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Pioneers’ opinions: Values of CTGF
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Listen to perspectives and observations from first-notch experts to broaden your horizon and thoughts, and to absorb the richest essence;

Keep pace with the latest trend of the industry and market to update by trends;

Probe into cultural tourism, hospitality and catering industry globally and learn successful experience.
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President and Chairman of R&F Properties
President of CRECC
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“Win-win cooperation and mutual benefit are the
contemporary mainstream and the deepest feeling after
participating in the Forum. Every year, leading figures
from real estate, hotels and cultural tourism will go to
the annual forum to share friendship, share business

opportunities and cooperation.”
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Chairman of Sunac China Holdings Limited
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“Entrepreneurship is undertaking
risks because of the coexistence of risks and
opportunities. We need to concern on the
problems, treat each other frankly, cooperate with

others, and communicate with others through the
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platform.”
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Chairman of Fosun
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“Building a product force requires strengthening
direct interaction with customers and better responding
to client needs through the transformation of business
processes. We can use our own understanding of the

industry and the deep accumulation of the platform to
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develop better”
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Lui Che Woo

Chairman of Jiahua Group
Chairman of the Federation of Hong Kong Hotel Owners
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“The establishment of hotel brand
shoulders a heavy responsibility and a long course.
We are in the hope of making efforts with elites
and experts in this industry. With the constellation
of wisdom, China Cultural Tourism Global
Forum brings attendees a high-quality ideological
feast, and also establishes an excellent platform for

learning and communication.”
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Arne Sorenson
President & CEQO of Marriott International, Inc.

TRWHRRKS, LB
BEAYD, HTITLBAE,
E2HTLUERBILBEBZ
NER A, AR, ZX
WA, @ 046 Ak F LA
EEQUAR, RNEREE
RO BEEBE, RERE
BT AR BIF], T

“Thanks to the Forum, the leading figures around
the world have gathered together for the development
of the industry and the common goal of bringing the
world closer to each other. We need to convey positive
emotions to tourists and enjoy the dividends brought by

tourism development.”
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Keith Barr
CEO of InterContinental Hotels Group
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“The Cultural Tourism Global Forum has created
an excellent platform to exchange ideas. China's tourism
industry has an amazing development. I believe that the
opportunities and potential of the Chinese market will
create more successful brand series in the future.”

InterContinental Hotels Group
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David Udell
CEO of Hyatt Hotels, Asia Pacific Region
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“With the implementation of The Belt and Road
policy, the Cultural Tourism Global Forum continues to
contribute to the development of the Cultural tourism
and the hospitality industry. This is an opportunity to
bring new and creative experiences to domestic and

foreign guests.”
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Zhang Jianming

Board Chairman of Minyoun Industrial Group
Corporation Limited
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“As the representative of China’s national brands,
Minyoun has promoted the internationalization of
China brand through consistent innovation and
perseverance. We hope to exchange information with
others and make contributions to the establishment of

national brands in the world”
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JeffNing

Chief Vice President of Wanda Commercial Management

Group Co, Ltd.
President of Wanda Hotels & Resorts
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“Various methods can be used for satisfying
different needs. It is necessary to have an open attitude
and mind in the communication with others for realizing
what you have to satisfy the demands reasonably and
healthily”
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Wang Jianping

Chairman of Narada Hotel Group
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“Pioneers and strivers in the Hospitality Industry
must have the courage to fight and arrive the higher peak. As
long as you stand high enough, you would meet the amazing

view!
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Hotel Grougs
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Alex Zheng

Founder of Plateno Group
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“From different regions and companies, with
diverse experiences and career backgrounds, we
gather here to exchange different opinions, which is
a meaningful learning process. It arouses sparkles of

inspiration and creativity.”
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Allan Cheng

Founder, Chairman & CEO of Dossen International Group
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“The hotel brand needs to focus on the area of
which you are good at and to realize about other niche

markets to have a better development in personalized
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Eastern Crown
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Master’s Work, Golden Horse Award Legend
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Gaining the highest honor of China's Cultural Tourism Industry as well as good reputation across the nation;

Becoming the focus of hundreds of media both at home and abroad;

Encouraging the team and attracting more talents and resources.
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Thomas J. Pritzker
Founder of Hyatt Hotels Corporation
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“Chinese hotel market is an important part of the

worldwide market. We see great value and opportunity in the

Chinese market and we trust and focus on the China Golden
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Hyatt Hotels Corporation is a world-famous hotel group,
headquartered in Chicago, with more than 13 hotel brands and
700 hotels in 56 countries, and they follow the principle that love

can stimulate the potential of employees.

RV
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Hyatt Hotels Corporation

Won The 18" China Golden Award
Top 10 International Management Company

HXALT
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Jolyon Bulley
Chief Executive Officer of IHG Greater China
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“The mission of transmitting the promise of services
behind the brand has a long way to go. The China Golden

Horse Award itself is a fairly good brand and a platform for
breeding the new brands.”
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There are more than 5,200 hotels and 780,000 guest

rooms in nearly 100 countries and regions in InterContinental
Hotels Group. And a hundred million registered guests enjoy
the treatment of one of the most valuable customer loya]ty

programs in the world - HG" REWARDS CLUB.
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InterContinental Hotels Group

Won The 18" Golden Horse Award
Top 10 International Hotel Management Company

InterContinental Hatels Group
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Sebastian Bazin
President & CEO of Accor Hotels Group
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“China Golden Horse Award is a platform of presenting

the innovation of Chinese service to the world.”
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Accor Hotels Group is a leading International tourism
and fashion group, with the application of digital innovation in
more than 4300 hotels and resorts as well as over 10,000 high-
quality private houses, Accor  Hotels Group offers the most
unique experience for guests. With professional experience on
hotel investment and hotel operations, AccorHotels Group have

global footprints in more than 100 countries.

Ak
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HEERREEEEAS"
Accor Hotels Group

Won The 18" China Golden Horse Award
Top 10 International Hotel Management Company

ACCORHOTELS

Feel Welcome
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Zhang Hui
President of China Jinmao Group Co, Ltd
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“China Golden Horse Award is a platform of presenting the innovation of

i
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LiJiang Jinmao Valley boutique hotel opened up on August 28, 2016, located

Chinese service to the world””

at the foot of the Yulong Snow Mountain, which also symbolized the beginning of the
first year of "light assets" of China Jin Mao Group Co, ltd. As a well-known high-end
commercial real estate operator, Jin Mao starts with a professional lean operation” with
the purpose of forming a group of hotel assets with good quality and stable return. In
recent years, Jinmao has been successfully deployed in Central China, and has become
one of the most cooperative owners with Marriott, Hyatt, Hilton and other international

renowned hotel groups, and its brand value of the enterprise has risen year by year.
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Grand Hyatt Lijiang of China Jinmao
Won The 17" China Golden Horse Award The Best Resort Hotel
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Qian Jin

Area President of Hilton Great China&Mongolia
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“Sine its foundation, the Golden Horse Award has witnessed the
development of many hotel brands. We are in hope that more hotel enterprises can

leap form the ordinary to the extraordinary in this platform”.
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Hilton International is part of the UK-based Hilton Group. With the
concept of “smile service’, Hilton International Hotel Group aims to create a
‘comfortable and attentive” luxury experience, managing nearly 5,000 hotels and

more than 10 brands in 90 countries and regions.
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Hilton Hotels Corporation
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Won The 18" China Golden Award Top 10 International Management Company
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Nathan Xiao

President of Poly Commercial Real Estate Investment & Management Co,
Ltd.

President O{Poly Hotel Management Co, Ltd.

President oﬂ’o]y Apartment Management Co, Ltd.
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“The Brands, operators and real Estate developers form the

tripartite promoting. The Brand is indeed important; however, the

operating of shopping malls matters more. The good combination of

x(

operating and brands will truly support a project.”
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China Poly Group Corporation is a large state owned Chinese
business group among 102 central state owned enterprises under the
supervision of State-owned Assets Supervision and Administration
Commission of the State Council. It is the China’s largest arms import
and export group, and also engages in other businesses such as real estate,
cultural and art management, and mineral resources investment and
development. The company's total assets were more than 1 trillion yuan
in 2018. In the first half of 2019, the net profit reached 10.4 billion yuan,
an increase of 59% over the same pericd of last year, and climbed to the

242nd place in the list of the world's top S00.
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The 19th Golden Horse Award
Pioneering Figure of 40-year Reform and Opening Up in Cultural Tourism
Industry/Influential Figure of Global Hospitality and Tourism Industry

154wl

POLY COMMERCIAL REAL ESTATE
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James T. Wu

Honorary Chairman of Maxim's Caters Limited
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“China Golden Horse Award has witnessed a brunch

of Chinese hotels and catering groups growing from zero to

1275
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Hong Kong Maxim’s Group is Hong Kong’s largest

hero”

food & beverage company, headquartered in the Central
District of Gloucester Tower in Hongkong landmark. With
the business scope of Chinese dishes, Western dishes,
Japanese dishes, Southeast Asian dishes, fast food, bakery
cakes, Starbucks Coffee, Arome Cake Shop, as well as
providing catering services for a number of local industrial
and commercial, educational and other institutions and

hospitals.

Sl SIRE T
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Maxim’s Caters Limited
Won The 17" China Golden Horse Award
Top 10 Famous Catering Management Companies of China
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Dong Zhenxiang

Board Chairman of Beijing Da Dong Catering
Investment Co,, Ltd.
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“The China Hotel Golden Horse Awards is an excellent
platform to commend outstanding enterprises and

promote brand popularity. It represents the recognition and

encouragement for the working team of Da Dong Group."

