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Backed by World Tourism Organization (WTO), China Real Estate Chamber of Commerce (CRECC) and other
core resources and platforms, China Commercial Global Investment (CCGI) focuses on providing a wide range of services
for customers, including valuation, intermediaries, asset management and consultation about investment, sales, mergers and
acquisitions of hotel and tourism real estate project.

As an investment management branch under China Commercial Group, Global Commerce Alliance Asset Management
Co, Ltd. works hard to provide customers one-stop integrated solutions to meet their various needs, by close cooperation with

Credit Suisse, Christie & Co, Jones Lang LaSalle (JLL), Shine Assets, Goldman Sachs, Bain Capital and other organizations.

Services

Providing global asset allocation channels and investment consultation

Opening Credit Suisse head office accounts and capital access services

Seeking domestic and international acquisition projects of hotel, commercial and tourism real estate
High-qualified hotel and catering property recommendation

Property leasing agent for hotel and catering brands

Property valuation / Due diligence

Investor introduction

Operator selection (national or international hotel management companies, property management companies)

Handling with NPA (non-performing asset) and dispute mediation

Contact
Tel: 020-89899228
Email :13763328888@139.com
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Flying with the Wind of “the Belt and Road Initiative”
Linkjng Win-win Opportunities in Asia-Pacific Region
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CRECC Haikou Summit
2017 Asia-Pacific Hotels Cooperation Forum
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FEFVHEESERERRER
FEMSRFERRFT R ORR R
SETHFEF~FSESES As the famous saying goes, ‘Forewarned is forearmed.” There emerge some new trends and development models in
SHRBEM AR EERAFRINTRK
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tourism and hospitality industry that we cannot afford to ignore.

TKBENSERE For example, digital concierge services, sharing economy, demand localization, continuing growth of short rental and
zgggigﬁﬁg;igii K travel focusing on food, are and will be what the industry pays more attention to.
'Eﬁigg%gg%iézggggggﬁ¥é ) A In addition, it will become a big attraction for China hotel industry to develop hotel catering socialization, and healthy and
il k= EMBA B¥AE & 4K featured catering, by conducting cross-border cooperation with local superior resources.

Along with it is the appearance of some refreshing innovative products, technologies and development patterns, which
Xian Feng will have a huge impact on the industry and the behavior of guests.
CEQ of China Commercial Group (Asia) Investment Co, Ltd. According to statistics, the EU has a population of 500 million, the United States 300 million, South America 400 million,
Executive Director of Global Commerce Alliance Asset Management Co, Ltd India 1.2 billion and China 1.38 billion. China’s urbanization rate has reached 57.35% in 2016 and will exceed 60% by 2020 with

Executive Director of China Commercial(Guangzhou) Investment Co, Ltd.
an urban population of more than 8 million, which is far higher than that of other countries. Hence, there is no doubt that China

Major Social and Industrial Positions: will be the world's largest hotel market at the fastest growing speed!
Member of Expert Committee of China General Chamber of Commerce(CGCC)

Researcher of Tourism Research Centre, Chinese Academy of Social Sciences (CASS)
Managing Director of China Real Estate Chamber of Commerce(CRECC) ushering a prosperous market, which will last at least 10-20 years. Based on the pace of development in recent years, it is
Executive President of Hotel Investors Association of CRECC

Executive Chairman of CRECC Golf Club
Chairman of Asia Pacific Hotel Association(APHA) brands, and will gradually perfect their hotel network, operation center and chain stores in South America, Asia and Africa.

With the rise of large-scale holiday market at a high speed, promoted by information flow, China’s hotel industry is
predicted that in the next 20 years, China’s enterprises will purchase a number of mainstream European and American hotel

Chairman of China Hotel Celebrity Club As the future arrives, how to build a most profitable hotel and how to manage it to make profits? Around this issue, we
Publisher & President of China Hotel Magazine

Producer of Entrip (China's Top New Media & Social Network Platform for Business are going to discuss the strategies of the whole industry chain, involving project planning, positioning, site-selection, research,

Travel) design, construction, decoration, preparation, opening, operation and maintenance etc, during CRECC Haikou Summit &
FOUI}d%ng D,lrecmr‘ceneml of Sun Yat-Sen Um\fermyAlummAssomnon (’?lf(“lub ) 2017 Asia-Pacific Hotels Cooperation Forum, which will be held on August 16 to 18,2017 at Hilton Haikou Meilan, China.
Executive Vice President of Sun Yat-sen University Real Estate EMBA Alumni Association

Founding Director-General of Sun Yat-Sen University Alumni Association Golf Club Ifyou do not live in the future today, then you will be 1iVing in the past tomorrow.

Executive Vice President of Sun Yat-sen University Real Estate EMBA Alumni Association Future, we come for you!
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TOURISM INUSTRY CAN BE A BRIDGE
CONNECTING THE WORLD
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Ctrip cannot agree more with the opinion of President Xi
Jinping: If the “Belt and Road” are likened to the two wings of a
soaring Asia, then connectivity is like their arteries and veins. As a
platform for people around the world to live in harmony with each
other, and a bridge to exchange from different civilizations, tourism
plays a significant role in promoting world peace.

What is the meaning of traveling on earth? Many celebrities
have given their answers. For example, Mark Twain once said,
“Travel is fatal to prejudice, bigotry, and narrow-mindedness, and
many of our people need it sorely on these accounts.” Over the
past year during which disasters like the Syrian war, the refugee
crisis, the hurricanes and the earthquakes etc. clouded the world,
traveling has a crucial part to maintain world peace. Also, it can
teach us a lot, just as Saint Augustine said, “The world is a book,
and those who do not travel read only a page”.

