬂ FFIB (5]
%E‘lk*ﬁﬁ&%ﬁlﬁa

RER  FHBiE
FPIRBIMERAFE BEE

X g% BmE
RERE K
RERRERRK

B o B
B SRS R RBF AR AE A A
A E R R BRI

FERFA i
BAMRARBEE

£ M
B SRR EEK

B )




Y

FEEEEREEASRESHK

l[j'dﬁ?/g F (HE#AII IR

ek

% %

HEER (TN ) REFRAF CEO
2FE (M) FLEERERRARNTESR

R
SEEFERAIA
SR EAESR K CEO

P

HiRE
AV W= R ERARAR
stesid

Garth Ronald Peterson
BAM SRR R EE R
REE

3]
BT Sell SRR E R

PFERRBERAREEFRERE

woh

SEE AR EE

E
£ (PE ) BERAEEGRAR
PTEFRITEEHR

i N
A BB ERERITRE AN = RE R SR
PR RE RS EXEEREESK

=58 2
EREHFLIRFEEAF JERERIMRIERE (KEH)
REE BRBERABRERE

#HR
AR E AR EE AR
BISAE (EFIMF)



AU iy ™ R 20 I BV R 4 2

Hotel Investors Association of China Real Estate Chamber of Commerce

Asia Pacific Hotel Association
I ASEIEDS CRECC

() PATZRUERN

Hil A
B2 e nm

2RE [i3E34 BT 5 f2 B B 18 BHE7
HEERHARARDEBER bE=mER A SHEWEAGRAR TR R BEEE AR iy EilEher s bt el T
EAEBRAERERATRERSE ARTEATEHRK BIEFKERR Bem LG E=b S el EEEEEEARBEE

\

TR KERR 0 % ®E HE
RE RGBS (S8 SRUIBR EACTES =N Sz B SR S S R AR BN H R R
BRAREHERREE ERARAFBEE F S fotes:] Bl wHEK

=
&
B % NRE o SEEALE E H FEF
EEIEEREREH RSB IE R A X H AT B AP R R 5 SR o L 5 B (EfF) BEEEER BBE AR
hE R S B EELRE. HITEAS FRBELESH BERRAR

g

e
7

—

>

—
-
T WRER I # i HaE e

1
ERRERABEEERS ATl (EE) AF RSB E SR ERAT ZEEREAEFK SR SR s S E A IR A F AR BT R BR AT EHEK
BEE HEBR. BEBBK BEE wHK EAZBELBEERALRERATNEFRLK



HEH TREIE Dz HAEEIL x4 Wi

et 1S SRR FE2ERRE MR SRR A BIE R OYOBIE&E EREREHEFALR
BIAAS BEKIER BN EEKIER LENG SHS 1 EFCH CEO B EEMEE

i

ER Gk = IR 3 E = I g R

iR ERERAS HKEYBEATAR B BERTBEES MIE ) R RIRAERAR EAAEE R HE) RS RERMERIAR AR
HEKHEAR XA REE HRAFEHEK CEO

ERE X F R BRiGiH L Z=RIHF EEE
IR RARRA WHEEARRAR RBRREER LBRGEERETRE H—XEAERK (%H) F4HF (RE) BRBE
WiTESR HiTESR HERK BRAFESEK EHER PRARIEE L 5508 25

it ERFEE e WBT =% wEH
AETEEREER AYEERE AR PITRER SRINNE R BB A TERI REBMFERAFEFK BHRCR BT ER BZE (U8 BRERRAE

BRATERK BEtlnA EERHERLATERK EFEK BER



/1 4171

JE
=]

stnce 1443
Rl S L

FERIE
AR [E| W S FY 48 57!

FEIRE, ERPEENt+EHSARR
BEMNEOD, YEENIETEIRELE.
—PIRENNRENBETR. —RAN
IS EARERX S, TN, HREFL
N E, LEREMBERL, FINZFH
RREE, b2 EEABE NI,

CREIREY ZENIETREERE, 0%
FEIRELHEAR., HETFARKREAKR
Tl ERATRENR. Tl REAR
Mk, EATRERNRESBNER
W,

CREIRIEY Z2E6IH]F 1993 F.
BHXXE, AT,

China Hotel magazine, the appointed brand publication of Asia

Pacific Hotel Association, started publication in 1993 bilingual version.

Being the core journal of national tourism and hotel industry,

adhering to the purpose of the magazine "Being the influential voice
8 8 3

of the industry by transmitting the strongest notes', China Hotel

magazineis issued for the 36 ministries and commissions.
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REGAL HOTELS
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HLUFPE—FEEFTIRELQE FOSHAN GANI CERAMICS CO.,LTD.

HhE AR R EE— = 4\ 25 B Add: 2nd-5th Fleor, T10, Smart City, Mo.28, Jihua 1st Road,
TEL4001053288 www.gani.com.cn Chancheng District, Foshan, Guangdong, China