FERKREERSJE RN T 198553:—4
A28H, ARRTLF-FETEM
EROERAK, BEVHERENNES
Wo NETBIFET, FUKRE "BRAR"
FERSEVRAE D Im S| T FROE SRRV ET
B! EE, AERSEEQEITIE
B hERER EREATIN,

Beijing Da Dong Roast Duck restaurant was
established in April 28, 1985, and devote continuously to
advance the consumption experience more sentimentally.
From constantly innovating, it leads the healthy,stylish
consumption trend by the new dishes, with a crisp and
greasy taste and low calorie. In recent years, "Chinese artistic
conception dish" has become famous both at home and
abroad led by Mr. Dong Zhenxiang,

KAERRBEGATIR A ]
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DaDong Food & Beverage Investment Co, Ltd.

Won The 17" China Hotel Golden Horse Award
Top 10 International Hotel Management Company
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Jim Qian

Global Partner of Fosun Group

CEO & President of Fosun Tourism Group
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“China Hotel Golden Horse Award has witnessed the

development of china’s hospitality, and Fosun Group is willing

to grow up with China Hotel Golden Horse Award in order

to keep the industry of China culture and tourism moving

forward”
V \
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Fosun was founded in 1992. Dedicating time to
become a worldss leading investment group focused on China
energy, and has invested Fosun medicine, Forte, Fuliday,
JianLong group, NanJing steel, ZhaoJin Mining, Hainan
mining, Yong An Insurance, Focus Media, Club Med, Folli

Follie, and Pramerica FoSun.
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The 18" Golden Horse Award
Influential Figure of Global Cultural Tourism and Hotel Industry
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Jenny Zhang

Executive Vice President of Huazhu Hotels
Group
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“Brand building is the foundation of enterprise. China
Hotel Golden Horse Awards enjoy its unquestioned authority
and influence in the hospitality industry ,which reflects on
advancing a number of brands’ reputation, and is also a stage
for introduce the china’s brand to the world”
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Huazhu Hotels Group is the first multi brand chain
hotel management group in China. It has more than 3000
hotels and more than 60000 employees in more than 360
cities in china. At present, Huazhu Hotels Group occupies the
top 10 of the global hotel group released by "Hotels", and the
China Lodging Group managed by Huazhu Hotels group has
ranked the top 100 most valuable Chinese brands in BrandZ

for five successive years.
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Won The 17* China Golden Horse Award
Top Ten Influential Figures of China's Hospitality Industry
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Yang Guanyi
Celebrity Chef
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“Hoteliers need applause. The China Golden Horse
Award carries the dreams and honor of Chinese hoteliers”
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Yang Guanyi, male, Han nationality, born in 1932, a native

of Zhongshan, Guangdong, now living in Hong Kong, national
treasure class master, Chinese cooking master, was well known
as Abalone King. Chinese gold kitchen, won the world CCC
gold chapter, French culinary master highest honor Platinum
Award, the United States culinary industry’s highest honor five-
star diamond award, the restaurant industry lifetime achievement

award honorable honor.

RETEEHEEDR
T R RN ADIR”
Won The 17 China Golden Horse Award

Pioneering Figure in Catering Industry
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sk (M ) RAFRE) CEO
Xian Feng

CEQ of China Commercial Group (Asia) Investment Co, Ltd.
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BUILDING A LANDSCAPE OF
CULTURAL TOURISM INDUSTRY
BY TECHNOLOGICAL NEW
POWER AND HIGH-QUALITY
DEVELOPMENT
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Increasing developments in the tourism and real estate industries, urbanization rates and market changes have fastened the
connections between the two industries.

It is helped by varies of powers. First is the policy support. Second are the good economic environment and the rising
traveling demand coming behind. Third is the two-way boosting of the two industries — tourism products can bring with high
popularity and flows while real estate owners provide the capital in need.

Now, the tourism real estate industry needs proper future plans and better developments based on such a good foundation.
The fist one is from the market, which requires product diversity and new blood. Moreover, new techniques will boost the Smart
Tourism and all-for-one tourism updating,

We believe a bright future of cultural tourism is waiting.



FUTURE TREND:

THE INTEGRATION OF TOURISM
AND OTHER INDUSTRIES
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Four several years, the global tourism has been

growing rapidly, however, as domestic tourism industry
is now still at the starting stage, there is and will be huge
development potency in store.

The market never stops changing, only the satisfying
products should increase repurchase rates and even boost
the local economy.

Consumers’ demand is cut apart as every part of
travelling such as making the orders or hotel checking in is
individual with less connections.

In the future, the tourism industry needs integration
with many other industries instead of following the

traditional developing mode.
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Irrational Exuberance, published by Robert James Shiller in 2000. He predicted that the US stock market was at a high point

of "irrational exuberance," and that stock prices were likely to have an inflection point. When the book was just placed on the shelves of

bookstores in various places, the US. Internet bubble burst, and the Nasdaq index crashed from 5133 points. In the following two years, it

fell to 1108 points, reduced 78% and trillion dollars disappeared.

Schiller analyzes the roles, responsibilities, and contractual deficiencies of all participants active in the capital market. In his view, the

current financial order cannot actually resolve the risks caused by irrationality. He suggested setting up a database system containing various

risk information and capable of processing it in a timely manner, which constitutes the material basis of the new financial order. With the

help of this "super brain", all risks are reflected, and new financial instruments have been created ever since.
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After the founding of New China, China-Arab economic, trade, and cultural exchanges opened a new
chapter in history. In 1956, Egypt established diplomatic relations with China. So far, 22 Arab countries have
established diplomatic relations with China. China and Afghanistan are also important trading partners for each
other. In 2018, China-Arab trade volume reached 244.3 billion US dollars, a year-on-year increase of 28%. China
is also the largest trading partner of 10 Arab countries including Bahrain, the UAE, Qatar, Egypt, Jordan, and

Saudi Arabia. As of April 2019, the China-Arab Cooperation Forum has held 8 ministerial meetings, 15 senior
official meetings, and held 4 Sino-Arab senior strategic and political dialogues.

The past two decades was the rapid growth of the Chinese citizens' outbound tourism market, and the
deepening China-Arab tourism exchanges and cooperation. In 2013, President Xi Jinping put forward a major
"Belt and Road" initiative. In 2017, he expounded the concept of building a shared community of shared future
for mankind. He also delivered a keynote speech at the Asian Civilization Dialogue Conference in May this year
and proposed the implementation of the "Asia Tourism Promotion Plan". President Xi s initiative has received
positive responses from nine Arab countries, including Kuwait and the UAE, and signed the “Belt and Road”
agreement with China.

The average number of Chinese citizens traveling to Arab countries for the first stop increased by 20%

annually, and the number of overnight outbound Chinese tourists to Arab countries increased from 770,000 in

2014. It increased to 1.58 million person-times in 2017 and doubled in less than five years. It is expected that this

E RSB SR O EE

th E S K size will exceed 2 million person-times in 2019.

Dai Bin N ) I call on large operators such as China Tourism Group to need more financial capital, industrial capital, and
Director of Data Center of Ministry of Culture and Tourism of PRC ) )

Dean of China Tourism Academy the active involvement of cultural institutions, artists and professionals to build a better future.
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This year, the Grand Hotel Excelsior Vittoria turns 185 years old. It's been a family affair for generations. Today, fifth-generation
owner and CEO Guido Fiorentino is artfully balancing heritage with modern tastes.

“Our focus is offering a truly memorable experience to our guests: full of culinary, musical and artistic ingredients, accompanied
by the spontaneity and professionalism typical of a family that has been passionately managing an iconic hotel for more than 185
years,” said Fiorentino.

“This is a family history that has always had a strong passion dedicated to this history. We take the time now to pause and reflect,
to say thank you: thank you to my forefathers, thank you to our staff and our loyal guests,” he said. “Everyone has been instrumental
in building the spirit of the Excelsior Vittoria. I often look back on my predecessors and see what they did. They have been very
innovative and visionary to promote the nascent tourism industry with hotels in Sorrento, Naples, Milan and many other well-known
cities in Italy. I would say that the next generation will be the best judge. I'm doing my best to grow and become a place where our
guest feels at home, a place that they trust”

Today, in a world that is evolving more and more rapidly, Fiorentino believes it is fundamental to listen to everyone.

“Listen to the customers, collaborators and other entrepreneurs; confront each other on various themes, and try to summarize
and adapt the best solutions to improve the overall guest experience,” he said.

It’'s about the personal touch, too. Fiorentino and his team still communicate through handwritten letters to certain guests.

“We receive very few handwritten requests to book from guests now, and they are usually from our older but most loyal return
guests,” he said. “We reply by mail to confirm their booking as we must always meet our guests’ desires. It is crucial to make them
understand that we keep them in mind and that they are the center of our attention. We do see a large portion of guests book over the
phone, but we have revamped our online reservation system and have even seen some guests book from social media”

Staying relevant in today’s digital landscape is key for a long-standing hotel like the Excelsior Vittoria. Fiorentino strives to keep
a balance between classic and modern.

“Leading Hotels of the World (LHW) assists us in having a global presence with marketing activities that otherwise would
be impossible to have for an independent hotel unless you take on very high costs. We are committed to very high service-quality
standards, and the product and LHW helps us to identify and meet the new needs of our guests,” he said.