In Samuel Johnson’s eyes, the role of tourism is to use reality
to constrain the imagination: not to think about how things will be,
but to see what they are actually. We can always see different things
through traveling, no matter how the media draw the pictures. So
when you set foot on the land of China in person, you will find the

miracle of its rapid economic growth, the high-speed rail and road
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network, and will be impressed by its young people full of passion
and hope, not by an incomplete China full of pollution and piracy
in some media coverages. We hope that people in Europe and
around the world can share the success of Chinas development.

From the government level, there may be many
contradictions and conflicts between countries. But from
the personal level, there is much in common with regard to
people’s values and philosophy. Travel can make face -to -face
communication closer, as we hurdle barriers of language, border
and way of thinking to understand each other, an show curiosity
and respect towards different cultures. We do not judge, but
embrace difference, precisely due to which, this world turns out to
be a bright and colorful place. On the other hand, disputes can be
solved by mutual understanding and cooperation based on same
values.

Tourism as a sunrise industry, can effectively promote
the cooperation and exchange between China and countries
and regions along “Belt and Road”. We hope to strengthen the
regional coordination mechanism between China and Europe,
and enhance policy communication on tourism visa, port

construction, tourism route construction, and tourism investment
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Sun Jie
CEO of Ctrip
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etc. by measures such as increasing direct flights, opening tourism
charter flights and travel trains, improving facility conditions of
tourism ports with focus on the construction of cross-border
tourism cooperation area and international tourism port, as well as
promoting quality of the scenic areas and services along to create
high-quality regional tourism lines.

It only takes 37 years for China’s modern tourism industry,
which got started in 1979, to score remarkable achievements,
topping the world with the number of outbound tourists and the
amount of outbound tourism consumption. The total number of
China’s outbound tourists is expected to be more than 500 million
in the next five years, according to official forecast.

Thanks to the double opportunities both at home and
abroad, Ctrip is happily part of helping China become the
largest tourism country over the world, by promoting global
cultural exchanges, world peace and mutual understanding of the
people of all countries. I expect tourism cooperation to be the
interconnection pioneer of Belt and Road Initiative, meanwhile

hope Ctrip can contribute more to this mission.
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ECONOMIC AND REAL ESTATE
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Shui Pi
Famous Financial Critic
Chief Editor of China Times
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Editor’s note:

Shui Pi, a famous finance & economics commentator delivered a speech on Economic and Real Estate Outlook, from the perspectives of hospitality and tourism.
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Hospitality and tourism has brought something new to the industries.
For example, Anbang Insurance Group has purchased Waldorf New York
last year, and HNA Group has brought Yangjing Hotel Beijing. What's more,
Wanda Group took tourism as an entry ten years ago, and it has rivaled with
Disney Land, which illustrates tourism, especially family tourism is growing,
There’s no doubt that tourism is very promising.

After shedding some light on the future prospect of industries, there
are three perspectives eying on current Chinese economy. To begin with,

where is the domestic L-shaped economy heading towards? The economy
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experienced downward fluctuation and hit the bottom line by the end of last
year byobserving from statistics and market. Secondly, the monetary policies
are experiencing transformation. The policies used to be loose but they turn
into prudent ones, with the economic situation changing.

Ultimately, be careful about investment and hedging risks. Tourism
and hospitality confront upgrade which means continuing adjusting or
even a minority of sacrifice because enterprises need to pay off. To putitina

nutshell, making a difference is the direction of going up.
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Hilton Haikou Meilan
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Beachfront location in a prime area of the Eastern Coast

with 5 miles of beautiful coastline

International brand hotel closest to Haikou Meilan International Airport
32 flexible function spaces featuring an impressive 1,600 square meter
pillar-free Grand Ballroom, 6 restaurants and bars

3 swimming pools including an infinity pool

FEEEASOME=EFLXEES R 571126

No.2 Qiongshan Avenue | Meilan District | Haikou | Hainan Province | P.R.China 571126

Bi% T: +86 898 3639 8888 | {6 F. +86 898 3660 7777 | BB E: haikoumeilan.info@hilton.com
FILE W haikoumellanhilton.com | hilton.com.cn/haikoumeilan
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HAIKOU MEILAN
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Enjoy 3 Days 2 Nights package in special rate RMB 1688
Scan the QR Code and learn more!
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NAVIGATIONS

TOURISM ELEVATES PEOPLE

ABOVE THE POVERTY LINE
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population living in poverty.

these places do have are natural beauty and cultural heritage.

employment in these places.
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The nature of tourism as transitory life lived away; to fulfil which large scale exchanges are required, possibly between well-to-do consumers and a
Little can be done about the agricultural and industrial productivity of most underdeveloped areas. Finance and logistics are simply absent. What

China’s quality tourist resource is distributed across the country’s poverty-stricken areas. These areas boast excellent ecological condition. In fact, half

of Chinas 128,000 certified poor villages have the basic facility for developing rural tourism. It is sensible to say that we can count on tourism to improve

Industrialisation in China has reached its late stage. As technology become central to today’s industrialisation, many underdeveloped areas,

unfortunately, have already missed out on the window to engage local population into industrialisation.

The next window for these poverty-stricken areas will not be when the Chinese East transfer their declining industry towards there, but rather,

IS
b B TS BB G S
SpeRILR A

when the Chinese consumer bust out and flourish. This is happened when what is rural and natural one day become too distant from urban residents. It is

Dr. Ma Yiliang estimated that by year 2020, Chinese governments initiation and support for tourism in poverty-stricken areas are supposed to elevate 1.2 million people

Deputy Director, Statistics and
Economic Analysis Center of China
Tourism Academy

2 4L,

above poverty line.
Tackling poverty needs to be carried out to a spiritual level. Unemployment in these areas has something to do with the lack of facilities, but has

everything to do with the lack of up-to-date understandings of tourism and service. It can be said that tourism is the most efficient approach to tackle

poverty.
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Hilton Wenchang is located on the scenic beachfront of Qishui Bay in northeast
Hainan Island. Hotel is graced by breathtaking ocean views over white sandy
beaches, and guests can overlook fabulous South China Sea and boundless
Pacific Ocean.