“On the other hand, regarding technology improvement, we must always evaluate things carefully,” he said. “Many

developments are essential, but many are just excesses. Our task is to anticipate which innovations will help guests and which are

Guido Fiorentino just gimmicks or, presumably; cost reduction measures. We do invest in technology and on the digital tools to enhance the seamless
TBRESFTOBEELRAEEREERTE

Guido Fiorentino ] ] »
fifth-generation owner and CEQ of the Grand Hotel Excelsior Vittoria and we do have Tesla and BMW charging stations for our guests.
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booking process for our guests. In terms of relevant technological advances, the hotel has WiFi connection throughout the property
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All signed articles presented on this magazine do not represent the views of China Hotel Magazine.
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Fuzhou Seaview Fliport Resort is a business resort which
provides high standard sea view accommodation, dining

and entertainment. Hotel has total 670 guest rooms, the

total meeting venue is about 3000 square meters, and the
largest banquet hall is 1200 square meters. The hotel is
located near Changle International Airport, Fuzhou, Fujian
Province, adjacent to the Haixia golf course and the East
Lake VR digitaltown. Its unique location provides convenience
for business conference and leisure guests.

EE15: 0591 - 6263 8888
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Pl www fliport.com




MR/ @
VISION

B AN 2

HAXRSZ(ELDELAR.
Kanna Hashimoto) , 1999 & 2 H 3 H
HETFHAERE, BRER. &F,
B AR Rev. from DVL BT R . FRAMNKRTZ, FHEAKRMAITFH “KEKFE" L
CFEBXEDL” , HELATWNEAMBIREXNEEAKXNMEIERE, H
HRAEEME A% G, UEBZ MRAASEERBSERE, #miT
FThEBRARNMEZE,

2009 £, MRS A TIBBREAME “DIL” R, 2011 &£, HEMAE
EEY (FLE) o B—REL, N TEELZHNHHTBREAKMKTE, MHA
THARYL, B CHASLER, NRE. MNEENE AT Kanna
%, NETFELNERERENYMNSLATBE, FARESEHET 4, 2010
F, Kanna ERSBEIRTBNSENEE (FE) , BHNEILISH/NETHE
TR —RIABEHIRFEE D REKS, TEXE N, RIEBEEL THE,
BAZSEEZNREP, AREFTABERAFTERELVASNGMESE, 7
HEERZE, WENLZEMRE. BT RILENE, Kanna & kE 555
BETAROENERMNT S, EAFSEAERTBESE. MANEELH
Kanna ¥, EL@BREM, —SHBHBAAEFHHBIRACHER . BWICEXS,
BEECREKNEBERMTA, £8E, B5EHEE. “HMREE " . XS
BE, IPMRETERBLAINBALE, RZCARELXBEREEEMNAR
HE=HRM,

HRXEFEHR

& Fk:
EEX. 28, OB, 5.
HE. L. BE, BIF4L.
KA & . Bl RHE.
K

W ik

1L AEEEM.

2SR, FlZ4+H
J.EHRMEGE L 11E%,
IANEEHE,

4. AEIMOIES, REMNAN
BT RIER .

5. 38 2 BT VN4 RS A0 R 2
ZERE,

6. BINEFLZBTHIK, &
FRUFH, WMREWRTIABE
TFHFhELGE, B
BELR,

28

PEOPLE

B AL AR ER AL A 2 AR 2019 “——
B XRARBIZEBEEZERXNEXXRMSIE
IRERNZET. RIZEHERBBITEBRXE
XZIRMRIEBE, #3 “—H B BLEX
XHEE, ERRXERILRFREMRE,
SMFFEELE, BB, HEFHEH,

ImEREXUMRETEABIE. TRIE—F

ImREXUMRETANERE IS EMEHZ
KSEREBARRIEZER. BBHTERE, BE
BRAEXEZRIXDFERSCEFRN "R,
BEEBEXURERGZEN, 5FB. RINEFKX
SCACANEREES IR B AE, FHEMRHE AN IR
ORI AR, BEFHEEEBRASOEX., K
WEX K, FTIEEBRTX R AR
Sitbo

REFREEREF

B BRRERRESURZRAIRR,
CEBELZAER. ARTER. RELBER=%
27K, RNEETERIERFZRLS BB
H, WERTEXRAENZAEEL, ARXERRE
RIMRIM . IGHEBIERE T HNHFR, ATE
SCAAISC B INGE N IA . R B LR T H A,
ENEEMEEER. HEEE. HERET,

AARKRERZRPIE. RIIKZL = H
RERKEERIUFFHARPOEEERT
HhHBRE-—MHReS=EERERX, W
TERIAANBENEER S, ERBEXERZ
™, MERABTH-—REENCIFSIE, X
WEZRMES), HEEMER, XHHRT
PURHARR XU ERN L, T—F, BINFE
THTY AFRF AU A R, IR,
IUSE 7 S HE S LA OB L R E S T @ R R o

REM LM IR (EHFEE - 7T

ENEREPERXR -BAEIMRMY KXo
2000 FHIEAEIRIR M Sz, 2013 FFHE —F
—B BWERXBD. " RIEALZREDEIAT
FAERNREHL, PEEEKETHES, 5
FHEBERBEALRSEGEK, BEIT, 554
B 1.8 {ZHhEAHERFE, 2018 EMNEHE ALK
H1.4912,

VOICE



=
S

o
A2

A AV A v A VA AR YA e
CR
AZSRIOCXN K X9 S ¥

AR R X
A%

ifﬂkmnzlﬂﬁ LR G A 2 AR

¢ Than 700 Five—star Hotels Fabric Suppliers Around The World
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Product Desigr & Development FalandWeaving & Dyeing Prchuct Processing Custom Embroldery Electtical Products Assartment & Astembling cales And Service
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Yuanzhicheng Home Textile CO.,LTD.

www.yuanzhicheng.com
62-64#, Danan Road Yoexiu District Guangzhou, Guangdong Province,China /8 /%8 I #Mili8 % K WEs2 5
Tel: 86-20-83302177 / Fax: 86-20-83304376 E—mail: yzc@yuanzhicheng.com
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NEW DREAM OF ORIGIN SINCE 1971

Somnopro's research on high quality deep sleep dates back to nearly half a century ago since 1971 when it launched the first spring mattress in China.

It has been engaging in mattress, studying Chinese consumer sleeping mode, optimizing products based on the study result and continuously

— improving users' sleeping experience for almost 50 years, justin order to ensure 8 hours of deep sleep for everyone. With the possession of innovative

*ﬁ E technologies and trustful product quality, the brands and products of Somnopro Group have obtained numerous awards at home and abroad. Being
o L on the list of “China's 500 Most Valuable Brands” for a continuous 15-year, the brand value of Somnopro Group is as high as CYN 15.392 billion.

BLOTIFEAFEE—KPEANBRERD, BEXTRRRAEERENAREGEEMMENHE, BEsi2EMGB/T 1952.2- 201 1(RARE-#ERRB)EER U —,
ERTER, BE-—BLTERE, TEFEEEENERAR, st PEAFTRBTRELIN, FERAE ABBERAR, LAMRME D IE L8NSR EUR EER, RER
T EFHNMRBRARZERECEHN S~ mal, BEEART REMN~RBRERNIIAR, EZRISERBERESOOKANERME, MENESE153.92127T,

(&)

BELLAREST | RAEFER T /IR

B IF Fol vever,nﬂe Fofevery AGE

L el

@ FOR EVERYONE FOR EVERY AGE

BELLAREST BellaRestisa professional Australian mattress brand. In 2007, a formal strategic partnership was formed with Somnopro Group, a renowned furniture
BB manufacturer in China. Meanwhile, Somnopro Group was selected to take charge of production and quality control to ensure the highest quality of
each BellaRest product. BellaRest holds “For Everyone For Every Age” as its brand value and design concept. Based on the needs of sound sleep from
different age, it provides professional and optimal mattress products to ensure comfortable sleep and quality lifestyle. A new era of “Mattress for

All-age” has come.

BAHIF (BellaRest), BEMNZ U AR R 2007TFSFEZRRACUBEREALRABSEUHXR, HEREEALEAR~REFUARREEE, MRIEEH
RiIFsHraiRERERERIE. BARFRAWRE L NRENENIRITER, URRFER RN ERERENFRIZITHOEM, AIAEFRFRMEESRITRS
AT IE (2 R EBE IR AT R B T AL BERR R, AT T ‘2 ARE IR

(\ CENTURY'S FOCUS ON ZONING SUPPORT

. Established in the United States in 1926, Spring Air has been focusing on zoning support for a century. Spring Air has branches across the globe to delicately provide a comfortable
U and suitable sleeping experience to all.

XK 33 m 3 /R(SPRINGAIR) , 1A F 1926%F, BE£E, BEL H 5 KA. BHLRE AM, BEHE—(AREHRTE. 5D RS

KRB
o 2EMEA4EFEM Four Manufacturing Bases in China
[N B8 RFBERHX Guangzhou, Shanghai, Tianjin, Xiongan New Area
BB FRE M- FfE8 1335 Headquarter: No. 133 Wanfu Road, Guangzhou, China
EXZ H1E:020-8339 9950 Tel: (+8620)8339 9950
AR5 4% 400 188 1971 Service Hotline: 400 188 1971




MR/ @
VISION

Singing like a
canary

A show of
defiance

Conservative
VS. Labour

The Word of
2019
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Gordon Sondland, America’s
ambassador to the EU and the star
witness in the impeachment inquiry
into Donald Trump, gave his public
testimony to the House. Mr Sondland
said he and others had followed orders
from the president to put pressure on
Ukraine to dig up dirt on Joe Biden and
that the Ukrainians knew there would be
a clear “quid pro quo” if they co-operated.
He also said “everyone was in the loop’,
including Mike Pompeo, the secretary of
state, and Mike Pence, the vice-president.

Large protests erupted in Iran after
the government increased the price of
heavily subsidized fuel. Demonstrators
blocked trafhic, torched banks and burnt
petrol stations. Ayatollah Ali Khamenei,
the supreme leader, called the protesters
“thugs” and blamed foreign powers for
the unrest. Dozens of people have been

killed by the authorities, say human-rights
groups.

Britain’s two main party leaders
clashed in the first televised election
debate. The courts rejected demands from
the Liberal Democrats and the Scottish
National Party that they should be
included. Boris Johnson, the Conservative
prime minister, did slightly better than
Jeremy Corbyn, the far-left leader of the
Labour Party. The Conservatives’ press
office altered its Twitter account to look

like a fact-checking service.

Oxford Dictionaries has declared
“climate emergency” the word of the
year for 2019, following a hundred-fold
increase in usage that it says demonstrated
a “greater immediacy” in the way we talk
about the climate. ‘Climate emergency’
means a situation in which urgent action
is required to reduce or halt climate
change and avoid potentially irreversible

environmental damage resulting from it.
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20" CHINA CULTURAL TOURISM GLOBAL
FORUM PRESS CONFERENCE HELD IN BEIJING

EI T (T

FE_TRERPEXIRERCIEFERMSEILREIT

2019 12 R 10 H, A2ETHEKIES, cKBEHTBHSENNELEKEHTES 2019 FLEILLRENT
TBEEBRRFRE, U “BEXE. BEFL” AXH, WMETUVERRXBX—FNR, 2HNEFLHTEE, T
WLHER. WHEHR. REFWELNEERFRERT, RORIE “Bib~=RREHE" HSMARE,




CTGF 2%-
nFHH

@ £ETHKRARR. BEFSBEHE
@ 2RBETHERK

ENERESRK / BEEKDIHE
O 2RETHRSSKEIBEHE
@ £EBMTES 2019 F2I5

EIRBERHERRA. BIZREE, 2EBTFaEsK. BHEAESKRLAHKN, 2B~ FotlaaKER4E,
TREHEERAEEK. REPRICRE, MOUTERTESTY, EHFRERAS EBC £FREEWMH I SEAFMBEN, T
KBEEDEEK. 2EBHAFREERZIN»SSK. TESKEREASREIBTHKE, TROBEDESRTEK. &85
HEFESBERAFTNSATSK. PEXIRCEOAERSWMSHEES, MBLFER. #7ER. BERET. SULRES
AR & T B A RAREERS 1000 R AFR—F . HIHH,

S5kEN, #12 A1l BESFTE_TEPENREXREFELHESS LT EERFEMBEHNTZ 5T,

CRECC 2019

B

LEADERSHIP DIALOGUE




IR ST A/

MOVE BY TRENDS

A RSRRFE RGN 2020 5, M FHEXKR~LmES, 2020
FREBENNRBS! TETHNEXR, 2009F12 B, EH (XF
IR R AL MR IR E: “ EE 2020 FHE MR AR FTE .
R a B AGA B 5T AR R E KSR

TEEET, *IIHFLHRT%T%&E}%EE@EE@%O KIERR, i
ERFEFVHERDEE SILKEKA 13.68%, 1% 2018 F th E Tk = 5l
BERMIKE T 2.7 FIZHHAER, KK, RER” IV IEHRFRKNFEE
MRS B ERE 10 T2

B ERATHTER, KRR, WITREmA? ¥, M

36

20“' CH nm CuL
PRE

EDRG: 2B
Sponsored bry: Ching R
Asda P

20194120

Decersher 11 2N

TOURISM GLOS.
PRESS CONFERENCE

EHMl: EMHEANE Binane

b L LAY ] | M) WINPT —r I
A P el M i APV

2019120118 £0-RINNEE)

. sl (1 D Rl @ AT
.
- h‘
Ly
L]

HE KRB R LNTME? &2 SFAERSMIRREN R ESRE KL
LREAELTAENANEKREZE, B—UREMBRESKRTERE
ARBHEBEKNEFEEFTENESR LS. FTELXH=L, AZXHE
EEA. TEEERFET O EE. PENBESHFTERAH LN
FEZTEPEXIRERILIEE T 2020 F 3 B 26 H —28 BERI M
REFTo

B, FE-TRPENKRESKRBIZAREEFLITE . BRRE

iﬁéﬁ'i% EEBTES . WRBEDSED, q:'.b&%ﬂ?u:\ﬁ:%j]o
AEZRED "BHMA” AEE, UASSERM "FIROV=.



®

O TAEENERK. SREAREEREED
22K, TEESKERERSREISEKENE
@ FEERNFESTORIEE. FEMEISHTER

RATHIENS
® TAEENRITERK. SREF-HREERE
BOSRITRIK. FRIIR CEO SRR

(=

P

2
- T NS

Ti 1E zﬂh'

Ehaiy: EBmeEye
"-th--qwllh, LELF] Y [ e
Ak Pracitfr Vel A

CTIGF 2%-
BFHH

BEEENTE. KEFENNHR. RRANENAT" ABF. BN, KA, BHE
Rl (AR AR RIS 1000 AT HE, ButBEHE A ANBREEESERERERMAS
ESOREREFHRE "B AXSNECREMAHEHRSSHD. B3R

B, RERESRBEETE. FRI2IATHD.

F—, ZladE, BERIIH, BE "BURZE" , XEFVBSHH, wE k&5,
EMWTRIRE, WL WES,

EXRBZFEBT, WBLEFHASEETR. mBITERE. XBHRSERX, KE 2020
FABEERRMF L HRERZN?

ARBEZEBIBFERFEE . MBORER . BEER. BREANNEELREFRIRML.
BEMNIBRG, RABMEBRE, EEBEHN "TUEF" MIEXHRAMA =B
RHE AT AUG BRIV KRB /RNFTHAE, EENIHERESHIFIES "Hlem (X
WAMED ) ANE(RELTD ) BUE (mETH ) BRE (BXETH) " FiF8EA

FFREMN 2019-2020 FE (L FWH. BEEELIELATE) BB ERFT R
E R UM YE o e KE A s e KBS B ERAB O SEHRBYT, £/%.
EN. EE. R®RA HER. PR, FA G ERSCVZEHEELRN, BEE TR
PEXKReERBIE EEXAPERN. RKFTEEDESRE X,

s, 2019-2020 ( XAREHREHBIAYINGE ) BRSEHEKSEFLITLE. KEEERR
WHHELIRREIE S, AERERFMERET A E LA I L0,

BREH AN, UHHZBAIR, XEESEVHE, BEH5.

3/



IR /@

MOVE BY TRENDS

B, WTLERAT, SRk,
RSB CESDES LIES,

BHE—NEE, GRE—1FE, PE€DX, 23+ AFENEB
EHEE, ELAET AKX I ESKZTERZ, REM W T NIAHL
ey FaR, FREEFW A RN HA T ERAT

FE£DIRE— T EttRER "PERS" MES. M 201945 11
B8BHE,F_tRAPAESLIXMTFRENE KR EXNAFH, BRTHIR.
FEANTEEEBFHTHR, 2020 F 3 A 28 BB MBS I
4 IKIE B A B8

FITRETESDIRMARKSE "R THZRSHERRT
RG], MANE 2019-2020 FEMRIE. BEERBREE, ~IVERE
BPEIKEE( RSTRR =l 4, Rorrt = g ltth ™, SIS REE . HNE .
BEERTYLE ), PESERENMAE. BRRB. £5RESE, UE(H
ESCRBEA S ) M 100 AHEE~4~,

FTEEORAEELEE ETEOPE, MNr. BE. IF 5
LEERBEGE LERNENAE, AESDRNESG, XaFE4
MERE T RIS A= EHE?

EFHAFHAMAL LRAL BEA. ERABEZEFSSR, £

TR —— P EEE IR

BHRREREECESIE, EIRENKNE, LRBENZE K,

F=, BESVEF. MEAR, XFD "TWXEESH™X
MEER=" « "HIEERITERRE" , B2EE, £EX53K,

ATHER(KEE 2030 FTHELRINE) , HIHRESIRLH
EEMAW. BF. TE. FEH. HENFRLR, REHFHEHRS
B, HEEEFLTIE. EXEENE. 2EFH~Hs. 2KF
WArBRBEERATS S 2B BESRRERES. PEBEL
BNERE. PERIRERSHSEVAFTF N KBS SR M
MEZERE" o "HREERITERR” BERBRRES EETRIMR,
REF=ANRNATIER, B~ LEeH. hRERE,

s, 2020 FEBERAENZ S (FF) BEE-_TEFEX
ReXRizRHEET, SREVAEREY, BRETEBERABH
SMEKBNAVNMBRENTHEER (FRF]. SERBESL. kK
k), BEMS . BB SORIE RRK . BN kA P, R,
g, K. FF. Al SEERIATHALRE. ZEF. kE5H.
HEE

TEBERAFIHAMNKAZHEER “HEaXz" , SR "%




B RR FALKNERRGICIM T+ SR+ EE B
+2r U RHEE. kST NERBESETG, EARES L,
INTRAGHERHEETMOBERRES (™~ SORRBEELR
AHELETNEESENS. XBRE. IESKESE ), <8 "—
X—" MR XA, RIFBREREAL. TH A ERARML.
BEREEA K,

B, RITWMESHR o BRIt AM=SE “HREERITIE
Iz 2020 F&7 o

BIRS%E - +RPEREXRBIZERHITHEAN "HIBER
itz 2020 F=" BRARBESHNX —SmAEsle WL "ME" EFR, K
RYARGOEE . JERERERBEE. T MNERIBEESTRE EIEER
T T RANEIRMARITIIIER; HEASH T EBRWEE. R
ZRBIE. EEMIREESZREAE 2 FREBEATHLITINE
WME, gHETIER=ZERBARTOMNREE. RIKEBEE. B8R
LUt BR R UM B 0B IS Y E PR 2 vH U AR -8 & 2 IR TR B 5 R 1T KU

CTIGF 2%-
BFHH

BB E HIUEER IR 2020 F£7

HSFUEIE RIS ER 2020 F= " B8 TR L B SR .
SRR EANEE, B ET AR RIS X B
BRESZEE. BERE5ER. H5v. B5T BERARSHE HEEXR
BREE. REENTE. FARTSEE, AERREEERITK
N FFATE SR BEHMA RS, N, £ "BHIIE AHEE W
ERITRAMNE. BIVEERITHAE" SIEaRAM T, “HR
HIER TR 2020 £ BHAAR —ERERSWIER VT IR B SR~
N2

EZHER, BHEE, WBER!