* 4358 RERF. EBEMME
435 guest rooms including deluxe rooms, executive suites and villas

* 5BUAG Al B R8T FENE
5 restaurants and bars

* 1500 7 KBS, mAES THRB00FERAK
1500 m' meeting space, the largest ballroom size is 800 o

*» BB IERHHFOBAE, EEEIS AR ZE 525
Hotel is only 3km away from Wenchang Satellite Launch Center. Guests can
see this fabulous moment within hotel.

HEE A BT RN R %28 Hi4R 571333 -

28 Ziwei Road | Longlou Town | Wenchang City | Hainan Province | PR, China 571333
iET: 0898 3199 BBBA & FL F. +86 898 3199 7777

HHEE : wenchang reservation@hilton.com

Hilton
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Enjoy 3 Days 2 Nights package in special rate RMB 1588
Scan the QH CDdE and 1Earn more!
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TRAVEL REFLECTION

LATIN QUARTER

MY STAY INTHE WHIRLPOOL THAT’S CALLED THE

10

S AL 1 DX di dim 1

FENRKSEINRS, RETRE, BAMGBLE—IFRESX,
WMAMRBER, EXXRERMEERALRITLRE, ESRMWEFER
FERME, R EAELRERNE, NS = BAEXEEXTHIR
HTIXAEXF,

XEHHANAEKE, EEZNRRTHREEE, €31 A8
ERRBAASHAZ KRR, RRMABRERNDFRA, 26
aimith E AR, EEWERLRMLH kMR E N HEE, I
BATUEBANEEHNSEN—M, —MEENEFLHER, £
—RNER B H A, BINMARIERE, ETEBENTFRAERE L

K5, BELEAN, ABEARDABMBITESIMENME, EF R EHLED
P ETRILEXMIGE
EEARIRIEZBURE
EEE‘\]‘E‘}%E%E’\]EE, HEIEMNZ RBZIEES,
X—HRE—RERTSIHIE. EW—EFSEHN LS
RFMREE T —LEME, UM RE XN, AW, ,Hi/uﬁ’w\/x—\
EUH AR ARRIEREFE—RRERE LEM,

EXEBRRETZARAER:
i‘/ﬁqﬂ‘/yfﬁﬂ’\]o
R LH RN RXFEE, MESEWNT, XFATHE AR
BUAAMNTXPNRE, BE2RIR! BEREHRE, NTZEHE
BRI/ NEEEL, SZREFNEERENKRE RN, ABEEMER
eEaRRekenFER, ﬁﬁ?fuﬁE/J\TL?E%TE’\]%B}ETK%/AQE
IRk, T RBERSE, WRDIFE, XBENCKAHR

SARBAKALETERERN, MEERA

HEEERXF, EEABCEERXMF, MMNERR. EMRIE
TR B LR o HETE W L E AR 77 1) MR I EEER R B . F
ARRMREXLENHANEMIRY T, Med ZRBNER A, IE,
FMIEFRAFEZEEWILIBE? LBAMESLFEELMADHIEG?
RARDEM RA" BFE, BRNOXUEEARRIEXHLREZE,
HREZE=ZRREEEPEAENT X,

DA

PESRER

Feng Jicai

Contemporary Chinese writer

Into springtime, the Parisian sky overhead sets a backdrop
so blue that it reminds you of the green that’s still missing. The
weather, between warm and cold, has a life of its own.

There are things about Paris that better stay unchanged. That
layer of chewed-up gums on the tarmac in Place Saint-Michel,
for example, is a testimony for sweet kisses, literally sweet ones,
chewing gum-flavoured. Here a bulky pianist hauls an entire piano
to the centre of the square. Then, his gig had everybody’s attention.
You will not see this in Vienna. True art lavishes beauty, true
romance lies in the lavishing of beauty. French romance dares to
romance.

Where changes had taken place, they caught my attention:
several mansions had unusual shadows of trees casted on them. But
the trees were bare and branched were thin. Well, the “shadows”
turned out to be murals. Unintendedly it ends up saying something
essential about art: art depicts what's absent in life.

The arrangement had me once again staying in a hotel by
the Seine, in the Latin Quarter where cultural history is all around,
awhirlpool of history! Looking out of window from fifth floor, I
must have been standing in Maison Vauquer in one of Honoré
de Balzac’s books. Old Latin Quarter, one of the things better stay
unchanged about Paris! The tourists prefer it this way. The Parisians
prefer it absolutely. They even know by heart which and which café
was frequented by Claude Monet, by Pablo Picasso and by Guy de
Maupassant.

Sadly, for us Pekingese, we have no clue when it comes to
where Lao She used to enjoy his tea. Do Shanghainese have any
idea where Lu Xun shop for books? Neither. There is that much of
our maladies. We dismiss the non-useful. We trifle with culture.

I feel lucky to return to the whirlpool again.
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Total Solar Eclipse
Brings Great Show
to Summer Travel

LA and Paris to
Choose Between
2024 and 2028
Summer Olympics

Hotel Groups Support
the International

Year of Sustainable
Tourism for
Development

Consumer Goods
Retailer Muji to
Open Second
Hotel

South Korea
Tourism in Crisis
Under China Ban
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A predicted solar eclipse on August 21
will present a unique opportunity for hotels
in the US that sit in its path, to create a truly
awe-inspiring guest experience. Summer’s
most anticipated natural phenomenon is
driving travelers for the first solar eclipse in
the continental US in 38 years. Celebrations
across the country include fun activities such as
viewing parties with local artists, live music and
themed snacks while taking in nature’s most

impressive sight.

July 11, Los Angeles and Paris are named
by the International Olympic Committee to
host the Summer Olympics of 2024 and 2028,
on the basis that they can agree which should
go first. The IOC will award both the Olympic
Games 2024 and 2028 in one session this
September. One city will be chosen for the 2024
Games. The other city will take the 2028 Games

The International Tourism Partnership,
whose 14 members of leading global hotel
groups with 30,000 hotels between them, is
delighted to announce its status as Friend to the
International Year of Sustainable Tourism for
Development. ITP is the voice of the sector’s
commitment to sustainable development and
the forum for collaboration across the key issues
of carbon, water, youth employment and human

rights.

July 12, Muji will open its second hotel
in Tokyo's Ginza district in the spring of 2019,
The site has already hosted a ground-breaking
ceremony. The hotel on the site will take up the
6th to 10th floors of the building, with retail on
the other floors. Muji is also developing its first
hotel in China in Shenzhen, which will open

this autumn.

In protest at Seoul allowing a US missile
defence system China has banned travel
agencies from selling package tours to Korea.
Tourist numbers into South Korea saw double
digit growth in the first two months of the year,
The Korea Tourism Organisation said, but have
declined every month since then. Last Year,
visitors from China made up 46.8% of tourists
in South Korea. The KTO predicted there could
be 4.7 million fewer foreign tourists this year
than in 2016 —a drop of about 27%.
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TYCOONS OF REAL ESTATE AND HOTELS

PROBE INTO INDUSTRY ECOLOGY

CRECC HAIKOU SUMMIT & 2017 ASIA-PACIFIC HOTELS
COOPERATION FORUM TO BE HELD ON AUGUST 16 -18
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INTEGRATION AND TECH INNOVATION

ENHANCE HOSPITALITY

CRECC HAIKOU SUMMIT & 2017 ASIA-PACIFIC HOTELS
COOPERATION FORUM TO BE HELD ON AUGUST 16 -18
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Innovation breeds vitality and a promising future. Hospitality as an icon industry of economy is bound to live with
changes. Embarking its journey in 1980s, it went through a decade’s prosperity and now it confronts “renovation” after the
maturity. But, how? How to renovate and innovate to build better hotels becomes an imminent problem.

Eyeing on the renovation of hotels, this FOCUS compares hospitality with a butterfly and delicately illustrates its life cycle
- break out of a cocoon, hatch from pupae, become a butterfly and rebirth. Analyze different approaches of hotel renovation from
anew perspective, pointing out a direction for the industry.

So, sharpen your eyes, and take a good look at it.
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Hotels have sprung up since the reform and opening up. But on essence, how on
earth can they go through the storm of market and finally break out the cocoon and

become beautiful butterflies

Growing Within a Cocoon

Traditional hotels including Jianguo Hotel, Jinling Hotel and White Swan Hotel have sought
for reform and innovation catering to the changeable market demands.

Established in 1989, the Peninsula Hotel has joined the transformation tide in 2016.
Positioned in imperial style, it has taken a lot measures including an opener public space, bigger
rooms, with more office facilities and so on. While the White Swan Hotel in south area has blended
more elements about water into its transformation since 2011. Costing 800 million RMB, the hotel
has finished the project after four years. With bigger rooms and better view through windows, it also

reduced to six canteen and bars to provide more delicate service.

Cross-border Integration Arouses Vitality

Innovation not only lies in the transformation of hotels’ decorations, but also in marketing and
managerial strategies.

Home Inn has embarked on its smart hotel project. With the help of cloud computing and
Internet of Things technology, it has created a smart ecological system, providing full service to
customers. For example, a smart robot may deliver things to your room, and you can use mobile
phone to control the facilities within your room. Additionally, it has also emphasized its public
space for socializing and leisure. While targeting on “Internet Plus’, Dossen Hotel group has built a
micro service based on wetchat app. Now it has worked with partners from different areas including
finance, entertainment, transportation and Internet. Besides these, it is attempting to make more

innovation in health and sports area.

Renovation has Becomes a New Trend

More and more old-fashioned hotels have thrown themselves into transformation and
innovation, in a bid to seize the pulse of the era. Renovation includes the following four aspects:
reduce the imbalance of room occupancy rate, rearrange catering space, provide bigger public space
for socializing and improve the cooperation patterns. Renovation doesn't represent forced acts out
of self-pity, but stand for an active experience for pursuing perfection, only by which can hotels grow

in this cocoon and eventually grow out of it, becoming a stunning butterfly.
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Different from traditional hotels, some special hotels are stealing the thunder
from all over the world. Visionary investors and designers set eyes on those obsolete
buildings such as hospitals, factories, warehouses and asylums which could shine
again after the renovation. Breaking out of the tradition and stereotype of hospitality,

the lodging industry is going to steer the ship and embark a new era. Are you ready?
O O O O

Arsenal Turned Into a Patriotic Tourism Resort

Hotels renovation has been really popular among developing cities especially inland
cities, for abundant land resources, unique and natural scenery and great supports from local
governments.

A grand arsenal was built in the back-land of in Henan Province in 1970s for army force
storage. But after the war period, it becomes nothing but a unforgettable memory. History await
rebirth. Eventually the place was transformed into a nostalgic cultural tourist spot, keeping the
historic memory and also performing its full play. The renovated hotel constitutes six buildings
and a cave, taking good advantage of the local terrain and special scenery. Therefore, the arsenal has

reborn into a resort.