T+ ERBE, ATEREXRSHLE SN TEIREKRIER,
BFEEN—RE, BN REEERIORL AT RAMLE T,
REFBMANKRS W EBRERENTE "MO” , EAMNEEEFE
TEBATHER CERT, BT EPEXREKRIZES S, SE,
BT A

39



IRy /

MOVE BY TRENDS

TECHNOLOGICAL NEW POWER
AND HIGH-QUALITY DEVELOPMENT

FHoRahe

SN e

K

I AR JE T 3R R i XA AR 2P0 & R XS
H2h0 2019 FEKFEFH XREICIE"

BeT, TRBEEDESK. 2HREHRAESBEERRISSSK.
PTESEXEREASRERHNKE, BESK. EERNEAZESK
SREBNR, WITESK. PESURCE0 %, FERE L& ABRIEIERE.
FFIThklr S B BI8E AREb AR, thEIRAE L & AEREBEI T Bk,
IETREEFEK. HIEEE CEOBFI LSRR EBEEF “SUUAMRERER
AAIL. HEREMNETIERS" (NSelE, EEEBA, £H3047) ,
FESm 2019 PERFEERALBELIZ" (FHL500 AHE) , KER
BESK. RUYMEIERE. BF LA ZEETLEAEER,

FEREFARERKE®. REREDSSKER. PEKRIEE

| T

<

-

HABRABSHMAIT. RERENAE = LAFAKHEE. EREEA
CEO #MAE. EFHERASHRE. IWHEAEEKEH. aREAES
KRF. BLXKREERTFR., EUEAEEKIE. MIBEKREEHE
BEERKTRE. IHEXNRKRAEAEEKEE. BREARFLRE
HAE=KEHIR. BIEBEXRRAEAEETKUERN . BRkiFER
EERPER. LAEXREAEEKEXRS WA LELF, B "R
EHeE, KReSRhE X—TBREFRN, BRT “BE2KkiEE
E R AN W FHER B S —HESD 17 MR EOR,

AL P

et ARy Ol

RABHIE, B



BH BRI

SCUANFRFER A PIC . BKHERN (B@AE 2. B2A£3. B34A£3) . 8k (AL 4) . K
B (B@AEL)  RBRKESK (BQAE1) ( AB8RGTEK (A@ELL) . IVE (BOE3) |
B (EE@AE?2) . KM (B® ) SRELFEERS




IR /@

MOVE BY TRENDS

2019*.5&&&.3&1‘2&
HiEaeE, KRS




CTGF 2%-
nFHH

kEXHMAERBAER B SAKFEER. Bl

FENHOREAEEAEAS ST EHES. L REFER 5T
Ee. R SRERAFREL D ETITRSHS, @ o

2019 FEIRFER % Rt

OUATENLBELK, SRIREFFFREER

QR EIREIE AMRFRERIER. FHThRILSEFOIE AR

O EIRH TR FT AT GRS

@FEIREILE AMRRSFRIERRARE, IHEEFK. (TR CEO BH L

20199 Bl iR Bl & Ritix

Blixfhnhee, KREHRE




IRy /

MOVE BY TRENDS

GATHERED IN BEIJING
TO CREATE BRIGHT FUTURE TOGETHER

P AL
e I . ISt Ak

TRKBENSTA “RERS, REIRK, MEEE, SIMER” RS, BAOTIH “BEASEEA. LEF5EITH.
REE5WMB., AAE54l, FRE5ERE" EXABENZENBIR.

TREEHSHITESK., EBEEHABASBEERETTISHITSK. PBEXKR CEO %#EFE—1TT 1211 H-12H, FEiE
EFFTHEERERER., PELESEAEEER. AEAEE£E/ AEBEELERN M. FRICEER. GECEBER. X
IR ERRMERATESRAN, MRTHE, ZEERE, BERE, EIFLEFHRELZE




FEITE:

118

HiFhEERERER
RpNe s XeBEERA

TE (B, HesxsBBEE
WHREEERE. FRBERE

12H

WG EER

( BFF &rbC bR~ Wi R FEE
RpEECIRER

= (5. AEEIRER )
RIFK B IEEE SKHEA

)

A2 A

EENT)

CTGF 2%-
nFHH

JINMAO #@/47#%

hESRERSEHR
BRI ARKE RN

FPEEXSRBDHKE. PEEXTRARTLAEERK R, PESXKR
RRREMEZALERKRE, FESXREERORBRXSRELEEER. HES
EmEREPOCEAME . EP.%EFW&E*B#JLZEEW@E%E%\ R E
TR KRB RAENRESHELBIAT AL BT RS, SRFEAMRAE
BE\s. HEHdz H6/HER,

KIERNBT R/ "FL+HFAB" ARNBREE, "RES -+ 998
B, BBTEX "RR . "WWEE (XEE, BT AR TSI ME.
EE, MBEFRAMCLYZE, ELMNENR, MRTHE, BROLAOE,
HEETFRK,

(A theeiz]

FEERERERAT B FLER (R 500 72 5 8841 ) 2T 4 H = 4= iB JE MR 0-F 6 ik,
AR 2007 FAEBBELS XL EMR LT, A 2005 FAK, “2R St TRANE F
500 kAMENE” #, 2019 F, “BK7 VA 285 LA NAEALE $ 19042, PEARE

TPHHERATRMTRKERE. LEERERKEE. ERZEWESFRAEBE. £2X=
LA RAKBEAREREIN IWT 2BE. EXWTHET S FLEENRE.,




IRy /

MOVE BY TRENDS

®) EXEEET1

HeasxEsREEER
BIHRTIRE &R

EXoRERBEEEAPEXR ZH. NeaXamBEEERHBAELRE, NEE
EEWBEERATL/ &It/ S/ EERIBAHTELE. %’]%Aimﬁ/@f’ilﬁk
THHE DR EKER LT SEELARIARTAHERRS, SRPFBARAETT HRY
#, TIHRAEZ,

FERNATHNEEESEWEEERAN "FHEM. BRE" B4, IRE “@BEL” .
“EERN AR = AMEEFISE SRR, AEEMESNTe, SEZNE
JEREE Iﬁjﬁﬁﬂkfﬁ,ﬁlﬂﬁﬁﬁﬁ%iﬂL1¢%§,§Hﬁiﬁ,¢yﬁﬁFﬂﬁ
R ES BRI,

BEislm, BERHREREMNLORRESRIFERRAERABRANBERHEFE,
AR

=
i& }; jE ﬂ}ﬁ/EbEl\sz\AT_ EE%I\/\-[//\O

[ tsed]
He L 2B BEEARAGHESE
ERBTFLRLGHAREEEDESTRL
3B EFETS, AAA TR EKE
JEouit: Hed. EWA. Eat. £54
(0RESHELES, ABADBELHRENS
AR, AF, ETFRABH=T L5464
BBEE. ETFTEFATFURAH L SHRE
Jo o AL FRIEITHAGARMZEH & & B e A
{2 FAaushikdd LR T EMAABE ST L,
REZARHEE B EO R ERESEESL
kAN 5 T 2020 SFAR, ALAFHRAE)




X EEGE

WANDA GROUP

FiE&H
ML EEERE
TABEERFEFEIRER. TRBEEREBRNRETIE, 7
L/@E&FT?X’HHHH@E‘K?EEE% FHRATIINTAHFERIRE,
FHERPEMAF “FROF, KL FTEBEEFR. ®IT.
BREEENE I HEAT :fflﬁ BRERADZ. 3R N8I,
THERFERMN BT TANHEEEEER, FERKNNE
%, FEMESERS LN~ LS. DRLXE, TREZEIKXS
EFEIREREAR T HNEKEREZ, EESMAXAFENEE4E,
HELRERDPZET PREUFTIE "ERXR XU AR (KA. KK B3 )’
HBEE. XHREYERBNEIL, KERESH M~ Rt ~50
ERAIRFEH o

(A Hat4]

77 KB JE RAABATEE T 1996 £, R UAAIR” , X2HERL, BE
B EA, ATBBETFL, BEREENE S LENSG), HEABELT, BEZL
k. BEFEZKBSHE, ATMASEEE - TR, 28BE -TEX
. BHEE - TRAEE, BHRAEE - FRRE, REBEE - TAEEF
BXEE SN, BATIA I LEE 88 K, HFEAAFLEE 130 4K, £ i
A 120 BT,

WPﬁ%%*ﬁiﬁ I’—.II
B EEEE/ANT]

47



IR /@

MOVE BY TRENDS

4 2 2k i
WAEE &
<43 b Vad P2 1.8 3]
VIPE %% % Uy i B

Il FEF6iCE
CCTID
AL WA E @
LA thiiz)
BRI A K RATRA S (R4 “BRDAAL” ) | R EAAN LK s
HEREEER, SARTAT, ALREEE FH AN, MATEALASEFAE T*"“’DE%@
AR T 0 AR F LB KT S, BRAOTHFAFAEBEEFEHE AL S, 04T ﬁiﬁﬁ_ﬂi‘i*@
® CREER . ER . AR AP BHEA. BT BER BFSRUR™ L RATA EAREE.