Warehouse Breeds New Art of Hotels

Cha'fle Canal Hotel Hangzhou was transformed from 11 old state-owned silk warehouses,
and turns them into a new icon of local accommodation. Protecting their full historic
characteristics especially silk culture and special building style, the renovation falls into the interior

of the hotel and perfectly blends modern style and history.

Ancient Temple Interprets Buddhist Culture of Hotel

That remote and abandoned places to be transformed is because of relatively cheap land,
but renovating those which in urban areas is due to their business locations and special cultural
complex.

Established by Qian Long Emperor in Qing Dynasty, the 600 years old Zhi Zhu Temple was
renovated into the Temple Hotel Beijing, covering hotels, French restaurants and art exhibitions.
“The building of this hotel lies in the perfect maintenance and renovation of Zhi Zhu Temple’,
reckoned Juan van Wassenhove, the founder of the Temple Hotel.

Costing four years and 80 cubic meters new timber, the project has spared no efforts to
maintain the historic sense of it. Among all those transformations, the team tried to present a

continuity of history.
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Renovation brings second life to the hospitality industry. Just as it takes agonies for
caterpillars to turn into butterflies, renovation of hotels from older hotels or non-lodging
buildings, takes the passionate aesthetic exchange between the architect and the project,

breeding legends out of this stage of theirs.

Campaign of Passion

Hotel renovation can be compared to a campaign initiated by owners and guided by architects. In this
day of home-sharing, it is little known that many architects are heading for this stage of their, even if it means
living life in uncertainty.

The renovation projects they take, their “stage’, start out looking like goners. Jian Dan of Shanshui
Boutique Hotel explains, the architect spiritually connects himself to the architect who designed the original
building. There are a lot to consider: the owner/investor’s vision, their niche market, etc. Function always
comes first, character second, and then human-friendliness. Jian Dan adds that the three requirements cannot

be dealt with one at a time. Though one is more important than another, an architect should have them in

mind all the time.

There are professional hotel renovation studios, yet many architects
out there chose to work on their own as contractors. One of them is Wan
Fuchen, who has a special liking for Zen culture, hoping to please himself
innately and relinquish that which is frivolous. He said, before an architect
design something excellent, before he can offer his best to his client, he designs

himself.

Hotel Design Is More About Creativity Than
Exclusiveness

Hotel design require so much creativity that it doesn't have to be
professionals who are to design hotels successfully. Originally built in 1753,
the Hotel de Crillon was once a landmark of Paris. Karl Lagerfeld, a household
name in fashion design, a photographer, set out to design two suites of Hotel
de Crillon in 2015. West Elm, a furniture manufacturer since 2003. Later with
100 retails, its CEO Jim Brett dismiss the idea of going on and instead turned
to hospitality industry. They reshape existing buildings into boutique hotels.

West Elm does all the renovation work, plus providing furnishings.

Global Showcase

Apart from crossover involvement in renovation, another trend presents
in hotel design: multi-national cooperation. The Plateno Lifestyle Lab, for
example, has a collection of high-end hotels. Labeling itself as “global centre
to experience lifestyles’, each of its brands are unique in essence. One of its
brands H12 is a showcase of 12 artistic by 12 artists from around the world.
Each of their unique hotels are a work renovated.

Walter Junger, CEO of Plateno’s Lifestyle Lab and creator of H12
introduces, Lifestyle Lab features hotels as downtown paradise, an old factory

house, a former military base on an island in the Yangtze, a ski resort ...

through renovation, their original forms make the highlight.
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Dating back to the development of Chinese hospitality, state-owned hotels have played a pillar role but they sink to a dilemma for

international brands march into domestic market. How to break through the cutthroat competition becomes a heated problem.

[ll-run Old Hotels Face a Dim Prospect

High-end hotels have gained popularity since 90s, but China suffers from an oversupply of
hotels in many cities with severe homogeneity. Problems emerging from those luxury hotels and
the downward economy have pushed hospitality to reform to survive the fierce competition. A
myriad of hotels has changed their names or even closed down for profitability has plummeted.

The annual gross profit of per room has sunk by 5% for the past ten years and the rate has
declined from 41% in 2006 to 31% in 2015, hitting the bottom in a decade. Take Huatian Hotel
as an example, the 20-year-old hotel has confronted with an adversity of losing money and bad
transformation outcome. According to its financial data, the pre loss of the first half reaches 90 to
110 million yuan, and its business performance has slipped for three straight years.

In a bid to turn the ship around, Huatian drew into a private capital for diversified
transformation. However, it turned out to be less than satisfaction.

The advantages of state-owned hotels which center on reception has disappeared along
with the dividend policies, due to historical reasons. Hoteliers have to ask themselves about the

solution to dispel the clouds and discern the sun.

Redefine Hospitality —Lodging Industry
The concept of lodging industry has been widely used in 2016, which is a significant

change. Compared with traditional hotels, lodging industry has a wider and more diversified

coverage and nontraditional products including homestay, boutique hotel, long-term rental
apartment, short-term rental apartment, touring car, camp and barge, attracting all sorts of
capitals.

The booming of nontraditional lodging products is actually the outcome of the adjustment
of industrial structure, representing the maturity of hospitality. The industry is not confined to
accommodation and catering but a space integrating office building, supermarket, maker space,
health and beauty parlor, to maximize profits.

The transformation of hotels can benefit from spatial design and facilities. For example,

hotels can be partly rented as office building or long-term rental apartment.

Rebirth From Their Own Characteristics

Hotels confront a crossroad of development.

Reconstructed by a four-star hotel, Haoxiang Nursing House is the first one in Dongguan,
and opened in early June. Boasting a wide area, comfortable and quiet atmosphere, and also the
lacking of local big scale nursing house, it has been supported by government.

However, success cannot be simply duplicated. Blindly follow the trend of renovation
and even name-changing without detailed market research is doomed to fail. Only by having
an explicit self-cognition and take advantage of strengths can hotels go through a successful

transformation.
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‘The exterior of Primus Hotel Shanghai Honggiao
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Mr. Feng Jing, the deputy president of China Tourist Hotels Association
delivers a speech.
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(@) Mr. Raymond Lee, the General Manager of GIHG gives an exclusive

interview with China Hotel Magazine.

® OISR SARRIREARSRIS S

@ GIHG builds up strategic cooperative partnership with Tongcheng
Tourism Group.
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As one of China’s largest hotel industry property investors and operators,
Greenland International Hotels Group (GIHG) owns hotel assets valued at more
than RMB 30 billion, with 25,000 rooms across more than 90 projects in eight
countries and 54 cities. In the future, with its own-branded hotels as it its core
business, GIHG endeavors serve as a world-renowned hotel management company

and achieve a portfolio of more than 150 hotels worldwide by the end 0f 2020.

The third station of the National Roadshow of GIHG was held in Guangzhou on July 28,
attracting a lot hospitality elites and tycoons, media, partners and clients. GIHG was described
as a Chinese hotel group with great competency and brand value by Mr. Feng Jing, the deputy
president of China Tourist Hotels Association. And Mr. Yang Bin, the general manager of
Development Department and Mr. Zhu Hao, the vice director of Sales Department of GIHG
introduced its three brands — PRIMUS Hotel, the QUBE Hotel and Q Hotel. Mr. Raymond Lee,
the General Manager of GIHG has given an exclusive interview with China Hotel Magazine,
unveils the future blueprint of the group.

On the promotion meeting, GIHG has built up strategic cooperative partnership with
Tongcheng Tourism Group, in a bid to take advantage of each other’s premium resources and to
satisfy the various traveling demand of customers. Three exhibition areas represent respectively
PRIMUS Hotel, the QUBE Hotel and Q Hotel with vivid colors, illustrating the special
characteristics of the hotels.

Centered on global planning, Asset Management Life Cycle and interaction with members,
Greenland Group has been involved in the hotel industry with a solid capital background, vision
for internationalization and the establishment of strategic partnerships with famous international

and local hotel management companies.

QLB HEtRIREEEATIET

The Italian restaurant in PRIMUS Hotel Shanghai Honggiao

@ _LIBITHRAI R =S

A guest room of The QUBE Hotel Shanghai Honggiao
QLIS IR A B AEBID

The book bar "Library" of PRIMUS Residence Shanghai Honggiao
@ LB HFTHAFN

Honggiao world center, Shanghai
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The Chinese Luxury Traveler, an annual report on how Chinese travellers
engage in luxury tourism since 2011, has recently added a seventh edition to its
name. Published by the Hurun Research Institute and International Luxury Travel
Market, the latest Chinese Luxury Traveler covers eight points.

Adventure tourism is making an impact. Once, spending holidays leisurely
used to be by far the most popular. Now, around-the-globe trip, polar exploration
and light adventure has the top spot. Millennials are increasingly embracing Africa
and polar areas.

Island and coastal destinations have risen to unexpectedly popularity,
10% higher than cruisers and road trips. Nearly half of all millennials applauded
islands and coasts. Europe and Southeast Asia topped luxury traveller’s choice of
destination. It took Southeast Asia two years to overtake the Americas, millennials
contributed greatly to Southeast Asia’s popularity.

The Most-Liked Luxury Hotel once again goes to Ritz Carlton, followed by
Banyan Tree, Fairmont and Aman Resorts. The Most-Liked High-End Business
Hotel goes to Hilton, which dominated the rankings two years back. By then,
Marriott was second. Now they dropped to sixth. 60% of luxury travellers reported
that their budget for a night exceeds 3,000 yuan, 32% exceeds 5,000 yuan. And they
don't tend to opt for home-sharing accommodations the likes of Airbnb. Local
cuisine was best recognised (56%) while Japanese food and Cantonese food each
have more than 30 percentages. Korean food didn't even make top 10.

On the choices on flights, 61% chose business class or first class. Air China
leads the ranking of airline membership from Fly Emirates (23%), China Southern
Airlines (22.4%), Singapore Airlines and Cathay Pacific.

58% reported that they would like to get their trip tailored for themselves.

When it comes to shopping preferences, cosmetics were the most wanted abroad.

o9
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This June, Wyndham Hotel Group has announced the launch of its new independent
brand, the Trademark Hotel Collection. Shangri-La Hotels and Resorts has appointed Oliver
Bonke as the hotel group's president and chief operating ofhcer. IHG has published the all-
new WorkLife Room design for Crowne Plaza. Ritz-Carlton will be getting its sea legs with
the launch of the Ritz-Carlton Yacht Collection.

Hilton scored a Meadin Brand Index of 495.36, putting itself at the top of June’s MBI
ranking. 9 brands scoring over 300 coincides the top 9. 10 of top 20 is on the rise. The rest of
the top S gained places: Shangri, IHG, Crowne Plaza, Starwood.

Generally, the MBI of high-end brand continued pick up. Compared with May, only
3 brands suffer declines bigger than 10%. 16 brands achieved increases more than 10%. One
of the 16 is our brand to watch - Argyle Hotel Group. Its 36.48% increase from the previous
month distinguished itself. Its MBI maintains a sustained rise from July 2016. Apart from its
image, Argyle does an impressive job for its public praise. It has announced plan to open 11

new hotels in the second half of the year.
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REDEFINES HOTEL LOCK SYSTEM
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Artificial intelligence is constantly subverting

the traditional hotel service concept and mode of

operation. ADEL leads a revolution of Al hotels shift
from traditional card lock system to Al lock system by
redefine the hotel door lock".