FEHROBEFAZERVRLRZIERE. FALBRERATE
FUHEZRLELRERE, SHLBEARBEEERLRAZ
BREEK. FXTLBERBEERBESRLEIAEXEEEME
EXMIARTALEEIRS, SHRPARR#T T RES
BIZ0%, Ait—SEEEE T &t
FERNBTHALEXE T0 BHEAEFRANEIER
xR, FEEREERHERE. ERRE. FERE, &/
VEFREIE, ERAR~ W/ NENES . EHREREM
HERE iz, E. 7. B M. RS ABNGTEK
BAENTBER “FAslHE, MBXRA L 24N
TR, HERTEBBHBPESDR - Bo&BEE.
BEENR, WERERE 100K, ML T EEE LS MEE
BHNEFHET. REBBENELFHELCLEER, BIH
GEETERE" o SEEES HR. BH. R EE”
KRR, ZEIFEARKOAD LS, TABESLHE.
RAGERR, —EAXRMWEE, Btk




% £ &

H OPFPS O N

O

AEtIRER
RS, TEED
FELUREASRE SH. FEBSFUMEBAEEBRLHRIT S EOTRK
M EBEHPORIBRELEFWE, E5EELEEEEARADVELEEBRREM
KEBIAFTALHBRZARE
ABEMBNET MAHA 2B 5 54 SIREHAKSITIENINRE T T MR
"EBETE" , BREN "THEMEX NERESTANE, "@5TE"
BEBEREE. SWmEEAAE. BELEE. BREE, HHEERRFE.
BWmEMEL N Tmk, PRIEE. MBEES. 2. 9hTE. SntHE
EZuNIFON

SBEIER S

-8

S

(A st4]

Sk AR B R LT 1992 SF, 1998 SF A A B IR KT £
WBET, SAGNRLEACRARLEE, Wk, BE. ~L
B Wl I A AR AR S AT L K A b,
AAEARNTFRLGTEARE, RitIF L &R 3000 7 o,

R, MAHA 548 544 ¢ B BB AT 9 TA A4 7%
FREM BAOTE” 6T AREEMALEH X TS,
ateoh2E A, MAHA B R 48, FRKRAALI 4
MR B “AHRAFHR , CFREEL AEH
EENMKF A, BAZREAKS. MERARKS. BE
¥, Lk, DR, MATRITM. FEEE R KA SPA. FI
FARR SN, RALEOLEHAE PR HEE G, ¥
R34 KR TR,




IR /@

MOVE BY TRENDS

SPTUIE] O
iR | A# e COFCO Cor gum 0 ;| ¢
J corco | GRANDJOY -

KAt A S5 F R i B BR A F
ARE, WMEEE

RIFHZERBEESKEABEEATIRZIED
EofE. KEBEREESKEAAZEEEATI KM
ANBEERLLEERME. RUUHEREESKEAR

EENTEEEERD BTN RIEERIEE

SKMABEEATEARIFEE (HBX) B2 KIF
KM RIEHEREESKHEABEEAS KA
BEENSRELERRFB. KEHERBEESKEA
BEEATBEEENSRTIERREZHEIE
MRAHE RS, BRIFEARANBERZEE
REEREE=

EREBNET RIHHIERIE T IERERERE
JE. LW EEBREHEE. =X REESHEEE
ELEMNEBEEBR, HERNABTTFSE5/8EE

E‘E} L\/

K B AR B A EUE BB “JE A B (Le b sii]
Joy Hotel) ™, ZOBEGEABIABHARE R, 1 KR A A IRA ) (AR “KBRAIT ) 2P REE (#7500 B % 134 42)
BRSO TS, SR, W, Kb S A A
ERBEESKEAEEEQAIKELEEEMAE rz—,

SRENR, K “HEBIHFE" BOR, HEHKEA RPLRIEI M I R R, A B + 8 IR, BEAK; A P
R CAMRET , REEE, EEEE, B A SRR AL, 81460 B KB 3 5 A KA, 9 AR AL R A

[—

SMMEAMLE

\ :' ‘&t ‘ 3‘-,

\

po .i._ﬂ?%ﬁq“

*

| c

o0



PRI 2
AWk b g 2
VIP ¥ 55 7% %515 1) 4] (Iﬂi/'-ﬁ k)

WA e 44 B Gisy, B4 A5 e -

K E thesk pdbiEyi %%iﬁ%l@ e Ny
PESXEEEASSRE R LN 4O REASLE BT . FEmF VT RRLE

w8 gk AT AR éiﬂ%ﬁl—%@ﬁ?%ﬂ%mﬁ%%
mRggER (TEN) BEBFRAS CEO WA AEURER - FEMTEVHREHEP O DRIE
EFEE(TM) FUEEEARATINTESE BER G4 UREH -B8EELEEEARATIIRIE
RERIEZ S A IHARFTEARE A £ REBEREESKEAEEENSRAEHE

BEE  BERXUAMRESEERORIMRRA. BEXREELTE ERE RKREEREESKEAZEBAIKEATEETS
PEREFRE~ VAR, BLERESID T B REHEREREE %k% NBEEASAESETAR

# | EREHAFRAIRLRRE PR REBIEREESKEABER A SHRAIF R (8% ) 8ok

FEE  TERILEHTATLAERATIESEK # F AiHEREESKEAEEEATKEAE *EW &%
EBREELEERALRERNTIEEK HEEE ANBEREESKEAABEEASEEEENSAEE

22Xk HESEZEREASHARBRALE WiEE BREERSERAEEK

# & HESEREE lﬁﬁkiﬁ@*ﬁﬂ%%ﬁ K0FE SRE (EHF) REEAESL2A21E

KEH  HEESARREARALEBEILREA HRET  FERNMBCRERNTEXERRE

B5ERF HEESXEERSE lﬁ&%ﬁ@mem% oK BUTRUIZRBHERERATIESEK

= # FEESREREASGEER OEAMI i ARINTEERPERBRATITESK

EEEW  AEESRRRERSHL RS AR HE PEBL - FOWAXHNERAESK

XEE HEESEEREEREASHELZRITISRE T i ZERBEEBRERMERAIEERK

B % EesBREREEEHTEXEHRK =N TEREEEEBRASIZAHME. KBEETORRLIE
HEaESRBEEERARH KEWE  EMTEABMIVERERATIAXZYN

= F  HEAXSWEEEERRL/ BT/ B/ EEEEH XER %Meﬁﬁmﬂ&ﬁmﬂﬂkgpﬁ%

KR 2 NESESEEESEEAFALTHEE DS ‘maE  ARERFI ( ) B AERA SRS RIELE

THE  TEREREEFREIER A dEmEX &H%ﬂ&ﬁ@“TAﬁA
TR BEIE R E BN EE R @ ¥ CHEERS ZAARFFARALE

T # JRAERERNEHRERREE Bk FEEERABEARAIESTZRE

T F FHRLBEHRESR. 2] XEE 960 [ (dE ) EFREF RBRA S BERIE

B #  FHLEEREEELHAKE F Ok ek

PR HERLBEREESIHEIRRE FERERSMER . HIRTEAREZSR

eer SHLEREHARBRESTOLERE

Ol



IR A oy /G

MOVE BY TRENDS

GATHERED IN SHENZHEN TO VIEW
THE PAST AND GAZE INTO FUTURITY

SR
BB RE AR

TRBEEDSTA “RURS, RBRIFK, MEERE, SIOKXR" WRE, BATXI “BREFSEER. LEF5RITA.
RES5WME. AXShl, FeE5RE" AREETZERBR.

TREBEEBLPITER, EEBEHTBHSBEERIBTISHITESRK, PREXK CEO %%—1TT 12 A3 H -4 H, ®Iff “#
SEXETHRRR” RYEF S BEA, RTHE, SEEE, BERE, #a~LelFthRL R #E, ARINBREERTT “S
KRB RBEEBRE - ®I” , MEE, GEH, BRRE!

‘
)

X .
3 t b A : i ]
T b . | 'S T i
_ . . R - W p. P LSk ) L] s
i
i ! 0 e ¥
3 . ' B —
d__ Rl ¢ | I e - |
s o P - £ ]
T . T . L
, I 1 :
= P = | : 3 i
, 1
a1 T r
B L 41l : :
4
. o [ 1] = .
ek & U i
Ty -
TR '

’

i”||||
!ﬂ
|

il

i
e
] 3

i

LLLLL




Wi
BEEEAT

R B AR TERKAEE—TERIENBRERT 5,
FARBEESEKOKERR, AW L RAIT, W4T T |

BHFENNRERS00E-BHAHEALT TN, AxBELHE
BT 258 E RSk 5 BT L, £ALEL, S, RETEE, Ff
ERLSHEIZZHEE. HoBBE. REANE. HFQMF. AAT
EHFLBiREE 18 K, EAFEY. AFHIMETLOHHEE 20 3 F,
EAELE, ABEATHELEETR! BHALFARLESRFHLALK
$ie, BHBEENAREBREHARBERT A>T FalaKEL,

ol@]®
®

OFENITEK (£) . IBEEEESEKKEK

OIEMEEESEKKEKK (£4) . BEBEEEATARERENTE
Micheal Issenberg (/£ 5) &

(O == LM

@FRIMEFR LR HIFEEHITE Christopher J.Nassetta (£4 ) .
BREEESRIKERK (£5) %




IR /@

MOVE BY TRENDS

E&: HRAEEZITEKR

HEL(BEE 2030 FTRHELBNE) , HIIURERMFEEINTM. 5. TE. FE. HENFTELE, REEFHBEAZ RN,
HESETLITE. TXEEDS. 2BREHR7ES. 2BBEHA B2 RABRT. 2HEH~FLEERATHS. FERELE AR
RES. PEIREREHENAZFONN " TXEESHEXEIMEZAS" . “ERBEETEKRE” HTM_+F¢IIH%ﬁ%hL$ﬁ
Mz R, REFBSNRRMATIER, B~V EH. hEX R,

FUAE R ZE MEL, RIS KAR—TNEEIST CCO BBBTRITITESMEB A/ ESK . RITTREFREEBNE
EAT%$kﬁu,Wmﬁﬁﬁﬁl%mﬁmmBﬁA/%$k\WW%%W&%WW SKHBE, EBERITREABA/ EEK, &
WATHRSCBIR R GG A /CEQ AR3CAE, PLD XEE VTR ( &FE ) BERASIIESZKINE, RIFPPEEEAEEK. CHDEBIEE (ER) &
WESMEBFKIEFSEMZITVMARTA, 1T HFRUBERITHKE" &858, Fa “HREEETIRE 2020 £ MEdlER -
EREREERHETEL,

B

£IRE=
CCD &Hi# it InESAT

CCD FHARFEATFF S EFLHIFARL LML, £ 2T H
B IR % 5% 8 JE se e R £ L o) E N RRFER S, R BIFRNASRIEE
J&F N Z—, 2019 5, CCD AR P RE LM LA 500 7B”
AEB (EREF) £E 20135 10 A 9AHREE ENLTE KHEL P
LIN% 3, 3FAKFT AL, 1IDA, D FHTABFE N RF LA,

EASTERN HOL\DAV INTERNATIONAL DESIGN INSTITUTION

B O OO

A BEERRITIES
HHD & B &7 EBRi&it#144

HHD {8 B 4 o B BRI it AUt 2 &3k Fe & 4 B MEE JE & it duth, it
BEJE RS £ AR R EABE F AR REE B XA kAR, H#
BHAELFBCNF ST, 55 TIEE SR, AETA
T 200 AR EFRIEE F LR A, AR E PR ESRG—IRLE

HH R B 3R 75 B a2 w4

R AT bk £,
PALL LI DESSSM COMSULTANTS ) ©OLLTD

HERDER B ARLE

“PATIZT” BISE
PLD Xligigitia ( & ) BRAR

PLD X & #HER A PR 8], & B AT R A4 ) 69 B IR L iE
FHREFANSZ—, PLD Eleftibk o FT £BE . RNTBEE. RKMNE
TR FARBEAEATTARN, BHEAEEESENEEN L3
HERTELS,

o4



CTGF 2%-
nFHH

B

DESIGIN

AR R

RLHEER, STEF
AR Z EIR TR

XA JE = 9 B F 5 AT o A AR AR T 2005 L, R
BAAMRKFGEANRANZ—, XIRBEZR AL KR FH)ZE5H,
BATHBEE. B BER. 2 FE X LT LR T LT N ET45
SIS

. CORES HMES B DESIGN (K

BEBER, EhES
CHD &# 4 EIE ([ ER ) &ITESA

AHERAEE (BR) ZFFHH, L—FF LGB E RN,
FETARIFHBEZR R T, A E5 XS eBERTAD, %
BANYAN TREE. JW MARRIOTT. TANGLA. RAFFLES. CPOWNPLAZA. SOFITEL.
SHERATON. HILTON ¥ HEFRui% Bk, CHD A&, Ryl FHE NG, 7
L& KAR T RT S, AR EGEMT, CHD B Vo 4 8045 348,
BH Al Mk, Ak, FE7 HA, ATERARFPALE 2B
P,

R SRTMESREGEBRE (F)

12A3HE, "SKINBERREEBRE - RYI” E2FELIORIANBEEST. RIANEES FLERFREF S /O REH R 500 58 - F
ZERARAENE, BEA—RNMHRE, MWARIIFHIR.

HE (MERITEK. PREKRCE0), &R (R 50058 - EREREARRZRASEEALYD. SFATEEEROCEH) , FEE ORI
WHREAFEQADESRK, RMKRSRMSZRRER) , BHER (BEEREEEARESFEK. RMAEEIFHERESK) , 5L ORMER
BEEEEADH. RITBELHZRTRK) , WUTFR (AEEARNTES) , RiE (BEHKARESEK) , KBS ( ZEZBEERAESRK)
SRV REF. FREFE TEREBE

RIS . CHD HARNEE ([ Efr ) RITESH

BEECHGEMNDT. ISsRIHELO (RI) BRAS







SOCIAL HOTELS
NEW
CHARACTERISTIC
OF URBAN LIVING
ROOM

AR )
“WRili )T B

WHALLSE, EEMEN EZHWRE T EEHEN, MANX TBEERNER, tXSHRT “ER"
X—IfgE Lo BEEEETUAREMETUEFARXMETETL, HEMNER/SITTFHEZGFE
BIERMZ N, RinTiZEENGEEMBLAT, ERER, HXBEE, EHLSHIRTIHHN
EE, WS TASRKREEREETUALTUARERALHXE, BETURHRXEMERE, 328
BIE, R THESEHE— I8 6, ENEFRANHZITIRE-—SELEE, LESEFR
ARIBEER “HEE” —BEEATURARZH “BHET” .

MBA, HZBAENTEETRE2M4? BATHIBEENEZRREZINMA? EMNIEEBE T WL
AHERER? AxAMERETEMRXERNS? RNE=ZFARITSE—ER,

For a long time, profits of hotels have been limited to revenue from rooms. And the understanding towards hotels has
been restricted to sleep. As the hotel industry tend to empower hospitality industry with lifestyle, budget hotels with undesirable
profit and mid-range market with more competitors. For the recent 2 years, social hotels, as the key to take up more share of
mid-range market, have attracted the attention of both traditional hospitality industry and cross-border players. Social hotels
break through the single function of “accommodation” and design more themes, creating new characteristic for the young —

hotels as the urban living room of social hotels.
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We cannot ignore that for these three years, social hotels have become

attractions. BTG Homeinns Hotels, Huazhu Hotels, Plateno Group, Atour released
their social hotel brand in succession. The emergence of social hotels shows that
mid-range market has been targeted to play up to the young generation.

Social hotel is a kind oﬂif‘esty]e hotel to strengthen social function with
openness and connectivity. By interior design, function establishment and theme
events, it attracts its guest to go out of their room and enjoy social interaction.
It also encourages the locals to have social interaction there. Compared with
“accommodation’, social hotels lays more emphasis on design, public space,
association and community. These elements are used to brand marketing and
loyalty to the brand. Whether they can please the young and whether they can
succeed in the mid-range market if they manage to please the young remains to be

considered.

Dual Function of Singlehood and Loneliness

According to the statistic yearbook, the population of singlehood has reached 0.24
billion, which takes up 15% of total generation. Beijing, Shanghai and Guangzhou have become
the area with the most population of singlehood. Singlehood economy has become a specific
consumption market which can be equivalent to infant and children’s market and senior market.
According to Economy Daily, the annual singlehood consumption has reached 13 million

billion yuan. 57.69% show that they will pay for getting away with loneliness, among which

more than 40% will cost 1000 to 3000 yuan and 34% cost 3000 yuan to 5000 yuan. From the
characteristics of consumption, convenience, pleasure, spiritual ballast and self-development are

main fields.

Insufficiency of Strangers Social Interaction

Attributes of Social interaction have not showed up until a few years ago. Lobbies and
coffee houses are both places for social intercourse. The new social hotels mentioned in this
passage focus on stranger social intercourse. In other words, it focuses on how to bring strangers
to the same place to associate with each other. So, it is necessary to understand stranger social
market necessities and insufficiency of the present market.

For stranger social interactions, it is defined as the intercourse between weak relationship
or none relationship. There seems more needs towards stranger social interactions among young
generation. According to the data from iiMedia Research, the user of stranger social interactions
app reached 0.592 billion in 2018. And in 2019, the population of total users will break through
0.6 billion to 0.622 billion.

To Please the Young

To please the young, workers from the hospitality industry have tried every means. In
general, they can be summarized into several ways. First, to enlarge the area of public space and
equip it with multipurpose. For instance, they establish small odeum, indoor stadium or cinema.
Second, aiming at specific hobbies, they hold off-line activities. At last, they combine IP to boost

their social characteristics.