The era of artificial intelligence is coming, and
the essence of the hotel lock will change, which will no
longer be "computer, software, open the door card." A
new artificial intelligence interconnection relationship
will be established with “Internet, mobile phone, Large
data” Now, with ADELSs new technique, guests can
book hotel with smart phone in anywhere, and then
they will get the fingerprint or password information for
the lock. Guests’ consumption records will automatic
upload in Cloud and the VIP guests can enjoy point-
to-point service. In the future, the hotels can achieve
data sharing, and the service can be intelligence and
personalized, such as fingerprint recognition face
recognition, environmental temperature and humidity
and environmental health and bed perception. The
hotel will truly become the most enjoyable places for
the guests.

ADEL works hard for the promotion of AT hotels
and believes that guests can enjoy the comfort and

convenience from new technique.

About ADEL

ADEL, established in 1993, is a national high-
tech enterprise and one of major taxpayers in Shenzhen.
ADEL product line is well established and each lock is
manufactured through 1, 000 precise processes so as to
ensure maximum security & quality for the customers.
Our fingerprint security lock has been selected by a
certain Chinese army to use in arsenal, and there are
three ADEL locks certified by US. UL in 2008 and
2010. ADEL is worldwide famous and leading in lock
industry. We look forward to developing a glorious

future with you.

iR S
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As the father of Boutique Hotel, it is possible that Ian Schrager
has done more to bring design to the travel experience than any
other living person-single-handedly reinventing the hotel as a site of

8 8 Y g

electrifying cultural significance
yIIE &

Studio 54: Keen Instincts for the Feel of Popular Culture

Boutique hotelier Ian Schrager has won the 2017 Pioneer Award by ISHC
for “his outstanding impact on the hospitality industry” and his longstanding
support for design-led hotels.

For over 5 decades, since the 70s, lan Schrager has achieved international
recognition for concepts that have revolutionized the hospitality and residential
industries. Few people, if any, have had the impact on popular culture that Ian
Schrager has. He has changed the way we live our lives, entertain ourselves and
even how we see the world. He has single-handedly changed industries. His
passionate commitment to the modern lifestyle has been expressed through a
series of pioneering concepts and the creation of numerous original innovations
in the industries he has touched. These innovations have become standards and
continue to be imitated throughout the world.

His keen instincts for the mood and feel of popular culture were honed
during the 70s and 80s, when he and his late business partner, Steve Rubell,
created the legendary and groundbreaking Studio 54. In January 1977, Schrager
and Rubell signed the lease for Studio 54. They dramatically reinvented the club's
environment, size and design multiple times a night, creating new and exciting sets
that completely transformed the space into something new. However, on January
18, 1980, they were sentenced to three and a half years in prison and Studio 54

was sold in November of that year for $4.75 million.

Morgans: the First Ever Boutique Hotel

In the 1980s, Schrager and his business partner Rubell turned their attention
to hotels and found that their "on the pulse,” keen instincts for the mood and
feel of popular culture gave them a unique perspective that would allow them to
significantly impact the hospitality industry just as they had done with nightlife.
Their first hotel, Morgans, opened in 1984 and was an instant hit, introducing the
concept of the "boutique hotel" to the world. The partners saw the opportunity to
challenge the traditional "take no offense” white box and mass-market mentality
in favor of something more unique, daring and original-something that gave
people an elevated experience and elicited an emotional, visceral reaction. What
was accomplished, for the first time, was that a hotel could appeal to a sensibility
no matter what age, economic status, where one lived or their occupation, and be
freed from the constraints of traditional demographics. The entire hotel industry
was turned on its head.

Part visionary, part social scientist, part businessman with a gift for
seamlessly integrating art and commerce, everything lan Schrager has
accomplished chronicled the cultural narrative of that time and has been an
unequivocal success. His projects became forever engrained in the fabric of city

life and are as relevant today as they were when he first created them.

Edition: the Marriage with Marriott

If is for this reason that Bill Marriott chose him as a partner, when he could
have chosen anybody in the world, to catapult the giant hotel company into
the lifestyle space. Schrager who never cared about scale or global expansion,
thought it would be a fun thing to try. Envisioned by lan Schrager and Marriott
International, EDITION is a personal and unique hotel experience, and it is a
collaboration that has served us and our guests well. Located in gateway cities
throughout the world, these are hotels where you'll find guests rubbing elbows
with locals because there’s no better place to be in the moment. Hotels that feel
different because they make you feel something. Hotels that don't act like hotels.

Schrager has said that the desire is to infuse emotion into a check-in/check-out

world by bringing each location to life in an intimate, seductive environment.
With a perfect mix of authentic design and gracious, sophisticated personalized service. All created to

give our guests a feeling of being somewhere so special, it may only be known to them.

PUBLIC: the Next Generation of Boutique Hotels

Schrager's brand PUBLIC Hotels, for which is he more excited than when he invented the boutique
hotel space 25 years ago, is destined to have the same cultural impact. Schrager defined PUBLIC as “Luxury
for all’, which is a further evolution of what he started. Although with the same sex appeal, visual provocation
and excitement as his previous hotels, it gets down to the basics, no pretense or artifice-just great style, great
service and great value. PUBLIC is friendly, accessible, inviting and approachable and you don't need to
sacrifice anything to stay in the coolest place in town. This brand is responding to an oversaturated overpriced
market of wannabes, replicas, and "design on steroid" hotels that have no distinct vision or nothing much to
say, if anything,

With new openings of his PUBLIC brand, several luxury residential projects under development in
New York City, a visual essay of Studio 54 with Rizzoli, a documentary film on Studio 54, a memoir, and 21
EDITION hotels around the world in the pipeline under his partnership with Marriott, now is the ideal time
to acknowledge his S successful decades in the business. He has undoubtedly secured his reputation and
iconic status not for celebrity's sake, but rather for the significance and relevance of his work. He is and will
always be, the original original.