Ol
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The party moments after the meal are more attractive than a feast. The
shining 1ights shone on people with 1uxury dresses. While drinking and socializing,
guests transmitted signals by their eyes and smiles. As usual, they looked forward
to the moment when the DJ dropped the first beat to start the carnival in the

middle of the night, which makes the party extremely charming,
C / O

In the context of the times, social hotels give traditional hotels a chance to transform
by self-innovation or acquisition of shares. Many hotels have been successful in the case of
transformation, others want to "snap in" this hot spot, and the crucial factor is whether the
design of the hotel is attractive enough. As for hotel designers, the most difficult customer group
to satisfy is the ‘millennials’ They have to achieve the quality and efficiency required by the
post-80s generation, but also to meet the social needs and aesthetic standards of the post-90s
generation; the most important thing is enough diversity” to gain compliment from the post-

00s.

Ritz Hotel: Celebrity’s Living Room

The personalized theme and gorgeous design of the ‘urban living room’ acted as the role
of party DJ, stopping passers-by, letting guests linger, and opening the door to the hotel's social
attributes. In fact, as early as the last century, five-star hotels have assumed this function. The
suites of the Ritz Hotel in Paris were Coco Chanel's special home during her last years. The
hotel's lobby and restaurant became her meeting and living room. When Ms. Chanel stayed at
the Ritz Hotel's 304 and 305 suites, she brought ebony lacquered screens, candlesticks, velvet

sofas, paintings by artist friends, and even maids. Let the suite to have cozy atmosphere, and give

this space an elegant style. Here, she entertains guests of the Chanel brand, which seems more

private and low-key. There was also Hemingway, the author of The Old Man and the Sea. As
soon as he returns to Paris, he would definitely stay in the Ritz Hotel, talks about politics with his

friends, researches horse racing, and even helps the bartender bet.

Mama Shelter: Take Off Your Coat

Originally it was a small concatenate hotel in France, under the clever hand of genius
designer Philippe Starck, the brand's "two chicken legs” signs were hung in Paris, Los Angeles,
Istanbul, etc. This hotel's brand image and Slogan are full of hippie style. The hotel logo is the legs
of a hen. It seems that from the perspective of a little chicken, it is warm to run under the wings
of the mother hen to gain a sense of security. It is actually an interesting metaphor, and the hotel
will call itself Mama. Signs inside the hotel always makes people smile, such as ‘Mama Loves You ©
In addition, the most obvious design element inside the hotel is graffiti, which extends from the
ground to the ceiling. Each blank is a canvas inspired by the designer, and the unique swimming

ring bar lamp becomes a unique sign here.

RYSE : Make Friends with Arts

Hongdae, Seoul, is the central area of Korean trend, fashion, art, and food. If you live here,
you have to go out. There is such a hotel, once opened, it has become a popular spot, and really
hard to book a room.

The RYSE hotel by Marriott, the world ’s largest hotel group, has become a distinct social
venue with local cultural attributes. It has stimulated the pulse and communication of Hongdae
s local streets, giving people a pleasant and comfortable sense of living, It transcends the concept
of a pure hotel, and is intended to be the center and pioneer of culture, and has aroused the

repercussions of creators around the world, thus becoming the landmark of Seoul.
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When it comes to the history of social hotels, people have to put their attention
and a lot of coverages on ACE HOTELS. At the end of the last century, the emergence
of this amazing work has overturned the hotel industry’s long-standing independent
"barriers" and has been rated by the New York Times as "the most creative original hotel
in the United States." Today, a large amount of users share pictures of ACE HOTELS

on social media such as Instagram and Facebook.

Tiwenty years ago, it was difficult to imagine the completely opened hotel public spaces, which
even provide food and the public area for free. Back to 1999, three punk youths, with no hotel
experience, were determined to make it all happen and thus reshaped people's understanding of
hotels, tourism, cities, and communities.

The first step done by ACE HOTELS is to make the hotel a public community for all travelers.
Evenifyou don't check in, you can visit here for sightseeing, shopping and socializing.

At the time, the founders of ACE wanted to turn the hotel into a "community’, and travelers
staying at ACE HOTELS would have constant artistic inspiration, social needs and activities that
they would like to participate in, rather than "doing nothing at hotel." The main customer groups of
ACE HOTELS are young people working in the art field. Hoteliers believe that hotel design is very
important if they want to successfully attract younger generation.

In each hotel of ACE HOTELS, people can feel the active social atmosphere due to the
ingenious design of public areas. First of all, the hotel team is not committed to the old expanding
model. The amount of their new hotels throughout 10 years does not even exceed the one year of
chain hotel expansion. The team believes that hotel location, design, and the creation of public areas
are more important than the number of hotels. It is true that a hotel near the commercial district and
office buildings is definitely not as attractive as a cultural exchange destination like Shoreditch.

ACE HOTELS is really successful in Europe and the United States, but when the team
managed to enter a new market, they seemed very cautious. ACE's first goal outside Europe and the
United States was Japan, but the opening plan has been put on hold for several years. When team
members choose partners, they have to go through several rounds of screening, because they don't
want ACE brands and flags to be abused.

It is true that the social attributes of each country and region are diverse, and how to enter
new markets is always a problem. When asked by many Chinese hotel brands whether they have
international development ideas, they bluntly said, "Don't force two things that don't fit."

If you want to make the achievement of ACE HOTELS in the Chinese market, the first thing
to break through is the problem of Chinese people’s social interaction. In 2014, the Alibaba, which
has a large user base, launched a social communication APP. According to Alibaba’s 2015 financial
report, the monthly active users of the mobile e-commerce platform in September 2014 reached 265

million. However, the APP is difficult to enter the market.
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Faced with the legendary title of "The Godfather of Entrepreneurship’, Ji Qi wrote in his public account: "The

so-called legend is that the times ar

value of an enterprise, the fusion of feelings and careers, and the power of ideas.

Wang Yangming believes that heavenly principles exist in
people’s hearts. The so-called mind is 'Li’; in fact, it is the values
that they agree with. A value that is not recognized by one's
own heart is not rational. Three times in entrepreneurship,
despite heavy obstacles, Ji Qi still insisted on his inner ‘Li,
opened the way with peril, and won in danger. In the hospitality
industry, his name represents an investment project that will
hardly disappoint investors, and fierce competition behind it
from ambitious investors. Ctrip, Home Inns, and Huazhu, the
three well-known companies are all created by Ji Qi. Some
people have calculated that the average time he took to lead a
company from its starting point to going public was less than
seven years. Speaking of going public, the world regards going
public as a sign of corporate success, but Ji Qi believes that
value creation is more important.

The question of knowing and doing has always been
a question for philosophers to think about. It is not only a
philosophical issue, but also a matter that is closely related to
our lives and work. In other words, the problem of the unity of
knowledge and action determines to a large extent our attitudes
to life and spiritual practice. Too many people are interested
in how he has succeeded in entrepreneurship for three times,
wondering how to create wealth and how to manage business.
He simply published Founder's Notes, which is different from

other successful entrepreneurs who have dictated some well-

known sentences. Each chapter of this book is an excerpt
from the text written by Ji Qi himself. The book contains his
life experience, career experience, and understanding. After
reading this book, you can understand how he is compatible
with three roles at the same time: an IT nerd, a literary youth
and a successful entrepreneur. As a person who loves life, life is
his greatest inspiration, and has given him an absolute aesthetic
vision.

Conscience is the core of Wang Yangming's theory.
Wang Yangming believes that everyone has a conscience and
does not need to ask for it. It is our nature. Therefore, to be
conscience is to extend human conscience to everything. In
work and life, Ji Qi takes the ‘theory of mind’ as his belief, and
the book that has the greatest influence on his life is The Book
of Biography of Wang Yangming. Because of his passion for
thinking, he often thinks about the ultimate problem of life.
He believes that the simpler the life, the more free life is. In
college, Ji Qi majored in robotics, and learned lessons on the
basic of materialism of Western philosophy. The antecedents
and consequences, logical reasoning can be followed. But the
mystery of philosophy studies is completely different. Wang
Yangming advocates that "nothing is outside the heart, and only
your heart is the only truth." That is to say, although the value of
things is limited, the human heart can give them infinite value.

In the idealistic world, Ji Qi feels that it is actually difficult to

ow the times created you." In his opinion, his "legend" is actually created by the

start a business just for money and to be an individual, but if
you take this process as fun and watch the company grows and
grows, you will have a sense of accomplishment, and you have
entered the idealistic world.

In fact, many people are doing" Danshari"(refusal,
disposal and separation) today. This is a kind of life simplicity,
leaving out clothes that are not worn, useless furniture, and
even people who are not socially aware. Ji Qi also found inner
peace in the subtraction of life. He retired from many WeChat
groups and president classes, and even closed the view
permissions to ‘moment’ There was no TV in the bedroom of
the hotel room designed by him. He bought a lot of cushions
and wanted employees to practice meditation and realize in
meditation, but few of them insist doing it. In an impetuous
society, most Chinese people work only for their livelihood,
and few people can spend time exploring the value of thought.

"No one will refuse incense, just as no one will refuse
the goodness oflife." In his book, Ji Qi unkindly admits that he
does not despise the money, reputation and status that have
been harvested for many years, and enjoys the freedom of
wealth. For a person, the true spiritual "belief" and attitude are
more important. For an enterprise, creating value, finding the
meaning of its existence, and benefiting society are the most

significant.
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Having entered into the mid-to-high
end hotel market, CYTS Shanshui Hotels
Group now becomes one of the top groups
among the CYTS which achieved 493 million
yuan revenue and 13.84% revenue grouwth
in 2018. The president Mr. Cai Haiyang was
invited to tell his own hospitality business
philosophy which will strongly shake up the
mid-to-high end hotel market.
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