Not resting on past successes and with the hunger, curiosity, ambition and fearlessness to go off into

unchartered territory, lan Schrager's best work is still to come, and in true Schrager fashion, he is saving his
best for last.
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Robert Cousins is a highly motivated leader that
has developed an extensive understanding of luxury hotel
operations, totally committed to driving business results and
quality in the service experience. Focused on building culture
and a positive work environment that drives success through
support, recognition, engagement and earning the right to hold

people accountable.

When it comes to Robert’s favorite hotels that he has
worked so far, he goes for Raffles Hainan where he took over
his first General Manager position. Boasting brilliant Sanya
scenery including sunshine, beaches and the garden of the
hotel, especially “the beach that sings’, Raffles is so intoxicating
for him to stay. Additionally, moving to China was clearly the
most significant turning point not just for his career but for his
personal life. He ended up meeting his other half in Shanghai,
and eventually happily married.

Under the guidance of Robert, Raffles has received
many awards and all sorts of recognition and he himself
has also been awarded as one of the Best Hotel Managers.
However, he puts service quality beyond everything. “Be
thoughtful and genuine” is his service belief, which is among
the core value of service for Raffles Hainan such as a beautiful
smile and great eye contact to personally engage with guests

and build a relationship.

Talking about the future of traditional luxury hotels
like Raffles Hainan, Robert reckoned that luxury hotels are
becoming more boutique and bespoke and in some respects
focusing on tried and tested service culture blended with the
benefits of our digital age. Focusing more on the individual
guests, hoteliers tend to provide a private and personalized
atmosphere and environment that an overwhelming large
property cannot. On the other side, food and beverage is also
a highlight. The industry is now really taking a much deeper
focus on food and beverage concepts in hotels. It's now about
opening a destination within a destination, which is a good way

to differentiate a hotel from the rest of the market.
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“It seems cooler and more

intriguing to turn academic results
© o

into useful products, and then
through them to improve social
productivity”

——#k/M£ / Dr. Lin Xiaojun

LIN XTAOJUN
WISDOM LIGHTS FUTURE
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Dr. Lin Xiaojun has perfectly accomplished
the transformation, jumping from academia to
business, turning from a lab researcher to the CEO
of an Internet start-up. With the scholarly rigor and
devotion, plus the innovative and persistent spirits
of an entrepreneur, he is depicting a dream of smart
hotels and dedicated to realize it with elaborate
Cl}lﬁsmanship. Now he is \\’ol'king with his team on
the most efficient solution of hotel nmnagemcnt,

rendering it simpler, smarter and more effective.

Lin’s successful crossover is based on his profound
research knowledge - deep understanding of language. He
believed that it's more useful to apply academic results into
practice, leading his entry to hospitality in 2011. In a bid to
help hotels to solve managerial problems with IT methods,
Lin founded BrandWisdom. With quick thinking and strict
logic, Lin can hit the nail on the head of problems during
manangement, and has done well with focus on word-of-
mouth management for hotels in early stage. He humorously
describes JointWisdom as a tool to make money for hotels by
offering a smart solution based on data-driven technology.

Craftsmanship is a flag leading him to move forward and
pursue perfection. Lin has made a series of products, aiming
to improve hotels’ profits. He also realized that it’s difficult to
finish full data analysis, so he worked with several partners
including Ctrip. Innovation and pursuit for the best solution is
the way to incomparable competence, he reckoned.

Nowadays, Al is a bridge linking to a brighter future. Lin
tried to introduce Al as a medium to realize the application
of big data in hotels” profit management. The introduction of
two models — Consumer Al and Hotel Al may simulate future
situations to optimize prices and offer optimal advice for price.

Dedication leads to excellence, and rigor leads
to reliability. Under the leadership of Dr. Lin Xiaojun,
JointWisdom is going to further its exploration on the road of

smart hotel management and let wisdom light the future.
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Yang Xiaohai

Vice President of Wuzhizhou Island Tourist Area, Sanya
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“Be ambitious and far-sighted, be modest
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Yang Xiaohai
Vice President of Wuzhizhou Island Tourist Area, Sanya

Quietly lying in the Yalong Bay, Wuzhizhou Island, known as Maldives of China, is endowed with a fantastic spiritual
natural environment, like a shining pearl inlaid in the brilliant “crown”Hainan. After 18 years of protection-oriented
development, format enrichment and quality improvement, Wuzhizhou Island now becomes one of the top scenic spots in
China.

As its Vice President, Yang Xiaohai, together with his team, makes Wuzhizhou Island stand out numerous attractions
by constantly perfecting both externally and internally. For example, it not only combines sightseeing and vacation, making
itself an intelligent destination, but also creates new development models like “sports plus tourism” and marine ranch model.
“Facing the opportunities brought by ‘Belt and Road’ Initiative, Wuzhizhou Island will go all out to build China’s island
tourism model, which can be applied to all sea-islands and water resources;” revealed Yang,

With more than 20 years of experience in tourism operation and management, Yang is often invited to give lectures
to students in tourism colleges and universities, and he deeply knows the young people are the future of China’s Tourism
industry.

Calling himself “islander”, Yang shows a special sentiment to island, from which he absorbs endless wisdom and
courage. As he said, “be ambitious and far-sighted, be modest and low-key, and be flexible and open-minded’, he keeps a soft
meanwhile hard heart in work and poetic meanwhile peaceful mind in life. We believe that with the efforts of Yang and his

team, every step of Wuzhizhou Island is of high expectation.



